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HELL'16 AVAILABLE 
NOW AT NEW LOW PRICE 


Improved manufacturing methods, to meet the ever-increasing demand 
for the Mitchell “16” Professional Camera, have made this important 
announcement possible. Without changing its design or eliminating any 
of its famous time-proven features, the camera is now priced within the 


reach of every commercial motion picture producer. 


The Mitchell “16” is the first professional camera to bring truly profes- 
sional quality to the 16mm screen. Behind it lie 30 years of experience 
in building motion picture cameras to the most exacting requirements. 
Endorsements from leading commercial producers prove our claim — that 
the Mitchell “16” Professional is the world’s finest 16mm camera. 


Now the Mitchell Camera Corporation offers this great camera to the 
16mm industry at a new low price to enable more producers to meet 
effectively the demand for photographic perfection in today’s commercial 
productions. 
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A New PRICE LIST contains 
complete listing of all Mitchell 
16mm equip- 


|? 
ment to make | Rice cs “yl 
your ordering 
more conven- 


ient. Write or SCE 
call for your 
copy today. 
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Mitchell Camera CORPORATION | 


666 WEST HARVARD STREET> DEPT. FW-8 + GLENDALE 4, CALIFORNIA + CABLE ADDRESS: "MITCAMCO” 


EASTERN REPRESENTATIVE: THEODORE ALTMAN®* 521 FIFTH AVENUE © NEW YORK CITY 17 + MURRAY HILL 2-7038 
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Xk 85% of the motion pictures shown in theatres throughout the world are filmed with a Mitchell 





AMONG MANY CLIENTS SERVED REPEATEDLY BY CARAVEL: 


American Bible Society... American Can Company... American Telephone and Telegraph 
Company... Associated Merchandising Corporation ... Black & Decker Manufacturing Co. 
..- Godfrey L. Cabot, Inc. .. . Ethyl Corporation ...The B. F. Goodrich Company. . . Kenwood 
Mills... Mohawk Carpet Company... National Lead Company...Pepsi-Cola Company...The 


Pure Oil Company...Socony-Vacuum Oil Company, Inc....United States Rubber Company 


WHY: 


TEAMWORK RULES AT 





We don't know all there is to know | ; training programs that have per- 
about advertising, sales promotion, BN i formed so well in action that these 
plant relations, public relations, em- = ei same executives have come back to 
ployee training .. . and we never ex- —— Caravel again and again — with in- 
pect to. But during more than a quarter of a cen- creasingly difficult assignments. 

tury we have repeatedly been privileged to work 








Our clients say we are “easy to work with.” We 


with some of America’s ablest executives in these appreciate the compliment, but even more, their 


and many other fields of business. own good teamwork. Their example has meant 
Out of these cooperative efforts have come much to us in building an organization such as 


motion pictures, slidefilms, manuals, complete ours. We are proud of the company we keep. 


When thousands, even millions of people, are the final judge, is it prudent 
to compromise with quality? After all, the TRUE yardstick is RESULTS. 


CARAVEL FILMS 


INCORPORATED 


New York - 730 Fifth Avenue « Tel. Circle 7-6111 
Detroit * 3010 Book Tower * Tel. Cadillac 6617 





Leading Industries 
Throughout the Nation 


prefer 


VICTOR 


lémm SOUND MOVIE PROJECTORS 


CFG 
Petore 


VICTOR reaches into the heart of American industry — with a 
complete price and utility range in 16mm projectors designed 
for modern selling and personnel training. 

Industry pace-setters, like United States Gypsum Company, 
make Victor and 16mm sound films a prominent part of their 
progressive sales and training programs. 

Select a Victor to meet your specific business requirements. 
Acquaint yourself with Victor value and versatility by writing 


today for your Victor Industrial Booklet. 


Niihor.2 imilogriple Copuralion 


A DIVISION OF CURTISS-WRIGHT CORPORATION 
Dept. Q-19, Home Office and Factory: Davenport, lowa + New York + Chicago 
Distributors Throughout the World 
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Den ABILITY to create sound motion pictures which 
attract and hold the favorable attention of today’s great and 
growing voluntary consumer audiences should be the prime 


consideration in selecting your producer. 


A recent survey conducted by a national film distributor 
presents factual evidence of audience acceptance of well- 
planned and executed industrial motion pictures. Nine of the 
twelve top-ranking films requested by nationwide audiences 


were Wilding productions. 


W hy not consult us about your problems? 


WILDING 


PICTURE PRODUCTIONS, INC. 


Western Electric 
RECORDING 


MOTION PICTURES e SLIDE FILMS « TELEVISION FILMS 


*CHICAGO 
1345 Argyle Street 


NEW YORK 
385 Madison St. 


*DETROIT 
4925 Cadieux Rd. 


CLEVELAND 
310 Swetland Bldg. 


*HOLLYWOO 


5981 Venice Blvd. 


ST. LOUIS 
4053 Lindell Blvd. 


CINCINNATI 
Neave Bldg. 


*Studio Facilities 








- 
S.V.E. “INSTRUCTOR” 300 


For Quick and Easy Projection 
of 2” x 2” Slides, Single and 


Double-frame Filmstrips 








* Fast “Push-in-Style” Threading 
* Quick Changeover to 2” x 2” Slides 


* Easily Adjusted Aperture Assembly 


@ This is the newest of S.V.E. 


projectors accommodating 2” x 2” slides, single 


Tri-Purpose 


and double-frame filmstrips. Can be threaded in 
quick “push-in-style” or in the conventional man- 
ner. Film advances smoothly . . . without scratch- 
ing or tearing . either forward or backward. 
Semi-automatic slide carrier covers Bantam frame 
as well as 35mm double-frame slides in 2” x 2” 


mounts. 


New, adjustable aperture assembly gives any 
size frame from single-frame to double-frame 
with intermediate positions. Quick changeover 


from filmstrips to 2” x 2” slides and vice versa. 


New design optical system with all elements 
coated. Complete with 5” Wocoted S.V.E. Ana- 
stigmat lens and two-tone lift off case, the “In- 


structor” 300 is being introduced at $90.00 





LEADING SOUND SLIDEFILM 
EQUIPMENT MANUPACTURERS USE 
S.V.E. PROJECTORS EXCLUSIVELY! 











W rite for folder giving complete information on the 


new “Instructor” 300. Address Dept. SC — 3. 


SOCIETY FOR VISUAL EDUCATION, INC 
A Business Corporation 


100 Eest Obie Street Chicego 11, tt 
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PREVIEW OF CONTENTS 
Cover Subject: Production scene on 


set for Chase Candy Co. film (p. 31) 


The Offscreen Voice 


Feature: Better Understanding of Ow 


Nation's Economic Svstem 
Productivity: Key to Plenty 
Case Histories: the New Films 
Industry Reports on Training 
Pageant of Visual Progress 


Business Screen Camera 


Television in the News 


DEPARTMENTS 
Business Screen Executive 
Events in the Picture Parade 
New Slidefilms Serve Business 
Men Who Make Pictures 
New Products: Equipment News 


THE NATIONAL DIRECTORY OF 


VISUAI FDUCATION DEALERS 





Office of the Publisher 
812 NortH DrARBORN Sr., 
O. H. Coelln, Jr., Editon Publisher 
William Ball, Art Director 
Robert Whyte, Circulation 


Donald Shields 
Desk Edttor 


Richard Menges 
Assistant 


Cuicaco 10, ILL. 


Eastern Editorial Bureau 
Robert Seymour, Jr., Eastern Manager 
189 Fifth Avenue, New York City 


Phone: 
Riverside 9-0215 or MUrray Hill 2-2492 


Western Editorial Bureau 
Edmund Kerr, Western Manager 
6605 Hollywood Blvd., Hollywood, Cal 


Felephone: Normandy 2-9490 





Issue Two, Volume Ten of Business Screen Magazine 
published March 20, 1949. Issued & times annually at 
six-week intervals at 812 N. Dearborn St.. Chicago, by 
Business Screen Magazines, Inc Phone WHitehall 
1-6807-3. O. H. Coelln, Jr., Editor and Publisher. In 
New York: Robert Seymour, Jr., 189 Fifth Ave. Tele 
phones Riverside 90215 or MUrray Hill 2.2492. In 
Los Angeles: Edmund Kerr, 6605 Hollywood Blvd. Sub 
scription $3.00 (domestic $1.00 foreign. Entered as 
1916 at the post ofhece at 
Chicago, Hlinois, under Act of March 3, 1879. Entire 
contents copyright L948 lrademark registered US 
Patent Ofhice Address advertising and circulation in 
quiries to Chicago othce of publication 


second-class matter May 2 


Film Logistics 


*the business of supplying the right film 
to the right audience at the right time. 


Thousands of potential audiences — from 
California to Maine — are available to 
schedule your film program. 

Prints of your motion pictures (particu- 
larly in color) represent a substantial 
investment. They are valueless while in 
transit or on the shelf. 

A real understanding of film logistics 
is essential to successful film distribution. 
Shipping points must be strategically lo- 
cated and prints effectively utilized so that: 


each print will serve 
a maximum number of audiences 


Modern Talking Picture Service, Inc., 
booked, scheduled and delivered spon- 
sored film programs to 


61,442 audiences 


in January and February, 1949. 


Bookings are made in strict accordance 


with sponsors’ audience specifications. 


26 Regional Film-Exchanges move 


prints faster at lower transportation cost. 


Write for facts and information 
on how Modern can serve your needs — 


ODER 
MiALKing” 
PICTURE 
SERVICE 


t#G US Pat OFF. 


MODERN TALKING 
PICTURE SERVICE, Inc. 


9 ROCKEFELLER PLAZA 142 E. ONTARIO ST. 
NEW YORK 20, N. Y. CHICAGO 11 
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ARE 


* Single Unit Weighing Only 33 pounds 
* Simple 4-Point Threading 


‘That's three prospects in a row 
we’ve closed, Jim. Nice going!’’ 


‘And easier going, too, since we're 
using a Revere Sound Projector. 

sf It's so much lighter to carry and 

g ey lots simpler to set up.’ 


Ss + al ye 


é 





YOUR SALES FILMS ON THE SHELF OR ON THE SCREEN? 


Sound films have no equal as a selling force. But are your salesmen 
reluctant to show them frequently? Maybe it’s because your equipment 
is cumbersome and complicated—difficult to carry, set up and operate. 


The Revere Sound Projector overcomes these objections completely. 
It is extremely light and portable . . . It’s easy to use . . . And 
“Theatre-Tone” and 750-watt brilliance assure top quality performance. 
It can be used anywhere, too—on AC or DC current. With Revere, 
' selling with sound films becomes a pleasure instead of a burden. 


Equip your salesmen with Revere projectors and let them make 
the most of the sound films you have given them. At Revere’s 
low price, you can furnish your entire staff with these easy-to- 

use projectors at minimum cost. See for yourself how Revere 

can help you; get the facts from your Revere dealer today! 


RevVeRE Camera Company - Cuicaco 16 


Revere 


* Speedy Automatic Re-Wind 6/777 Fa ad a9 
onpiaeaasiaabasadion 16MM Vhratlre-Gene sound PROJECTOR 
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Make this amazing FREE 


"SCREEN TEST’ 





| 

| 

| 

| 

: . L , 
Project your pictures on Free Sample 
| 

| 

| 

| 

| 

| 


of Radiant’s new “Million Mirror“ 
screen fabric—and see for yourself 
the remarkable difference it makes! 


/ 
f c . See hoW millions of tiny glass jjirrors, 
ié ‘ hrmly imbedded in the pure white screen 
_ | surface, make your pictures fairly glow 
oo \ prith life! See whar happens when light 
at v4 Ms 7 1s reflected instead of absorbed! You will 


: enjoy Clearer, sharper black and whites 
richer, brighter, more brilliant colors. Here is projection as 
real as life itself! 

Then ask your dealer to demonstrate the new 1949 Radiant 
Screens. Notice how easily they set up—how ruggedly 
they're built. Used and approved by leading industrial con- 
cerns, school systems, churches and government agencies 
al over the world 


New 1949 


you cannot buy a better screen. The 
Radiant Screens are priced as low as $12.50! 


Send coupon 
and get 


ABSOLUTELY RADIANT 
FREE se clog ws 


@Generous sample of 
new Radiant “Million 
Mirror’ Screen Fabric 

Test it with your 





Radiant Manufacturing Corp 











guide to hundreds of 
film sources 


Own projector and see ; 1243 S. Talman Ave., Chicago, & 
for yourselfthe remark- 4 Send me FREE: Sample of Radiant “Million 
ableimprovementover § Mirror’ Screen Fabric AND Basic Film Source 
any other projection } Directory 
Surtace. ; Name 
@ Basic Film Source 8 Addreas 
Directory— your handy ! 
1 City State. 
! 
cl 


My dealer is 


ee wee ewe ewww ew eee wee == 





Annual Report Film Award Given 
to Burroughs for "In Balance” 


@ THe FIinanciat Worip award 
for the best annual report film has 
been given to the Burroughs Add- 
ing Machine Company for the 
motion picture Jn Balance, the 
story of two Gloucester fishermen. 

In Balance is now showing to 
many labor-management audi- 
ences on a “request’’ basis, Its 
principal theme deals with the dis- 
tribution of profits. The film was 
produced by Wilding Picture Pro- 
ductions, Inc. 


Department Store Audiences See 
Premiere of "Story of a House” 


@ Story of a House, 30-minute 
color and sound motion picture 
produced by Sarra, Inc., was pre- 
miered this month simultaneously 
in seven leading department stores 
in various cities. A pictorial guide 
to home planning, from ground- 
breaking to house-warming, the 
film (Business Screen, Vol. IX 
No. 7) is the first in a color series 
prepared in cooperation with the 
editors of BeTreER HOMES AND GAR- 
DENS. Sponsors of the film include 
American Kitchens, Bendix Home 
\ppliances, Beautyware, 
General Electric, Kimsul Insula- 
tion, Sherwin-Williams Paints and 
United States Plywood. 


a 
oU 
Briggs 


American Broadcasting Co. “Sells” 
Video Shows With |6mm Projection 


@ Even the best of salesmen find 
it exceptionally difficult to sell a 
product with words alone — no 
samples, no demonstrations, no 
positive assurance that the buyer's 
money will bring a worthwhile 
return. When the product is a 


BELow William J. Kerfin, 


(standing) president, National Plywoods In 
g 





In Besance 


~_ ae 
THe -teas oF 


stwrer 
"8 Fi-weawes 





Tus ANNUAL Report Awarp for the best 
annual report film of the past year has 
been given the Burrough’s picture “In 
Balance,” produced by Wilding 
television show, the going gets 
even rougher, for IT'V shows run 
into big money and the cost of 
staging a preview for prospective 
sponsors is prohibitive. 

The American Broadcasting 
Company solved this problem 
with 16mm film and a DeVry Ban- 
tam sound projector. By filming 
their video product and then pre- 
senting the show on the desk top 
of interested executives with the 
compact, convenient machine, 
ABC officials found that DeVry’s 
“theatre-in-a-suitcase” can be a 
handy, potent salesman. In a 
matter of minutes a program can 
be shown to the customer who sees 
exactly what he will get for his 
money and can make up his mind 
quickly as to whether he wants to 
sponso! the show or not, 


reviews 


filmed sequences of his “Second Guesser” show with executives of Chicago's WENR-TV. 
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“National” carbons for 16mm. projection are 4 times 
brighter than the next best light source . . . 34 cheaper in 


cost... and seat 298 more people without sacrificing one bit 


of visibility or entertainment value. Ideal for use by schools 


and colleges, hotels, churches, industrial exhibitors or in any 
large auditorium. For more details, write to National Carbon 
Company, Inc., Dept. BS. 

The term “National” is a registered trade-mark of 


NATIONAL CARBON COMPANY, INC. 


Division Sales Offices: Atianta, Chicago, Dallas, 
Kansas City, New York, Pittsburgh, San Francisco 


Unit of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 
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SUPERIORITY OF BELL & HOWELL PROJECTORS 
PROVED CONCLUSIVELY 


In a dramatic battle of elimination, seven 
competitive projectors are running continu- 


ously . 
test stands. 


. . 24 hours a day. . . on laboratory 


As machines fail, they are removed, re- 










BY THESE STARTLING COMPARATIVE TESTS! 


paired, and replaced in the test. Because of 
low down time, the B&H FILMOSOUND 
(right) has passed 300 hours with a tremen- 
dous lead over any other machine in the race. 


In buying a projector...especially for day- 








NEW B&H 
One-Case * 
aie tehtelel. is) 


in, day-out use... 


a projector that 


Make sure it’s a Bell & Howell! 


make sure you choose 


is performance-tested. 


HERE'S THE EVIDENCE AFTER 100 HOURS... 
























M * 

PROJECTOR enorsad BROKE REPLACED Pn al oe... 
BELL & HOWELL No No Once (at 80 hrs.) Steady Excellent 
PROJECTOR “A” Twice (Major) | 9 times 4 times Very Unsteady Fair** 
PROJECTOR “B” Once (Minor) | 16 times 6 times Steady Poor 
PROJECTOR “C Once (Minor) | 2 times Once (at 64 hrs.) Slightly Unsteady | Fairly Good** 
PROJECTOR “D” Twice (Major) | 15 times 7 times Very Unsteady Poor** 
PROJECTOR “E” Twice (Major) | 6 times 3 times Unsteady Fairly Good** 
PROJECTOR “F” Four Times 27 times 13 times Very Unsteady Poor 

(Major) 


























Lightweight, portable. Provides 80-minute show 

. stops for individual still pictures. Reverses 
instantly. Brilliant 1000-watt lamp. Double the 
sound output of other lightweight sound pro- 
jectors. Approved by Underwriters’ Laboratories. 
With 8”, separate speaker, only $495. 


ALL FILMOS ARE GUARANTEED FOR LIFE! 
During life of product, any defects in workman- 
ship or material will be remedied free (except 
transportation 


* Ratings indicate condition of film relative to scratches and wear. 
** Indicates machine also deposits oil on film. 


% ONE-CASE FILMOSOUND (shown above) 


Outstanding picture brilliance from 1000-watt lamp. Natural 
sound from built-in 6"’ speaker. Fast rewind, instant reverse. 
Stops for stills. Approved by Underwriters’ Laboratories. An 
amazing value. . . $449. 





FOR FULL DETAILS. write Bell & Howell Company, 7108 
McCormick Road, Chicago 45. Branches in New York, Holly- 
wood, and Washington, D. C. 


Howell 





BUSINESS SCREEN MAGAZINE 


















SERVICES 
IN SOUND 


Motion Pictures 
Newsreels 

Television 

Phonograph Recordings 
Radio Transcriptions 
Band Stages 

Shooting Stages 
Trailers 

Recording and 


Sound Laboratories 


RCA Licensee 
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S 
EVES 


REEVES: Studio A picked by Laurel Films to shoot the feature “C’’-Man. 
REEVES: Studio B used by Eugene Ormandy and the Philadelphia 


Orchestra to record the score for Robert Flaherty’s “Louisiana Story.” 
REEVES: Studio C chosen by Film Documents to mix “The Quiet One.” 
REEVES: Studio D where the weekly Newsreels of Telenews, Ziv 
Television and Universal International are recorded. 


REEVES: Studio E the recording heart of Mercury Records. 


REEVES: Studio F chosen by Rudolf Carlson to dub his recent production 
“T Am With You.” 


REEVES: Where you, too, can record with assurance aided by the most 
modern equipment and the leading engineers in the sound recording field. 


REEVES: Wherea Producer can work with confidence. Remember, Reeves 
is not a competitive producer, but a PARTNER. 


REEVES SOUND STUDIOS, INC. 


304 EAST 44th STREET - NEW YORK 17, N. Y. * OREGON 9-3550 





The Largest Sound Service Organisation in the World. 


Western Electric Licensee 


That’s the opinion of hundreds of 
producers using Reeves facilities. 





Slidefilms and String 
Have Much in Common 


*& Suppose you want to tie a package—if you 
cut off too much string you waste part of it. 
But if you don’t cut enough you won't tie the 
package 
Slidefilms and string have much in common. 
Training films that are too long waste money, 
the audience’s time and your training effort. 
Long films bore an audience. The people 
forget everything they have seen. If the film is 
too short, it can’t possibly do the job it should, 
Some slidefilm users will call a producer 
and say they need a 30-minute slidefilm. Their 
only reason is they have set up a budget with 
enough money to produce a 30-minute film. 
When a competent producer receives a call 
of that kind he will immediately ask “Why 
do you need a 30-minute film?” After studying 
the problem he may find the job the film has 
to do would only require a 15 or 20-minute 
film. It may need three 10-minute films or a 
20 and a 10-minute film. Possibly films cannot 
solve the problen: but other visual aids can. 
{ film has a job to do and that job will 
determine the length of the film or the num- 
ber of films required. Under no conditions 
should a film attempt to cover more than one 
subject. Our business is first—to thoroughly 
study your problem. We can then determine 
whether films will do the best job; and if they 
will, the length and number of films needed. 
We will be glad to discuss with you any 
personnel, sales training, public relations, o1 
other problems that you want to correct o1 
improve. We will conscientiously analyze your 
problem and show you what we have done for 
other prominent concerns. This service is 
without obligation on your part. 
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FRANK LEWIS, INC. 


1725 N. Wells St. @ DElaware 7-5420 


CHICAGO 


PRODUCERS 
SLIDEFILM @ MOTION PICTURES 
TELEVISION COMMERCIALS 
PHOTOGRAPHIC ILLUSTRATIONS 
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{ scene from “Answer for 


{nne” 


Lutheran World Action Brings America 
The Human Story of Europe’s DP’s 


* Americans who have watched with interest, 
or sometimes apprehension, the arrival of the 
first boatloads of displaced persons on these 
shores will be interested in the current cam 
paign of Lutheran World Action to present 
the story of these people to congregations in 
this country and insure them a kind reception. 

Approximately 28 per cent of displaced per- 
sons in Germany today are protestants, most 
of them Lutherans. Lutheran leaders have 
determined to work toward insuring that a 
fair and proportionate share of the DP’s ad 
mitted shall be Lutherans. The goal is 40,000 
persons to be re-settled in the U. S. during the 
next two years. 


RESETTLEMENT A MAJjor CHURCH PROJECT 

Re-settlement of displaced persons has be 
come the major project of Lutheran World 
Action tor 1949. More than 114 million out 
of the LWA annual budget of 4 million dol 
lars has been earmarked for this purpose. 

The two-fold job of explaining why the 
church has undertaken this work, and is rais 
ing money to carry it out successfully, has been 
assigned to a new 40 minute motion picture, 
Inswer for Anne. 

Films have consistently proved to be most 
successful in putting across the church’s major 
projects to the men and women olf the congre 
gation. The average Lutheran layman has 
been found to respond most wholeheartedly 
to a motion picture appeal which emphasizes 
the highest professional standards, useful in 
formation, interest and inspiration. 

Firth Morion Picture oF THe Councu 

Inswer for Anne is the fifth motion picture 
of the National Lutheran Council, the coop 
erative agency for eight Lutheran church 
bodies, since 1946. All were produced by Car 
avel Films. 

The new film seeks to answer the question: 
“Should our town take in DP’s?”. Anne, a 
young high school girl, is assigned to write an 
essay on the topic. As she interviews fellow 
townspeople, she finds many of them disap 
prove of accepting refugees as immigrants. 
Finally, she seeks help at the church and there 
the pastor explains to her the plight of the 
DP’s and shows her scenes from actual DP 
camps. 


To insure the authenticity of this part of 





the film, a camera crew was sent to Camp 
Valka, Germany. There real DP’s are shown 
being received at camp, being assigned to vari- 
ous tasks, attending school, going to services 
in the chapel, taking part in the meager rec- 
reational opportunities, trying to live a normal 
family life under camp conditions, and, final- 
ly, receiving the job and housing assurance 
which permits them to come to the United 
States for re-settlement. 
CapasLe Cast Featrurep IN FILM 


In the main part of the picture, photo- 
graphed at Caravel’s Long Island studios, 
Anne is played by Lenka Peterson, young ac- 
tress now appearing in the Broadway produc- 
tion, “The Young and Fair’. Will Geer takes 
the part of Anne’s father and Harvey Stevens 
has the role of the Lutheran pastor. 

Answer for Anne was released on January 
9th, this year. Three hundred prints will be 
used through 22 distribution centers in the 
U. S. and Canada to reach 10,000 Lutheran 
congregations participating in the council. 
Although the council maintains 50 sound pro- 
jectors in distribution centers for churches 
without equipment, it is estimated that 40 per 
cent of the churches own projectors and most 
of the remainder know where to obtain ma 
chines on loan. 

Or GeNeRAL INTEREST TO CHURCHES 

Most of the Lutheran films have been shown 
only in local congregations as the subjects have 
been limited in appeal to the denomination. 
Answer for Anne, however, has such a general 
interest that other church, civic or service or- 
ganizations have been invited to show it. The 
extent of this distribution is limited to the 
initiative of local churches or agencies in ar- 
ranging for outside showings. 

The council and the church bodies encour- 
age widespread use of films and filmstrips by 
posters, bulletins, newsletters and considerable 
space on film reviews in the various church 
periodicals and newsletters. . 
Many Churches Acquire Projectors 
* U.S. churches of all faiths have become 
steady customers of projector dealers, acquin 
ing both motion picture and slidefilm equip- 
ment in quantity. A recent survey disclosed 
that more than half the churches in the Chi 
cago metropolitan area are equipped with 
l6mm sound projectors. 





The Revolutionary Morton Sentry 


Patented device f yinta 3 f os 





See Your Dealer or Write 
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“MAKING A NEW DAY OUT OF TUESDAY” 


. .a motion picture produced for the lronrite lroner Co., 


combines live action and graphic animation, in color, to 
vividly demonstrate the superiority of ironing the 
lronrite way--and again demonstrating the exceptional 
value of films in telling sales personnel and public 
alike, the story of an American product. 


“Haphanl &, Vio 


STUDIOS HOLLYWOOD 28 CALIFORNIA 
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All-Purpose Easel 


Improved Model D2 Now Ready 
To Serve Your Training Needs 





Most Practical, Light-Weight 
and Compact Aluminum Easel 


*% For writing pads or charts, the 
Model D2 all-purpose portable easel 
is the latest answer to your visual 


presentation problem. 


{ Large surface 


1) 


provides excellent display; yet it 
folds compactly for easy carriage. 
Goes into action in 5 seconds! Table 
ind floor jel mbined in one 


sturdy, han me all-aluminum unit 
weighing only 8 pounds. 


Model D2 list only........... $46.50 


Leda € I ing 1S€ 1valiabdle extra) 


Note These Special Features: 


All Aluminum: no tearing or war; 

Light Weight: weighs only 8 pounds 
Rugged: it will stand up in the fie 
Portable: folds t x 39" x 229 
Chalk Tray: detacha yet always handy 
Instantaneous: set it up ir seconds 
Writing Pad: eliminates messy bla 
Chart Holder: set up at vari 

9. Dual Purpose: floor & table mode! in 


ex Pre ere 





10. Handsome: jern satin-cluminum finist 
11. Picture Screen: 


12. Inexpensive: w worth list 


Write or wire your orders to 


THE AUDIO-VISUAL CENTER 


812 N. DEARBORN ST. @ CHICAGO 10 











TREAD 


IN VISUAL COMMUNICATIONS 








Responsibility for Projector Standards 
Duty of Society of Motion Picture Engineers 


* The advent of cheap, up-graded children’s 
toys masquerading as professional 16mm sound 
motion picture projectors has introduced an 
element of necessary caution in the buying 
habits of our business readers. They have also 
caused considerable trepidation among the 
distributors of valuable sound film prints, par- 
ticularly in color, as such machines now find 
their way into homes, clubs and institutions. 

At last count there were nearly twenty 
known makes of sound projectors in the field 
and at least four or five of these were likely 
to cause more film damage in a month than 
their original cost. Fortunately we have beer. 
abie to regulate our own advertising standards 
so that the advertising of most of these sub- 
standard projectors has been deemed “unac- 
ceptable”. But other media are not so wary 
and there are no authoritative recent stand- 
ards to guide them. 

It is this absence of minimum standards— 
drawn up by a competent and authoritative 
neutral standards group—which now concerns 
us. One national builder of high-precision 
equipment calls attention to this lack in adver- 
tising copy which appears in this current issue 
of Business SCREEN. That copy would not be 
necessary if the long-dormant committee on 
l6mm standards of the Society of Motion Pic- 
ture Engineers would fulfill its appointed duty. 
Sans the authority of such a neutral body of 
our engineering peers, these laboratory tests 
are more indicative than acceptable. But if 
they serve to awaken responsibilities in the 
SMPE, we nominate Bell & Howell for that 
organization’s Hall of Fame. 

That time has come. The 65th semiannual 
convention of the Society of Motion Picture 
Engineers meets at New York's Hotel Statler 
on April 4-8. Within its membership are the 
engineers and designers of every well-known 
make of sound projectors in the business. To 
them we throw the torch. 


Producer Advances Integration of Films 

*® Several enterprising motion picture pro 
ducers are furthering the use of audio-visual 
aids in industry by extending various extra 
production services to film-conscious sponsors. 
\ case in point is the helping hand which 
C. R. Ballard of Frank Lewis, Inc., recently 
gave the insulation division of the Eagle 
Picher Company in constructing a complete, 
well integrated visual program. 

For the second successive year, Ballard has 
attended Eagle-Picher dealer meetings 1) to 
explain and promote the use of the company’s 
extensive visual sales training program, and 
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) to put on a one-hour demonstration train- 





ing meeting to show the dealers how to make 
effective use of their films and other visual 
materials. 

As a follow-up to the dealer meetings, all 
Eagle-Picher sales representatives were brought 
to Cincinnati to be schooled in audio-visual 
techniques and procedures. In preparing this 
program, Ballard spent two weeks visiting 
leading dealer-contractors in various parts of 
the country. To get accurate facts right from 
the field, he even worked with company sales- 
men on actual calls, 

After this substantial foundation was laid, 
the entire staff of Frank Lewis, Inc., went to 
work and not only produced the films for the 
program, but also wrote the copy for trainers’ 
manuals, booklets, and all other materials. 


American Society of Training Directors 
Holds Fifth Conference at Cleveland 


* Audio and visual materials and techniques 
held a dominant role during the recently con- 
cluded Cleveland conclave of the American 
Society of Training Directors, held March 3-5 
at that city’s Hotel Carter. This gathering of 
the men responsible for personnel, safety and 
other training requirements of industry gave 
unusual attention to films in their speeches, 
conference panels and conversation. 

Exhibits by producers and projection equip- 
ment manufacturers also contributed to the 
a-v interest of this ASTD conference. 





RAINING Directors Discuss the increasing 
use of films in personnel work at the American 
Society of Training Directors’ Cleveland con- 


ference: | to r, E. 8S, Knirk, Chrysler-DeSoto 
industrial education supervisor; H. W. Glenn, 
Chrysler-Dodge educational supervisor; H. G. 
Moltzau, supervisor of training conferences at 
Kaiser-Frazer; G. ]. Currie, Ohio Bell Tele- 
phone Co. personnel assistant; and A. C. Ken- 
nedy, Johns-Manville Corp. training director 
at Asbestos, Quebec. Photo courtesy of Sarra. 





60 IIlustravox “Juniors” 
FOR SALE 

New: still in original packages 

| BARGAIN PRICES | 


Write or wire Box 30! 
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Chicago 10, Illinois 


BUSINESS SCREEN MAGAZINE 











os PARDON US FOR TALKING ABOUT MONEY 














Here’s a way to be sure of getting the most out of your 


film budget — dollar-for-dollar and scene -by-scene. 


How much will you pay... for what? 














NEW YORK — 135 


VOLUME 10 * 





HEN YOU BUY a film, you're 
buying more than running time 
that’s why different producers’ esti- 
mates for the same 3-reel film will vary 
so widely; that’s why you are as likely 
to get a bid of $18,000 as one of $8,000. 
In a field where experience and resources 
vary so greatly, the comfortable thought 
that “you get what you pay for” is often 
deceptive. Too often you don’t know what 
you're getting until it is too late. 


Films for Industry clients buy their 
films with complete assurance. They 
know exactly what they are going to get 
and how much it will cost. Comparing 
an FFI quotation against other estimates, 
scene-by-scene and dollar-for-dollar, 
they discover that FFI’s large modern 
studio facilities and technical resources 


provide the biggest value for their money. 


FILMS FOR INDUSTRY, INC. 


WEST 


1949 


52nd STREET @ PLAZA 3-2800 


When you see your first Films for In- 
dustry estimate for a picture you are 
planning, you'll be surprised by the great 
detail with which every item is noted and 
every minute cost itemized. A “set” may 
involve an elaborate construction job and 
numerous props ....or it may mean sim- 
ply a standard flat; a “fade” may be a 
mechanical fade... . or a chemical fade; 
“music” can be live... . or canned... . 
or require an original score. Talent, re- 
cording, processing — you'll know ex- 
actly what you are getting and how much 


it will cost you. 


A Films For Industry quotation is 
based on more than a decade of film- 
making for many of America’s largest 
business organizations. It reflects the 


economies of one of the industry's larg- 


est commercial film studios. It is pre- 
pared carefully and is based on an item- 
by-item compilation of costs — there are 
no reserves for “contingencies”. It is sub- 
mitted confidently with the assurance that 
it constitutes a reasonable business pro- 


posal, actual costs carefully figured. 


We invite comparison of our quotation 


. on this fair basis: We 


on your film... 


will send you, without obligation, a sup- 





ply of the identical Estimate Forms we 





use in preparing our quotation on your 


picture. If you will have estimates from 





other sources prepared on these FFI esti- 





mate forms — then you will find that 


Films for Industry will give you the most 














for your film budget - dollar-for-dollar 





and scene-by-scene. 


mmeme FREE — WRITE TODAY Se eee ees esses eeeaaeas 


name 


Films for Industry, Inc.: 
135 West 52nd St. 
New York, N. Y. 


Please send me, without obligation, a free supply of FFI 
estimate forms. 


title 





firm 





address 
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The PICTUREPHONE 


What it means 
to have a 


BETTER 
MACHINE 


First and foremost, above every other consideration, it means even distribution of sound. 
The old-style way, in small size sound slide-film machines, was to throw the sound side- 
ways, blasting it into the ears of some, while others could scarcely hear. 


This was never satisfactory and could not be because it is contrary to engineering prin- 
ciples, and you tire of sound originating at the machine. 


The Picturephone corrects this fault by throwing the sound in every direction in the same 
volume. We are the originators of this construction and we cannot be imitated because of 
our broad patents, both mechanical and design. 


To have a better sound slide-film machine means to have the projector where it ought 
to be — on your side of the case, where it is getatable and so mounted that you make it 
ready to operate by merely lifting it to a vertical position, with a safety switch to protect 
the lamp, and no pull-cords to jerk the picture and run up service bills. 


To have a better machine means to have a place to carry plenty of records and protect 
them against warping, breaking and dirt. In doing this the Picturephone outmodes the old 
fashioned record carrying cases of years ago. 


To have a better machine means to have a built-in shadow-boxed screen for small 
audiences. Saves carrying a big screen when you don’t need it. 


To have a better machine means to have a self-contained and completely enclosed 
unit without doors, cracks, holes, grills, or other openings to let in dirt and weather. The 
Picturephone requires no zippers to keep the mechanism clean, and no containers for 
shipping from meeting to meeting. 


To have a better machine means that you don't carry a big machine except for big 
meetings. You don't lug a heavy machine for small meetings, but you instantly convert 
a small machine into a big machine for big meetings. 


To have a better machine means that you have more advantages than this page would 
hold in this size type, but if these sound like good common sense they ought to whet your 
appetite to hear more, and we've got them ready to send, in the form of a folder which 
contains nothing but specific facts — no generalities but just what you want to know 


We manufacture the Picturephone in eight sizes — the only 


complete line on the market — the best and the most of it. 








@ The Picturephone has so many 
money-making advantages that 
you would find it profitable to 
trade in your present equipment, 
whether new or old, and let us 
bring your programs up to the 
highest possibilities of sound 
slide-film. 


@ Ask us about machines to play 
Columbia Microgroove Long 
Playing Records, in addition to 
all standard records. 


@Ask us about the solution of 
the “bell” problem — how to get 
rid of it without getting into more 
serious trouble. 


SINCE 1937 


Oo. J. McCLURE TALKING 


1115% WEST WASHINGTON BOULEVARD e CHICAGO 7, ILLINOIS 
Telephone CAnal 6-4914 


PICTURES 
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ow 20 minutes of program 
on each side of a 12° record! 


Subs‘antially Lower Cost Per Record 


More Program Time Per 12" Disc than on 
Present 16" Record 


Easier to Handle 
Lower Shipping Costs 
Saves Storage Space 


Full Columbia Transcription Quality 
Maintained Throughout 


Prompt Service and Delivery 


10" RECORD PLAYS 
13 MINUTES ON 
EACH SIDE 


See and hear this amazing new record before 


you plan your next slide film project. Call, Write or Wire. 


A DIVISION OF COLUMBIA RECORDS INC. @i 


New York: 

799 Seventh Avenue, Circle 5-7300 
Chicago: 

Wrigley Building 

410 North Michigan Avenue 
Whitehall 6000 


Los Angeles: 
8723 Alden Drive, Bradshaw 2-2759 


Trade Marks “Columbio” and @{ Reg. U. S. Pat. Off. Marcas Registrados 
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>. SIMPSON OPTICAL MFG. CO 


3200 W. CARROLL AVE., CHICAGO 24, Hit 


35mm 


FOR PERFECT PROJECTION 


SPECIFY SOMCO PROJECTION LENSES 





OVER 10.000 ADVERTISING & INDUSTRIAI 
EXECU LIVES NOW READ BUSINESS SCREEN 


GOOD 
NEWS 

IF YOU 
PROCESS 


THE/OFFSCREEN 
CLC E 
Commercial Film Producers Take Steps 
to Maintain Creative Position in Television 


*®& Old line commercial film producers are be 
ginning to take steps against the current posi- 
tion in which many of them are finding them- 
selves in regard to television production. 


Very early in the game, the producers sought 
and wélcomed opportunities to film 20 second 
to 2 minute commercial shorts, usually using 
rough scripts or ideas supplied by radio-com- 
mercial minded advertising agencies, This 
was seldom a renumerative business, for com 
mercials in those days had to be cheap, but 
cheap. Sull, the film producers were glad to 
get the work just to be in on television's ground 
floor. 


Early film commercials, though rough and 
limited, were frequently made with the pro 
duction firms almost on a partnership plan 
ning basis with the agencies in the new, great 
adventure of television. 

During the past year, however, it has be- 


evident that 
broadcasters, agencies and sponsors are now 


come increasingly television 
utilizing film producers only in the capacity 
of craftsmen, much in the manner they use 
typographers, photo-engravers and radio tran- 
scription recording firms. 

The initiative, creative skill and special 
techniques which producers have demonstrated 


for their sponsor clients over the past three 
decades are finding little acceptance from the 
holders of television's purse strings. 


Most producers are nevertheless continuing 
to seek TV commercial spot production, still 
with the same idea of a foot in the door, but 
also because many agencies are offering some- 
what better prices for top quality work, and 
are frequently buying spots in quantities of 
five to ten minutes worth at a time. It is still 
not a big money maker for any producer, but 
it is an overhead payer and a method of mak- 
ing contacts leading to more lucrative com- 
mercial film production. 


What many producers are realizing, how- 
ever, is that the money in television (such as 
it is) will probably be going to the entre- 
preneur in the future, not to a service organi- 
zation. Unless the film service orga: ization 
could secure a very large share of the available 
business, the small profit such a service is now 
bringing could not justify maintaining fa- 
cilities exclusively for television production 
on a large scale. 

Some film producers have recently an- 
nounced plans to enter package production of 
television shows on film — financed, written, 
produced and sold by their own organizations. 
Undoubtedly, profit from such enterprise 
would greatly exceed profit from an equal 
amount of production of agency written and 
supervised one minute spots. But film package 
production is a risky business, far more risky 
than radio packaging or a live video package. 
There are more than a few TV film packages 
(CONTINUED ON PAGE EIGHTEEN) 








FONDA FILM PROCESSING EQUIPMENT DIVISION 


ee eet 


FILM! 


STAINLESS PRODUCTS 





“America’s a 
; a=. 
Finest a 
Processor” 
® a 





YOU'LL WANT FONDA’S NEW 
DESCRIPTIVE BOOKLET 


Send today for your complimentary copy of 
the new illustrated booklet giving complete 
details of the Fonda Film Processor . . . Amer- 
ica’s finest developing machine. Explains the 
patented Fonda top-friction drive mechanism, 
which eliminates film slack. Fonda offers al- 
most any speed range . . . processes any type 
film. 

Address Fonda Division, Solar Aircraft Com- 
pany, 2214 Pacific Highway, San Diego 12. 





SAN DIEGO 12, CALIF. 
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BRILLIANT PICTURES at fpels Best 
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THAT’S WHAT YOU SEE when your 16mm films 
are projected with the . 






















@ Snow-jewelled hills and trees sparkle with public relations and audio-visual education. 
brightness. Contrasting shadows slide down The message of a film projected by the RCA 
sloping banks. Ski tracks show up in crisp “400” is learned rapidly, is long remembered. 


detail. You see dramatic presentations like Audience impact and response are stimulated, 


these when films with wintertime scenes are because black-and-white or full color pic- 
projected with the RCA “400”. tures onthe screen are at their best in brilliance 
The most profitable return on your invest- . .. accompanied by sound that’s true-to-life. 
ment in 16mm motion picture films depends _ & 
to a large extent upon the quality of the screen 
presentations of your commercial and indus- 
trial sound films. For sharp, brilliant pictures 
... realistic sound reproduction . . . simplicity 


Before you buy any 16mm sound projector— 
see and hear the RCA “400”. Let your eyes 
and ears decide why the RCA “400” assures 

















of threading and easy operation—the RCA you of the utmost in 16mm sound film projec- 
“400” is the preferred choice of specialists in tion. Fill-in and mail coupon for more de- 
sales promotion, sales and employee traiiicg, tailed information. 
p-manemenmnsnasenebeninemaseoenenenuntnemenesanenene 
ch adp.as | VISUAL PRODUCTS (Dept. 17-C) 
Gu iW i ou) F on ; rome as" gps of America 
’ aT wn | Please send me complete information on the RCA 
wn | “400” sound projector. 
| 
VISUAL PRODUCTS | Name Beix = gis 
RADIO CORPORATION of AMERICA | i«siccss__ = 
ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. N.J. ; Sevens 
In Canada: RCA VICTOR Company Limited, Montrea] | City State 
' 
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co [NGG INE € ung 
the Akers improved 
BOLEX 400’ CONVERSION 


: With « minor alteration in the camera itself, your 





2 Bolex H-16 becomes a professional machine, equal 


> in performance to the standard studio models 





motor driven, 110 volt, AC or DC. 
reversible. 

24 F.P.S. electrically governed. 
selective variable speed control. 
$600.00 f.0.b. factory, list. 
discounts to dealers. 

Exclusive manufacturers 


IMAGINEERING ASSOCIATES, INC 


vvvvvvyv 








1030 WN. McCadden Pl., Hollywood, Calif 


H 16 X focussing scope and rack-over. 


THE OFFSCREEN VOICE 
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today being offered at less than cost after 
months of refusals at the original asking price. 

On the other hand, established commercial 
film producers with adequate production fa- 
cilities, motion picture know-how, long experi 
ence in dealing with sponsors, have a lot to 
offer television, and some of them feel the risk 
is eminently a good one. 

Iwo film producers, last month, announced 
new packages in production. Films for Indus 
try, a leading sponsored film producer, has 
completed one half hour show of a series titled 
Cholly Knickerbocker's Notebook, featuring 
the New York Journal-American’s gossip col 
umnist. The Notebook will show Cholly and 
his theatrical and cafe society friends in on 
the-spot interviews, and various scenes of 
Gotham high life. 

Films For Industry is also producing thre« 
more series for other package firms: 13 Tom 
Terriss Adventures for Film Equities, Rum- 
pelstiltskin for Barend Broekman, and a test 
half hour film version of the radio show The 
Big Story tor packager Bernard Proctor, to be 
offered to Pall Mall (American Tobacco 
Company). 

Hartley Productions, New York, has com- 
pleted the first of a children’s program featur- 
ing ex-moppet film and radio star, Leon 
Janney, now a foremost soap opera actor and 
television MC. Called Operation Fun Club, 
the half hour films will be offered with five 





commercials integrated into the script. One to 
five participating sponsors are sought for the 
series, and each program is priced at $2500 
complete with commercials, for national rights. 

\ few other producers have plans along 
these lines, while most are content to sit back 
and study reactions to these early ventures. 
We'll take this up again in our next issue and 
try to study the total number of film packages 
available, their quality and cost as compared 
to live shows, and more reactions from pro- 
ducers and sponsors on trends in the film 
package field. 


State Department Exhibits Industrial Films 
Overseas: Requests National Carbon Picture 


*® Another outstanding technical motion pic 
ture, Carbon Arce Projection, (BUSINESs 
ScrEEN, Vol. IX, No, 7), has been chosen by 
the Division of International Motion Pictures 
of the State Department for distribution in 
foreign countries. Although IMP does not 
directly attempt to promote American prod- 
ucts abroad, it does select documentary and 
informational films covering various aspects of 
American life for free showings to foreign 
audiences in non-commercial theaters. 


Since these audiences total more than 100 
million persons each year, sponsors of films 
selected by IMP are offered an unparalleled 
opportunity to reach thousands of persons out- 
side of the normal channels of foreign distri- 
bution. And, by supplying films requested by 
IMP, industrial America can make a substan- 
tial contribution to the understanding of the 
U.S. abroad. a 





FOR YOUR FILM or 
FILM PACKAGE... 


We Can be of SERVICE in 


PLANNING 
PRODUCING 
DISTRIBUTING Your 





ATLAS FILM CORPORATION 








1111 South Boulevard 


Oak Park, Illinois 


MOTION 
PICTURE 


SOUND 
SLIDEFILM 


MINUTE 
MOVIE 











BUSINESS SCREEN MAGAZINE 





















or every projection nee 


<> 





on extra-quality projectors 
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Amprosound 
“Premier-20" 6mm. 
Sound Projector 












‘Imperial’ 
(6mm, Silent 
Projector 


Ampro ‘‘Compact"’ 


. 
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16mm. Sound Projector ; 8 
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a “Tre te Mark Reg 
Ss. Pat. on. 
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For large auditoriums or small, for classrooms 
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exact requirements. 














or showroom, convention booths or office, for 

16mm. silent or sound films, for film strips or 

slides—there is an Ampro projector to fill your 
ent e lémn 
on. J 


For more than 20 years, Ampro has been design- 
ing and building quality projectors for every 
conceivable purpose. These projectors have 
been rugged, trouble-free, easy-to-operate — 
efficient in illumination and tone quality, built uh General, Prectston e 
to give many years of satisfactory service. These Substitlary ° 
important qualities have been tested and proved 

in millions of performances under the most ° 
rigorous conditions. 


1 Sound 
} 


8 mn 

1m 

eRe Si/ 
6mm 


im rs 
ws de 


Projecy 



















Amprosound Model “‘AA"’ \6mm. 
That’s why Ampro projectors are used and ° alacant aaa 
approved by leading school systems, univer- e 
sities, top industrial concerns, churches, many — 
branches of U.S. and foreign government serv- ° 
ices—and in private homes all over the world. Amproslide 2” x 2” 
Projector 


Send for Circular Model ‘‘30-A”’ 


Write today for illustrated circular giving full details and 
prices of Ampro models in which you are interested. Also 
for FREE copy of illustrated booklets “Toward a Better 
World” (how churches are utilizing sound pictures) and 
“A New Tool for Teaching” (the story of sound films in 
the classroom) or “A Powerful Aid to Industry” (how 
industry can use sound films). These informative booklets 
will be mailed to you FREE, postpaid. 






Amproslide Dual 
Purpose Projector 
Model “30-D"’ 


AMPRO CORPORATION e 2835 NORTH WESTERN AVENUE e CHICAGO 18, ILLINOIS 


IN CANADA; TELEPHOTO INDUSTRIES LIMITED—1438 YONGE STREET, TORONTO 


YOUR TV 
COMMERCIALS 


Starting where radio left 
off, the television “commercial” has been. growing 
up. We've put nearly 100 of them on film and have 
learned some of the “do’s” and “don'ts”. We'd be 
glad to show you a sample reel, or send you the 


reel so you can screen it at your convenience. 





Just call us at COlumbus 5-6771 or write to: 


AUDIO 
PRODUCTIONS 
INC. 


FILM CENTER BUILDING 
630 NINTH AVENUE 





NEW YORK, N. Y. 


AND SEND FOR “A FEW FACTS ABOUT AUDIO” 
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GOOD MANY MILLIONS of Ameri- 
can workers have found themselves 
hapless middlemen in the economic 

tug-of-war between organized labor and “‘some- 
times organized” management. 

The phony economics of left-wing union 
propaganda have had their equally obnoxious 
counterpart in the sermons on behalf of the 
status quo from holier-than-thou right wing- 
ers. Economic facts of life and prices "y freely 
through the UEW’s Men vs. Money and The 
Great Swindle. Disaster awaits the worker who 
leaves the shelter of his union in For the Rec- 
ord and Native Land. 


PicrurRes SHOULD Be TRULY OBJECTIVE 

Management and workers learn to recog 
nize communists in Crossroads for America 
and a real American proudly waves the flag in 
Letter From a Rebel. 

The complete absence of a union-produced 
motion picture that even suggests worker re 
sponsibility for production, self-improvement 
on the job and in his home life emphasizes 
the negative-defensive approach of many 
of our large labor organizations. 

On the other hand, industry could well 
afford to admit that building America is an 
unfinished business...that our slums, illiter- 
acy, inequality and intolerance are matters of 
common concern and a challenge to coopera- 
tive effort. 


PRopuctiviry PART OF THE ANSWER 

One recent film sponsor (Procter & Gamble) 
came a little closer to the real middle ground 
for labor and management. A Fair Day’s Pay 

for a Fair Day's Work was P & G’s summa- 
tion of the basic problem, Several other new 
films have met this challenge for factual evi- 
dence on the lighted screen, notably a new 
motion picture Productivity, Key to Plenty, 
produced for the Twentieth Century Fund by 
Encyclopaedia Britannica Films; Jn Balance, 
produced for the Burroughs Adding Machine 
Company by Wilding Picture Productions, 
Inc.; By Their Works, an internal film on 
General Electric people and production, pro- 
duced by Raphael G. Wolff; and a series of 
short color subjects prepared by Harding Col- 
lege under a grant by the Sloan Foundation 
and produced by Sutherland Productions. 

Letter From America, sponsored by Good- 
vear; Of This We Are Proud, a Kelvinator 
picture; and Enterprise, the story of the eco 
nomic revival of a small Southern town, spon 
sored by Cluett, Peabody and Company (pro 
duced by Caravel) must be mentioned as other 
useful examples of the opportunities made 
possible under our economic system. 

ARE Workers SEEING THESE FILMs? 

\ paramount question of the hour is “are 
worker audiences seeing these factual presen 
tations of our economic system?” The answers 
are coming in from all over the country as 
plant managers and worker representatives 
report favorable reaction to straight-shooting, 
honestly factual pictures. 

Only physical limitations in actual print 
distribution seem to be hampering the widest 


possible use of some of these films. Local 
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Time to Show the Facts 


NEW FILMS WILL HELP WORKERS GET BETTER 
UNDERSTANDING OF OUR ECONOMIC SYSTEM 


Goodyear offices, for example, generally report 
heavy demand from industrial groups for 
Letter From America. 

\s reported in these pages, many companies 
have initiated regular programs of noon-hour 
and off-shift film showings. Despite handicaps 
in physical space, time and personnel, hun- 
dreds of these showings are now going on each 


*. . 
week in employee cafeterias, locker rooms, and 


open areas adjacent to plant floors and ware 
houses. Both office and plant personnel wel 
come non-argumentative factual films and 
there is evidence that business themes are as 
popular as the traditional travelogues and 
comedies. 


This is by no means an invitation to propa 


IN THE ILLUSTRATION ABOVE 

Let’s Compare Production Figures 

A sequence from the new EB Film 
Productivity—Key to Plenty 


* ...“In a normal peacetime year the average 
American worker, for one hour's work, earns 
enough to buy over seven loaves of bread. In 
the same amount of time an Englishman earns 
five loaves of bread. While an American work- 
er is earning over two pounds of meat, a 
Russian worker earns only a third of a pound 
of meat. An American, in twelve hours’ time, 
earns almost four pairs of work shoes. During 
that time a Frenchman earns only one pai 


of shoes... Why is our income much higher?” 


gandive, These voluntary employee audiences 
are fair-minded Americans whose interest and 
enthusiasm places a direct responsibility upon 


the program planner. The fact that movies 
have a favorable psychological effect in reliev- 
ing boredom and strain is rewarding in itself. 
If a good film program can inculcate ambition 
and greater productivity to earn a deserving 
higher wage, that is certainly the desirable 
objective. Films are no substitute for a raise. 
\FTER-HouR SHOWINGS GAIN FAVOR 

Showing of company films such as GE's re- 
cent By Their Works, telling the story of the 
company’s objectives, production program and 
the workers themselves on the job, are 
successfully shown at evening family parties. 
Standard Oil of Indiana, International Har 
vester, and General Motors are among those 
sponsors who have staged successful events of 
this kind among their employees. 

The “family party” is exactly that and the 
attendance of wives and relatives of the work- 
er has a desirable effect on morale and produc 
tivity. Such programs must not be larded with 
speeches by executives. A good evening's en 
tertainment with employee interests the domi 
nant theme is the basis for a successful formula, 
Standard Oil (Indiana) offered tickets to its 
employees on a voluntary basis and packed 
Chicago's huge Opera House on two successive 
evenings, despite unfavorable weather condi 
tions, last year, High school auditoriums have 


(CONTINUED ON THE FOLLOWING PAGE) 
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IN BALANGCH rece? sponsored by the Burroughs 


ddding Machine mipany for showing to its em 


ployees—has demand among other con 


cerns. This Wildin j ure deals primarily with two 


mew points abot 


favoring sound maintenance 


of the industr tas a primary responsibility 


(CONTINUED FROM THE PRECEDING PAGE) 
been filled to capacity when International 
Harvester used their meeting facilities to 
screen the company’s film. 

\n important point should be emphasized 
the tree exchange ol company films between 
sponsors and other concerns is welcomed by 
employees. If subject matter is of real interest 
to l6mm public audiences, it is equally inter 
esting to these noon-hour audiences, Many re 
ports to Business SCREEN show wide use ol 


these sponsored films. 


PHearres Goop Outrter IN Some Towns 

In communities where one company ts the 
major industry, the local theatre is a good lo 
cation for a sponsored film presentation. In 
the neighborhood areas where its workers live 
near the plants, U.S. Steel has offered a recent 
film to nearby theatres with good results. Tim 
ken Roller Bearing, in Canton, Ohio, has long 
enjoyed favorable relations with theatre man 
agers in that city. During the war, moral 
films were a regular part of Canton movic 


programs im commercial theatres 


HARDING COLLEGE SPONSORS A SERIES 
@ Going Places, the second film in a series of 
seven color cartoons on Americanism prepared 
by the Motion Picture Division of Harding 
College, is a 10-minute explanation of the 
‘profit motive” and the part it has played in 


the development of America, Going Places 


dramatizes a typical young American enter 


GOING PLACES 
out to make bett 


on as le se 
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prise in the familiar Walt Disney humorous 
vein and shows how profits build such organi- 
zations. 


It also shows Freddie Fudsie, soap maker, 
and the “hero” of its narrative, as he succumbs 
to the temptation of monopoly only to be 
brought back into line by the efficient opera- 
tion of basic economic laws (some good stiff 
competition) backed up by the protective 
laws of our country which serve as the public's 
constant watchdog. 


The third film in this series is concerned 
with production as a key to inflationary prices, 


titled Why Play Leapfrog? A fourth subject 


; : ’ tu 
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Ni | at ‘ 


nos 


By Trem Works” tells the vast story of General Elec 
tric's farflung organization and the role of GE workers 
and researchers. The Aeolian choir of the Apparatus 
Department in Decatur, Indiana, is pictured ina ty pical 


scene from the R, G. Wolff production 


is tithd Aing Joe and shows the American 
worker's position in relation to other lands. 
\n carlier film, Make Mine Freedom, was re 
leased theatrically through MGM, but at least 
the second and third in the series noted above 
are being offered in l6mm sound versions 
through Harding College, Searcy, Arkansas. 
There is no charge, excepting cost of transpor 
tation. Prints may also be purchased. 


\ List Or HELPFUL SUGGESTIONS 


@ Executives and program planners who have 
conducted employee film showings in recent 
years offer several helpful suggestions: 

(1) Meetings should be regularly scheduled. 
Showing films as a “special event’ over-em- 


phasizes the showing. 


(2) Showings should preferably be voluntary. 


Fupso Soar Buitos Prosperity for its home town as 


the new enterprise flourishes and grows 


Compulsory attendance turns the meeting into 
a management lecture. 


(3) Educational films should be programmed 
with other short subjects. A vast number of 
sports, travel, comedies and cartoons are avail- 
able for rental or purchase. 


(4) Sponsored films of other non-competitive 
industries are welcomed by employee groups. 
The factual information contained is often 
most useful to both men’s and women’s groups. 
A direct example is the widespread popularity 
of International Cellucotton’s fine film on 
The Story of Menstruation for showing to 
women workers. 


(5) Keep the programs brief and interesting. 
(6) Don’t worry about technical difficulties. 
Industry licks those all the time. A child can 
run the average sound projector with a little 
training. Other problems are equally simple. @ 





Workers Like Sponsored Pictures 
at Bauer & Black’s Chicago Plant 


* Workers show a marked preference for 
sponsored films for the lunch periods if the 
advertising is done with finesse, according to 
D. R. Olinger, training officer of the Bauer & 
Black division of the Kendall Company, Chi- 
cago. He says cartoons, sports, and travelogues 
take a back seat to the films featuring “inter- 
esting scenes on how well-known products are 
manufactured.” 


Mr. Olinger said his company found few 
ready-made training films adequate for their 
needs. He noted that while “personnel prob- 
lems are fairly general in industry. .the solu- 
tions..must vary considerably.” He added 
that when such training films are used they 
supplement general meetings. 





Physical Limitations Don’t Stop 
Films at the Frank G. Hough Co. 








* Lacking an auditorium, proper lighting, 
and adequate space for lunch hour movies, the 
Frank G. Hough Company, road _ building 
equipment manufacturer, Libertyville, Illinois, 
has managed to show two programs a week 
of two-reel motion pictures for their employees. 


By making everything movable, says J. C. 
Forney, personnel manager, space was found 
in a corner of the factory where, aided by a 
shielded screen, the projectors can start the 
show two minutes after the equipment is rolled 
into place. 


Ihe screen is mounted on large casters to 
facilitate moving while the projector is placed 
on a portable stand with the speaker. By such 
methods, Mr, Forney revealed, the company 
has been showing noon movies for nearly two 
vears, tie said his workers prefer a com- 
bination of travelogues and sport with either 
cartoon or comedy. The second picture shown 
during the program is an educational or in- 
formative subject. e 
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“Productivity” 


A NEW FACTUAL MOTION PICTURE 
CALLS IT THE “KEY TO PLENTY” 


IWENTY-MINUTE Il6mm sound mo- 

tion picture just produced by Ency- 

clopaedia Britannica Films in cooper- 
ation with the Twentieth Century Fund opens 
a new road through the maze of our tangled 
economic thinking and offers factual evidence 
on American production as the “key to plenty.” 
Labor-management relations have needed 
the calm objectivity of this presentation for a 
long time. The case it makes is that America’s 
capacity to produce is coupled with a standard 
of living unequalled anywhere else in the 
world, There aren't any bogies, there aren't 
any Horatio Algers, and this isn’t in Tech- 
nicolor. But its stark black-and-white acetate 
realism deals Confusion and Communism a 
mighty blow. 

Every Emptoyer Group SHouLD See It 

The facts which Productivity presents are 
never dull because they deal with a subject of 
intense current importance and they are clear- 
ly presented, with excellent use of animation 
and a good selection of library scenes. This 
is the story of revolution—the technological 
revolution which began in the past century 
and which reached its full impetus in this 
generation. 

The hundred years during which the Amer 
ican people have led the world in mastering 
the use of machine power is the chronology of 
Productwity. The message of this film is that 
our present high standard of living (in com- 
parison with all the rest of the world) rests 
primarily upon our productivity, that is, upon 
our output per worker per hour. This is the 
result of our mastery of machine power. 

Basep ON TwentietH Century FuNpb Stupy 

The film is based on the important Twen- 
tieth Century Fund Study “America’s Needs 
and Resources” published two years ago. In 
this 800-page diagnosis of our economy, econ- 
omist Dr. J. Frederic Dewhurst and a host of 
expert collaborators analyzed trends in Amer- 
ican production and consumption, projecting 
these into the future. 

Prints of the film will be made available for 
industrial purchase through E.B. Films at Wil- 


mette, Illinois. They're worth using. 


New Sound Slidefilm Technique 


* The recent development of automatic sound 
slidefilm equipment has now made possible 
further production advances on the part of 
inventive producers. Elimination of the change 
signal was one step; now the rapid change of 
pictures has been speeded to give motion pic 
ture values, particularly in the field of cartoon 
animation. 

Ellison-Dunn Studios in Chicago call their 
development in this hitherto unexplored crea 
tive field ““Action-Illusion” and an early view- 
ing of their controlled rapid frame change ex 
periments gives considerable promise, 
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Tue Scene Is 1850: the grist mill and its handmade 


mechanism ground the grain of America—for some. 


In 1850 You Fottowep behind a strong team of oxen 


to plow your land it was tedious labor. 


A Century Aco our lack productivity meant rest 


only after a day of tiring physical labor 


From 1850 To 1900 We Dovustep Our Propuctivity. 


*Rre 


Topay We Have HArnessep a source of energy as 


bountiful as rain. We put the dynamo to use 


We Use Macuines To Grow Our Foon. We've learned 


to use machines for a multitude of jobs. 


Do We Reatize How Our Ovutreut per hour affects 


the conveniences we now enjoy? 
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From 1900 to the present we improved the rate of increase 
until today our output per worker per hour is five times 


what it was a century ago. Can we do better tomorrow? 
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R-R SHOWS MODERN FILING 


Sponsor: Remington Rand Inc. Film: /t Must 
Be Somewhere! Producer: Wilding Picture 
Productions, Inc 

*® A vital document can't be found because 

it's buried somewhere in the chaos of an an 

tiquated filing system. And by the time a mad 
scramble through the entire ofhce has uncoy 
ered it, an important customer has impatiently 
hung up the phon 

With this as a starting point, the Reming 
ton Rand Systems Division's new film, 7t Must 

Be Some whe re! 

icance of modern filing methods in business. 

It takes! an 


goes on to portray the signif 


executive and his office stafl 
through a series of episodes that dramatize the 
importance of simplified records management, 
a subject which should be of some interest to 
day, when the squeeze on business profits by 
mounting costs may be offset by increased 
efhciency in ofhce operations, 

Of particular interest is the detailed presen 
tation of how various filing methods available 
for specific jobs in the office can be applied to 
speed up operations and chop out needless 
waste motion and duplicate procedures, thus 
assuring that when a paper or document is 
wanted, it will always be produced immedi 
ately, Jt Must Be Somewhere! carries plenty 
of solid instruction and overall commentary 
on what it takes to make filing procedures 
work smoothly and accurately. 

Technical Notes: Kodachrome, 28 minutes in 
running time 

Distribution: // Must Be Somewhere! is avail 
able for free showings from any Remington 
Rand branch office The 


the services of an experienced operator and all 


company supplies 


Remington-Rand shows the efficient way 
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necessary projection equipment. Showings are 
being given before departmental groups of 
large corporations, and before the entire per- 
sonnel of smaller firms. It is also available to 
business classes in schools and colleges, trade 
associations, service clubs, chambers of com- 
merce and professional groups. 


IMPROVING TRADE RELATIONS 


Sponsor: The American Gas Association, Film: 
Where Food Is Finest. Producer: Lewis 
Sound Films. Supervision: Film Counselors. 

* “Now you're cooking with gas!” has long 

been an expression denoting the ultimate in 

any sort of performance. However, gas cook- 
ing 


» 


though still the most widely used system 
in homes, has suffered serious encroachment 
from electric ranges in the past few years. Not 
so, however, in restaurant cooking appliances; 
gas is completely pre-eminent and almost uni 
versal. “Now you're cooking with gas!” still 
means “the best” to restaurant food preparers, 
from short order cook to the chef of the Wal- 
dorf. 

Where Food Is Finest, a new picture put 
out by AGA, tells this story for the benefit of 
restaurant people everywhere, There is no 
anti-electric propaganda in this film, nor is 
The film says, in effect, “You're 
absolutely right, Mr. Restaurant Owner, gas 


is tops.” 


any needed. 


This reassurance, if any is needed, 
seems to be the prime point that is made in 
Where Food Is Finest. 

Synopsis: The picture opens on a sequence of 
the central character, a fellow named Berkley, 
busy at work in his roadside diner. Berkley 
has a nice place but he dreams of a day when 
he can doff his apron for the dinner coat of 
a proprietor in a larger place. 

That night, a blue flame invades the dream- 
ing Berkley’s boudoir, tells him what a good 
friend the flame is to all restaurateurs. Then 
he hies off with Berkley in tow to visit the 
Waldorf-Astoria and its many kitchens. Here 
are similar cooking appliances to Berkley’s 
own, but larger and more of them. 
Technical Notes: 22 minutes, in Kodachrome. 
Shots were made in 11 locations. 
Distribution: Through the American Gas As 
sociation and member companies to everyone 
associated with the preparation of food out- 
side the home—dieticians, club managers, chefs, 
hospital administrators and vocational schools. 


Modern filing improves morale (Col 1)... 
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NATURAL RESOURCES 


SCENIC COLOR MASTERPIECE 


Sponsor: Phelps-Dodge Copper Co. Film: Ari- 
zona and Its Natural Resources. Producer: 
Adas Film Corporation. 

* ‘Phis Kodachrome sound motion picture is 

the latest in a series contributed to the distri- 

bution library of the U.S. Bureau of Mines by 

a national sponsor. It is certainly one of the 

finest pictorial narratives on the natural and 

scenic resources of a Southwestern state and a 

credit to the screen. 

Arizona is a “natural” for the color camera 
but some of the sequences are breath-taking 
in their beauty and composition, Yet this pic- 
ture delivers a competent factual review of 
mineral operations, agriculture and state his- 
tory. The historical episodes are most realistic, 
particularly those chapters which deal with 
Spanish discovery and the pioneer days of old 
Tombstone. 

This 38-minute picture is “long” on good 
footage and in actual length, as these subjects 
go, but it leaves the audience with an appetite 
for much more. By coincidence the crew on 
location caught a forest fire in full blaze and 
this single sequence in color is as awesome in 
its colorful beauty as it is terrifying to watch. 
Technical Notes: Direction, editing and color- 
printing of Arizona earn this producer well- 
merited praise for technical perfection. 


CONOCO’S DEALER EDUCATION 


Film: 
Producer: Roland 


Sponsor: Continental Oil Company. 
America on the Move. 
Reed Productions. 

*® This thirty minute black and white film is 

the third in a series of Conoco dealer training 

pictures. It deals with the Conoco Touraide 

Bureau which supplies free route maps. 
Although Conoco is not the only service 

chain to supply this service, I'll wager it’s about 
the best merchandised of these services. This 
whole film is devoted to selling the Conoco 
dealers themselves on the benefits to them of 
this service, and how it helps them get more 
business, so they'll turn around and really see 
that their customers know about it and take 
advantage of it. 

The free map service must be a very effective 
business-getter for the companies supplying it, 
for the film shows the complicated operation 
of the Touraide Bureau headquarters, which 
must costa pretty penny to operate. The maps 
are given entirely free and without obligation 
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to whoever asks for them, but of course they 
create a moral obligation on the part of the 
recipient to patronize Conoco stations along 
his way, as well as serving as a constant re- 
minder of the company and of the individual 
station operator in his home town who sup- 
plied the original request card. 

The picture is well-made and should fulfill 
its mission of creating dealer enthusiasm for 
the Touraide services. It was produced, inci- 
dentally, in early 1948 for spring showing, but 
because of the petroleum shortage last year 
was held for release until this spring. 


VISUALIZING SALESMANSHIP 


Sponsor: Union Oil Company. Film: Born 

To Sell. Producer: Apex Film Corporation. 
* With a cast of Hollywood featured players, 
most of whom are familiar to audiences, Born 
To Sell is a Union Oil Company dealer train- 
ing film that is a skillful blending of infor- 
mation, salesmanship, human interest and 
humor. 

Charlie, a new service station employee, is 
eager to start his job. He figures he’s a born 
salesman. But in the course of learning the 
ropes he is asked a few factual questions about 
the products he’s selling that knock some of 
the props out from under him. Thereby, the 
picture gets a chance to answer some of these 
oft-repeated questions about the whys and 





In Production on “Born to Sell” 


wherefores of Union products, particularly 
Triton Motor Oil. Good refinery scenes and 
clever animation explain what is meant by the 
patented compounds that are added to Triton 
to resist Oxidation, acid and reduce sludge 
formation. On the job sales principles are 
demonstrated, too, in teaching Charlie how to 
sell effectively. 
Charlie eventually realizes that it’s not 
enough to be “a salesman”, but that it’s also 
necessary to have facts and know how to sell. 
The film, which is 31 minutes long, will be 
interesting and instructive to Union dealers 
a useful reminder of good sales practice. Also, 
there’s some good humor in the picture, and 
some cheesecake—all of which will keep the 
intended audiences sitting up and taking 
notice. 
Distribution: 
the Union Co. through its own sales person- 
nel, and shown at dealer meetings throughout 
its entire marketing territory. —E.K. 


The film will be distributed by 
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Size is the story of Westinghouse ... (Col. 2) 


WESTINGHOUSE: FILM REVIEW 


Sponsor: Westinghouse Electric Corp. Film: 
You Can Be Sure .. . If It’s Westinghouse. 
Producer: B. K. Blake, Inc. 

*® Last fall, on Family Day at the Westing- 

house plant in East Pittsburgh, 16,000 of the 

company’s employees and their families saw a 

new film, You Can Be Sure ... If It's West- 

inghouse. Within a month, most of the entire 

100,000 employees in Westinghouse had seen 

the picture in plants all over the country. 

Phis version of the film was intended pri- 
marily for use within the Westinghouse or- 
ganization. Its purpose is to indoctrinate new 
employees in the type and extent of the work 
done by the company. 

\t some time in the near future, a general 
version of the film will be released. Its title 
will be changed and its narration will be di- 
rected more to the public than to individual 
employees, 

You Can Be Sure . . . is, for the most part, a 
pictorial round-up of Westinghouse products, 
depicting the large generators of Grand Cou- 
lee dam, the ultra-precise controlling mecha- 
nisms for Mt. Palomar observatory, milliam- 
eters, marine radar servo motors, electronic 


Art visualizes the medical problem 








Precision is the other side of the W.E. story. 


Laundromat 
engines, elevators, refrigerators, etc. It demon- 


tubes, washing machines, jet 
strates the tools, tests, and people that com 
bine to produce the hundreds of Westing- 


house products, 


Art Serves the Medical Field 
* A good example of what can be done in the 
technical and _ highly 
branch of film production is shown in the 


specialized medical 
latest motion picture produced by Sturgis 
Grant Productions, Inc., The Circulation in 
the Fetus and the Newborn. Designed for the 
general instruction of medical students and 
post-graduate medical groups, the film ex- 
plains clearly and dramatically—yet accurately 
the differences in the circulation during 
these two phases of human life. ‘The medical 
film is part of a projected series covering con- 
genital heart disease which will use both ani 
mation and live-action shooting under clinical 
conditions, diagnostic procedures and surgical 
therapy to achieve its instructional purpose. 
There is a kind of beauty as well as im- 
mense practical value in the art of medical 
animation, Visualizing the invisibles of science 
is the special field of the medical artist and in 
Films like 


these are immensely important. * 


this area a few producers excel. 


Medical animation advances knowledge (C. 3) 
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THE NEW PICTURES 


UMAN RELATIONS was the domi 
nant theme of many new sponsored 
film programs appearing during the 
past six weeks. Whether for public or internal! 
purposes, these films dealt with the all Import 
ant task of getting along together . . . or im 
proving attitudes toward companies, jobs, o1 
products 
Color was notable in some recent films. Sub 
ject matter such as in Arizona (see Page 24) 
or in Wings to Hawaii (see above) made colon 
a “natural for such outdoor scenics But it 
played an equally important part in produc 
tion salesmanship and was popular with the 
voluntary audiences in the field who sought 
these films 
Sound slidefilms hit a new “high” in quality 
slidefilm fon 
Kaiser-Frazer (by Sarra) told the story of that 


and interest \ major color 


company’s operations and people. New auto 
matic sound slidefilm equipment was an im 
portant part of these new slidefilm production 
techniques 


PRUDENTIAL MEETS THE WEST 


Western 
Film: Greater Horizons. Pro- 


Sponsor: Prudential Insurance Co., 
Home Office. 
ducer: Cascade Pictures 

* In creating an autonomous western division, 

the Prudential Insurance Company was faced 

with the problem of explaining the reasons 
for its move, both to its own employees and to 
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The pictorial beauty of a scenic paradise in color features “Wings to Hawai” 








the general public. Not that the reasons were 
obscure, but because there was a good public 
relations story in the move, showing the com 
pany’s interest and faith in the West. 

Greater Horizons an 18-minute color film 
was one of the steps taken to explain the com 
With beautiful pictures and 
words that sound sweet in western ears, the 


pany’s ideas. 


film points out the expanse of the western area, 
its important and continuing industrial and 
agricultural growth, and its great remaining 
potential. Because of the West's own position 
as an almost autonomous producing and mat 
keting area, the Prudential Company felt that 
it should have its own major financial organiza 
tions, rooted in the West and free to invest and 
participate in the growth of the West. I can’t 
repeat exactly what the film said but its effect 
was to leave me with the feeling that Pruden 
tial loved and had confidence in the West, and 
that I, as a westerner, therefore reciprocated 
by loving and having confidence in Prudential. 
And this, of course, is what the film was meant 
to accomplish for the sponsor. 

Distribution: Greater Horizons was made orig 
inally for intra-company showing to employees 
and agents in the western states. But a few 
showings to general audiences such as Cham- 
bers of Commerce, Rotary, etc., convinced the 
company that it was good external public rela 
tions too, and they are now planning to make 
The film 
was produced under the supervision of Ed 


it available to all interested groups. 


ward Baumer, Director of Information and 
Research of the Prudential Western Home 
Ofhce in Los Angeles. E.K. 


PICTORIAL “WINGS TO HAWAII” 
Sponsor: Pan American World Airways. Film: 
Wings To Hawaii. Producer: MPO Produc- 
tions. 


* This is another in Pan American's Wings 
WG hawks series which, in recent years, has 
visited Ireland, Mexico, Guatemala, the Carib. 
bean and next summer will be off to Europe. 

The airline’s Hawaiian visit is conducted 
by a pair of honeymooners from Old Lyme, 
Connecticut, who were selected as typical of 
many who travel the Clippers on wedding 
trips each year. 

The Old Lyme couple’s pictured experi- 
ences are not complicated by any dramatic 
plot; the film being a record of what they saw 
and did in their fortnight’s stay in Hawaii. 





For interest and excitement Wings To 
Hawaii depends on some great color photog- 
raphy of our remarkably photogenic outpost. 
During this process, however, it is easy to see 
that the honeymooners are having a darn fine 
time on the beaches and mountains, in the 
villages or the swank Royal Hawaiian Hotel. 
The commercial in Wings To Hawaii is, 
to a great extent, in selling the fun of Hawaii, 
itself. Besides that, it shows some good scenes 
of the pleasure of traveling on the island 
bound Clippers. 
Technical Notes: In commercial Kodachrome, 
28 minutes in running time. 
Distribution: ‘Through all Pan American dis- 
trict offices and exchanges of Association Films. 





@ Lawrence Madison, a partner in MPO 
Productions, is one of the outstanding 
outdoor photographers in the country. 
Besides Wings To Hawaii, he has photo- 
graphed Ford's prize-winning Men of 
Gloucester, and has recently completed 
two new films on Alaska for Nash Motors. 











Helping Customers Coordinate Color 


@ In The Wamsutta Way, sales personnel are 
taught a sound slidefilm lesson in the art of 
assisting customers to coordinate colors in 
their home. Produced by Sarra, Inc., for WAM- 
suTTA Mitts of New Bedford, Mass., the 25 
minute color film presents a planned program 
in which sheets, pillow cases, blankets, towels 
and throws are tastefully used in modern home 
decorating. Production arrangements were 
handled through Alley and Richards, Inc. 


Like Wamsutta’s previous film, The Secret 
of Supercale, the new slidefilm is scheduled 
for showings before sales personnel of leading 
stores throughout the nation. In one year the 
Supercale film was shown to more than 2,000 
salespeople in approximately 100 stores in 33 
cities. According to Wamsutta officials, the 
production did 
and demanded a sequel. 


“an outstanding sales job” 


his is the sequel to that first subject and 
it appears destined for equal success. 
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CRAFTSMANSHIP IN SILVER 


Sponsor: The Gorham Company. Film: This 
Gracious Heritage. Producer: RKO Pathe, 
Inc., New York studios. 

*& This Gracious Heritage portrays the evolu- 

tion of the design and craftsmanship of ster- 

ling silver from its new world beginning in 
the shop of Jabez Gorham in 1830 to the 
present time. 

Its purpose is to show that fine silver is 
an important factor in gracious living. It 
demonstrates the pride of every family in its 
first chest of sterling silver. 

The problem of getting this idea across is 
not too dificult—the family silver is an old 
tradition that seems to grow stronger in each 
succeeding generation. But this picture shows 
a new bride arriving in a $2500 convertible 
at the doorway of her $50,000 home. Inside, 
she finds literally a roomful of silver, all sent 
from her uncle, a silver designer. 

While the average woman witnessing this 
scene will probably envy the bride, take pride 
in her own silver, and hope to have more of 
it, perhaps a more believable situation would 
have been a more average bride arriving at a 
$10,000 house and perhaps planning her pur- 
chase of silver place settings by place setting. 
It would demonstrate that fine silver is not a 
prized possession only of the very rich, but 
also of the average family. It is the average 
family that constitutes the bulk of the market 
for silver, not merely the inhabitants of 
$50,000 houses. 

But this is a minor point. As the film moves 
on to the Gorham plant in Providence, scenes 
of artists and craftsmen creating designs and 
executing them are not only entertaining, but 
provide a lot of knowledge on how silver is 
manufactured. 

John P. Young, director of advertising and 
sales promotion of the Gorham Company, 
supervised the production. 


Technical Notes: Black and white, 20 min 
utes in running time. Good photography and 
musical score throughout. A short “silver bal- 
let” by Ted Nemeth is an outstanding scene. 
Bert Lytell, well known Broadway actor, is the 
featured player. 


Nationally to schools, adult 
groups, etc., via Modern Talking Picture 
Service regional exchanges in twenty-six cities. 


Distribution: 


“OPERATIONS VitTLes” is the new Air Force 
documentary of the Berlin airlift in action. 





Silver begins with creative design 


CALVERT SWITCHES TO FILM 


Sponsor: Calvert Distillers Corp. Film: Signs 
of Confidence. Producer: Film Production 
Service (New York). Supervision: Film 
Counselors. 

* This picture was planned to be incorporated 

into one of many traveling displays at Calvert 

annual dealer meetings held recently in several 
cities across the country, It was produced on 

a small budget for this single series of spot 

appearances do not exceed in cost other dis- 

plays used in the same meetings. 

Discarding the notion that all films fall in 
single cost-per-minute patterns, that each reel 
of celluloid must contain elements of glamor 
and a wide range of cinematic effects, Signs 
of Confidence consists almost entirely of 
straightforward scenes of Calvert outdoor signs 

billboards and spectaculars. 

After a brief introduction during which a 
Calvert representative tells a liquor store pro 
prietor about the company’s outdoor advertis 
ing plans, the film moves on to Atlantic City, 
New York, Jacksonville, Pittsburgh and Chi 
cago to display Calvert signs in action at each 
location. 

Will Parker, a Film Counselors partner, 
advised Calvert on this job that in view of the 
single use to which a possible film display 
would be put, it should pay its way on an 
equal competitive basis with other displays, 
or the film idea should be discarded, Parke 
believes that film is only one of many business 
tools and it should not cost more than its 


Loapinc A TRANSPORT SHIP for one of the 
countless trips on “Operation firlift’’. 


THSSSHSPHss 


SEEEELELES. 


yates 


. and beautifies the home (see Col. 1) 


value in use just because it is a movie. He 
maintains that in many cases a $100,000 film is 
cheap, and also that frequently a $3,000 movie 
cannot justify its cost. 

Technical Notes: Signs of Confidence is in 
Kodachrome and runs about 9 minutes, Lo- 
cation shots of Calvert signs were made by the 
McGraw-Hill Field Photography Service. Film 
Production Service spliced it all together with 
sound and local studio shots. 

Distribution: Despite original plans for using 
it only in the dealer meetings, the ‘picture is 
now being loaned on request to outdoor ad 
vertising groups and other interested parties. 


Academy Nominates Factual! Films 


*% On the eve of the annual “Oscar” awards 
of the Academy of Motion Picture Arts and 
Sciences, these films were included in the nomi 
nations by the “entertainment” industry: 

“For the best motion picture story” Robert 
Flaherty'’s The Louisiana Story headed the list 
of nominations which included Red River, 
Naked City, The Search and Red Shoes. 

The “documentary production” classifica- 
tion included Heart to Heart, Herbert Mor- 
gan’s fact film; Operations Vittles, the U. S. 
Air Force report on the Berlin airlift; Toward 
Independence, a U. S. Army short subject; 
The Quiet One, the child psychology film by 
Mayver-Burstyn; and The Secret Land, the U.S. 
Navy exploration film, produced by O. O. Dull. 

These awards take little account of the 
many excellent industrial films produced each 
year. These are seldom even entered. 


CuitpreN OF Berwin playing airlift are in 
the cast of USAF’s documentary report. 





NUMBER 2 * VOLUME 10 © 1949 





This ]. 1. Case film scene contrasts modern and ancient agriculture. 


Pageant of Visual Progress 


I. CASE COMPANY BEGAN FILM PRODUCTION IN 1917: 
caaeinnes REPORT COVERS TWO DECADES OF EXPERIENCE 


HE Use or Fitms For Pusticiry and 
education is not new to the J]. I, Case 
Company of Racine, Wisconsin. For 
more than twenty years this manufacturer of 
farm machines has benefitted from a progres 
sive film program. 
he company’s first motion picture, From 
Forge to Farm, was produced in 1917. It 
showed the construction of farm tractors in 
following the work 
through from foundry to assembly line to 
Of course, 


the firm’s new plant, 


this early venture was 
a silent production made on 35mm film—but 
effective, nevertheless. 


warehouse. 


A far cry from this first production are the 
sound and color films sponsored by the Case 
Company today. Recently produced, for ex 
picture More 


To show how the 


ample, was the Kodachrome 
Food From Fewer Acres. 
use of modern Case farm equipment can in- 
crease acreage vields through better methods 
of planting, 


tillage and harvesting, many 


Scenes from the color and sound motion picture 


sequences in this film were shot in various 
regions of the United States. 

Aulas Film Corporation tied the demonstra 
tion sequences together with a lip synch 
framework shot in the Atlas studios. RCA 
sound, skillful cutting, and top quality colon 
prints made for a polished and persuasive 
sales and public relations tool. 

Pageant of Progress, completed late last 
year, is a pictorial story of the evolution of 
farm equipment and power—from the ox team 
and the sharpened stick to the modern trac 
tor and plow. The film is in color and was 
photographed for the most part at the Wis 
consin Centennial, making use of the elabo 
rate J. I. Case pageant which was presented 
daily throughout the Centennial show. To 
this footage various field scenes were added. 
Atlas combined the various elements into a 
colorful motion picture that has kept 125 
prints busy in the field. From black and whit 
still photos which were made at the Centen 


“Pageant of Progress” 


As Told to the Editors 
of Business Screen by L. G. Samsel, 
Educational Division, J. I. Case Co. 


nial Pageant, Atlas Film Corporation also 
produced for Case a sound slidefilm, 5000 
Years in 50 Scenes. 

Another Case sponsored sound slidefilm, in 
color and with cartoon treatment, is The 
Saga of Sawdust Sam (The Almost Careful 
Hired Man). Dramatizing the fifteen or so 
most prevalent farm accidents, this slidefilm 
has been so popular that, up to now, Case 
has ordered 300 copies from Atlas. 

It was back in the early 1930's that the com- 
pany first started using the sound slidefilm. 
To add a touch of drama to these first slide- 
films, sound effects and big crowd scenes were 
used judiciously. One of the most effective of 
all Case slidefilms, the 1937 production of 
The Blade of Fame, commemorated the cen- 
tennial celebration of the building of the first 
steel plow. 

Case did not venture into the sound motion 
picture field until the use of color film was 
quite well established. In 1940 the firm spon- 
sored two short color and sound films detail- 
ing the construction of a newly-introduced 
tractor. Both of these films were promotional 
in character. 

During World War II, the company de- 
cided to augment their film publicity cam- 
paign with other visual aid materials. The 
idea was not entirely new to Case since their 
first educational booklets, THE SCIENCE OF 
SUCCESSFUL THRESHING and THe Younc En- 
GINEER were published in the 1890's. Both of 
these pamphlets were purely educational and 


adapted to all makes of farming equipment. 
Many public libraries still carry them in their 
hiles. 


MANUALS AND Fitms Are INTEGRATED 


Later, in 1917, the same year that From 
Forge to Farm was produced, Case published 
a plow manual. Actually, the manual and film 
complemented one another and formed a 
While the film 
showed how Case tractors were made, the book 


powerful advertising package. 


gave instructions to tractor plow operators in 
the proper setting of the plow and in new 
methods to be employed coincident with the 
use of tractors, which were then rapidly re- 
placing animal power. 

At the start of the present motion picture 
program, the Case people observed that many 
films were being produced seemingly without 


made last year at Wisconsin’s Centennial Exposition. 
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a forethought about their use and distribu- 
tion. Case officials decided to plan their pro- 
gram along orderly lines. Why not work out 
a visual aid program to include the use of 
motion pictures and slidefilms, supplemented 
by books and wall charts? Why not also con- 
fer with public agency groups—directors of ex 
tension, soil conservationists and others—in the 
preparation of these materials with a view 
towards their acceptance for public educa- 
tion? This plan was adopted and the results 
were gratifying. Today Case film productions 
are used extensively in agricultural high 
schools and colleges as well as by adult or- 
ganizations interested in farming. 

The company now carries a series of twelve 
current productions in a plan that calls for 
two or three new films each year. New films 
are planned from one to two years in advance 
so that suitable materials may be collected and 
proper contacts with public agency officials 
made. 

VisuAL PrRoGRAM Pays Goop DivipeNps 

Ihe question may be raised: What is the 
profit of such an enterprise, a program in 
which the sale of merchandise and the con- 
struction features of the company’s products 
are not stressed? The answer, of course, is 
that the returns are not measurable in terms 
of dollars and cents. However, the project is 
undoubtedly a profitable one; for such pro- 
ductions build considerable prestige and good- 
will with the public—and that can be proved. 

For one thing, such a visual aid program 
keeps the company’s own organization in 
formed on the new and advanced farming 
practices to which the firm’s machines apply. 


Another important product of the Case pro- 
gram is the astounding number of direct sales, 
which arise from this so-called indirect and 
educational advertising. Observers of the film 


on terrace construction, for example, fre- 
quently have written for direct sales literature 
on the equipment used in the picture. Natu- 
rally, this offers an excellent opportunity for 
a direct sales approach. Other Case films have 
drawn the same response. 

The company also uses films to establish 
and maintain a direct, personal contact be- 


Tuts DRAMATIC STILL is a scene from a recent 
J. I. Case visual program described in this 
progress report. 

tween local farm equipment dealers and com- 
munity groups interested in farming, such as 
teachers of vocational agriculture, soil con- 
servationists and parent-teacher associations. 
Ihe dealer is encouraged by the company to 
attend all community meetings at which Case 
films and visual aid materials are used. He is 
also urged to lead discussions on local appli- 
cations of the practices described in the films, 
booklets and wall charts shown at _ these 
meetings. 

FitM Supyects CAREFULLY SELECTED 

As an element of Case's over-all educational 
program, the production and distribution of 
company films plays an extremely important 
role. The company realizes that the film me- 
dium is one of the best ways to propagate 
saleable ideas, in this case, advanced farming 
practices for which the company’s products 
are especially made. Therefore, the subjects 
selected for film presentation are thoroughly 
tested and never of a doubtful or controver- 
sial character. 

This tested-subject rule also has borne fruit. 
How-to-do-it films and supplementary mate- 
rials on pond and terrace construction are still 
quite usable today, several years after their 
original production, because they were based 
on tested facts. Financially, this program has 
been a great help to the company, for produc- 
(CONTINUED ON PAGE FIFTY-TWO) 


1-H Crus LeApers AND Case OFFICIALS review company film productions for club programs; 
standing (l to r) are W. L. Clark, vice-president in charge of sales; Rev. Paul Bennhoff; Lenore 


L. Landry; L. G. Samsel; E. 
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1. Polley; F. A. 


Wirt, Advertising Manager; and Elwin S. Leet. 
= 


TRAINING INSTITUTE 


_OPENS IN CHICAGO ON APRIL 21-22 


*% An intensive study of audio-visual aids 
heads the list of items on the agenda of the 
two-day institute for trainers of industrial per- 
sonnel scheduled to be held at Loyola Univer- 
sity in Chicago April 21-22. Dr, Kenneth B. 
Haas, chairman of Loyola’s department of 
marketing, will direct the conference. 

Primary aim of the institute is to present 
effective use of training aids, so that employees 
will learn faster and more uniformly, remem- 
ber longer, give better attention and have 
greater interest. Among specific audio and 
visual aids that will be examined are motion 
pictures, sound slidefilms, overhead projectors, 
recording and playback machines, television 
and radio. 

In explaining the need for such an indus- 
trial a-v clinic, Dr. Haas estimated that pos- 
sibly forty million workers employed in pri- 
vate business and industry fill jobs involving 
knowledge and skills other than those gained 
by formal education. This knowledge and 
these skills must be learned, and how quickly 
and effectively they are learned contributes 
not only to the progress of the individual and 
his company, but also to the welfare of the 
entire country. 

With business on the threshold of a buyers 
market, sales managers, supervisors and train- 
ers, personnel and industrial training execu- 
tives are faced with the urgent problem of get- 
ting the most profitable results possible from 
employees. According to Dr. Haas, swift, effec- 
tive, profitable training must be done by every 
organization that expects to retain its com- 
petitive position. And one of the most effec- 
tive training techniques available for the job 
is the expert use of audio-visual aids. 

Featured on the Institute’s program are 
Henry L. Porter, Standard Oil Co. of Indiana; 
W. P. Marquam, Pure Oil Co.; A. M. Stoeber, 
Swift and Co.; John T. Lynch of Reid, Mur- 
doch and Co.; Phil N. Scheid, Pullman-Stand- 
ard Car Co.; Joseph B. Fitzer, Continental 
Illinois Bank; J. D. Acosta, Bowman Dairy 
Co.; and John A, Beaumont, State Depart- 
ment of Education. O. H. Coelln, Jr., pub- 
lisher of Business Screen, will head a panel 
on audio-visual materials. 


New Dayton, Ohio Preview Center 


* A brilliantly modern preview room, just 
completed by The Dayton Film, Inc., makes 
this Ohio photographic store one of the more 
complete retail outlets for camera and motion 
picture equipment in the Midwest. The effec- 
tive blue and red color harmony coupled with 
the modern design of the new screening room 
make it an exceedingly pleasant place in 
which to show customers films from the store’s 
rental library of 8mm and 16mm sound mo- 
tion pictures. Although built especially for 
16mm _ projection, the preview room is also 
equipped with arc and 35mm theatrical pro- 
jection units. 
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INDUSTRIAL AUDIO-VISUAL ASSOCIATION MEETS IN CHICAGO 
4 
1 | 


poate 


New LAVA Orricers are (! to r) Henry Krigner (Ford Motor Co 


) corresponding 
secretary; O. H. Peterson (Standard Oil Co. of Indiana) president; Donald 


Steinke (Dow Chemical Co.) recording secretary; and John Hawkinson (Illinois 


Central Railroad) treasurer. 


Px) i 
i ‘j 


Past Presipents of the IAVA group are 
Paul Lawrence (left) and W. M. Bastable 


ye PHirp ANNUAL meeting ing secretary; and Donald D. 
of the Industrial Audio-Vis- Steinke, Dow Chemical Company, 
ual Association, professional or- recording secretary. 
REGIONAL TAVA Directors elected were (1 to r) ¢ Coneway (Humble Oil ¢ ganization of the men who pro- Newly elected regional directors 
Refining Co.) southern; F. Merle Johnson (General Motors Corp.) eastern duce and distribute films and of the organization were F. Merle 
rnomas W Hope — neste) nevtne end Vincent 1. Hunter (Union other training materials for many Johnson, General Motors Corpo- 
_— a of the country’s leading audio- ration, eastern region; Thomas W. 
visual users in business and indus Hope, General Mills, northern 
try, was held at Chicago's Drake region; C. R. Coneway, Humble 
Hotel in February. Oil and Refining Company, south- 
QO. H. Peterson of the Standard ern region; and Vincent H. Hun- 
Oil Company of Indiana was ter, Union Pacific Railroad, west- 
elected president of LAVA, suc ern region. 1949 program chair- 
ceeding W. M. Bastable of Swift man is Mr. Bastable; Frank Green- 
and Company, Other officers elec leaf of the U.S. Steel Corporation 
ted were Gordon Biggar, Shell Oil Subsidiaries is the new publicity 
Company, vice-president; John chairman. 
Hawkinson, Illinois Central Rail 
road, treasurer; Henry Krigner, 


arene 
eet es 


The entire program for the re- 
cent annual meeting was arranged 
Ford Motor Company, correspond- by Alan Lee, Sears Roebuck & 


owe 


\nove: Mempers IN ATTENDANCE included (1 to FE. D. Burks, Firestone Tire 
Rubber Co.; Douglas B. Hobbs, Aluminun of America; and Henry Krigner. 
Betow: TALkinc THincs Over ¢ ltor) W. M. Hickman, Penn. Salt Mig. ¢ 
John EB. Pe rs inois B epho Vincent Hunter; William B. Cox 
Santa Fe Railroad; and E. ¢ terjillar Tractor 


\rove: W. Cox, Stanolind Co. (left) and Anove: J 


M. Charlton, American Home 
Frank B. Greenleaf, Ll S. Steel Corp. 


Foods, Inc. (left) and Robert E. Stevens, 


Subsidiaries of Chicago. of the same organization 
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Company, retiring program chair- 
man. Three full days of discus- 
sion panels, forums and special 
presentations were climaxed by 
the annual 
Wednesday, 


dinner held on 
February 9. Merle 
Johnson was honored at this din 
ner with a special plaque of ap- 
preciation signed by all officers 
and members present at the an 
nual meeting. The award was 
given on behalf of the successful 
organization of eastern meetings 
of the IAVA group during the 
past year. 

Members also voted to present 
special awards to the two past 
presidents, Mr. Bastable and to 
the organization's first president, 
Paul Lawrence of the Internation 
al Harvester Company, A special 
committee was appointed to de- 
sign the president's trophy. 

Successive discussion panels cov 
ered problems of film distribution 
and television. Internal distribu 
tion problems were covered as 
phase one of the distribution for 
ums and films 
among consumer and public audi- 
ences was discussed in phase two 


external use ol 


of this program. Representatives 
of television networks and Chi- 
cago video stations participated 
in an open forum on TV problems 
for one evening session. 

Carl Nater, in charge of the film 
program of Harding College, 
Searcy, Arkansas, appeared at an 
other special session, as did Charles 
Dana Bennett, executive head of 
the Farm Film Foundation. Man- 
ufacturers of 16mm sound motion 
picture projectors were invited to 
present their new models at a spe 
cial equipment review session. 

Other 
cerned with producer-client rela- 


IAVA sessions were con 


tions, new technical developments 
in color and photography, and in 


wire and tape recording. There 
was a special session on 1949-50 
program objectives. The subject 
of labor-management was 
also discussed films in 


films 
and new 
this area reviewed. 

A steady growth in membership 
was reflected in the well-attended 
Chicago meetings. e 
Chase Candy Company Produces 
Motion Picture for Confectioners 
@ This month's pictorial selection 
for the cover of BusINEss SCREEN 
is a studio scene during the mak- 
ing of a recent motion picture for 
the Chase Candy Company, Chi 
cago, by Atlas Film Corporation, 
midwest producer, 

The film is a recent Chase film 
venture for the confectionery field 
in which it is one of the leading 
marketers. The shot was chosen 
for its composition and because it 
reflects the studio activities of typi 
cal Business SCREEN producers. 


Projectors Chosen by Insurance Men 
as All-lmportant Fire Prevention Tool 
@ A motion picture projector was 
considered the most important 
item of fire prevention equipment 
needed in Fort Wayne, 


the local association of 


Ind., by 
insurance 
agents, winners of the 1948 nation 
wide fire prevention contest, spon 
the NATIONAI 
TION OF INSURANCE 


sored by ASSOCIA 
AGENtTs. The 
Fort Wayne group used the $500 
first prize money to buy a com 
plete Bell & Howell projection 
unit for the city fire department 
to aid in furthering the cause of 
fire-safety education. 

Salt Lake City 
ceived a 


then 


firemen also re 


sound projector from 


local group of insurance 
agents, the second prize winners. 
Third place went to the Houston, 
Tex., agents, who purchased photo 
equipment for the city’s fire de 


partment laboratory. 
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Grarnic Wate Cuart helps Pathescope 


Productions, Neu 


York, keep posted on 


production activities. Pictured above are (1 to r) Edward J. Lamm, president; Phyllis 
Lerner, of the office staff; and vice-president Henry Strauss 


INTERNATIONAL Atrport” is the title 
U.S. Rubber Company (right) 


the Golden 


of the 


dnniversary of the 


City of New York, U.S 
new Emerson Yorke production to the City of New York 


film which Charles J. Durban of the 


is presenting to Grover A. 


Whalen (left) chairman of 
Rubber has dedicated the 


G.E. VISUALIZES COLOR DISPLAY 


*® The static, cardboard display exhibits so 


often seen at trade and conventions 


through the years are slowly, steadily becom 


shows 
ing passe. And nothing is hastening their de 
mise more than slide and motion picture pro 
jectors. The reason is not hard to find. Films 
and slides tell a story more clearly, quickly and 
dramatically; and hold 
they sell. 


they catch 


interest 

One of the larger and more attractive re 
cent booth displays featuring visualized 
techniques was the General Electric exhibit at 
the National Home Appliance Manufacturers’ 
Trade Show held this month at Navy Pier in 
Chicago. The exhibit was built around four 
Admatic rear projection units. With thirty 
2 x 2 inch glass-mounted color slides, the pro 
jectors effectively told the story of G-E pro- 


: . . Pi - PANORAMA OF 
duction and distribution facilities. e 


\ Mopern Visuat Disetay is this full view of the recent General Electric Company exhibit fea 
turing Admatic rear-projection units showing color slides at the National Home Appliance Mfr. Trade Show. 
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Voices Lirrep IN HEAVENLY SONG made pleasing television program fare 
for Chicago’s WBKB audience last month as the choir of Austin Boule 
vard Christian Church under the direction of Pauline Osterling appeared 
on that Paramount-Balaban & Katz video outlet. 


MOTION PICTURES 
AND SLIDE FILMS 
TO FIT EVERY BUDGET 


Film-wise creative planning 


PRODUCTION-WISE SCRIPTS 
Imaginative direction 

EXCELLENT PHOTOGRAPHY 
Adequate studios and sound stages 
HIGH FIDELITY RCA SOUND 

Expert art work and animation 


COMPLETE LABORATORY SERVICE 


. «- ALL coordinated in one organization 
that can solve your commercial and television 

film problems with experience gained from 

a quarter-century of professional film production. 


CONVENIENTLY LOCATED NEAR LOOP 


CHICAGO FILM STUDIOS 


CHICAGO FILM LABORATORY, INC. 
18 WEST WALTON PLACE, CHICAGO, 10 
PHONE WHITEHALL 4-6971 





1,180,000 Television Sets In Use 

Across the Nation Says Network 

@ More than one million televi- 
sion sets are now in use across the 
nation according to a network sur- 
vey which reveals that New York 
City is leading the country with 
450,000 sets in actual operation. 
Set sales are mounting in the West 
as the Los Angeles area has 
jumped 148 per cent since October 
from 36,000 to 89,000 sets. Total 
number of sets in the East number 
700,000 and in the Midwest, 200,- 
000, with the greatest concentra- 
tion in Metropolitan Chicago. 

\ report from the Radio Manu- 
facturers Association says, despite 
a shortage of cathode ray tubes 
national television receiver Output 
in February nearly matched that 
of January as RMA member-com- 
panies averaged 29,735 TV sets 
weekly in the latter month. In 
January members had 121,238 sets 
in production against 118,938 in 
February. 


Society of Motion Picture Engineers 
Issues Book on "Films in Television” 
@ A 24-page booklet prepared 
by the Society of Motion Picture 
Engineers, serves as a report on 
“Films in Television” both for 
program material and recording 
actual shows. The report is com- 
posed of technical papers and 
treatises covering all phases of the 
joint action by motion picture and 
television executives. 

The five main headings of the 
book are: Television from Film 
Sources, Film from Television 
Sources, Historical Background, 
Color-Television Systems, and Bib 
liography. 

Compiled by 32 specialists of 
the SMPE television committee 
under Dr. White, the booklet can 
be obtained from SMPE offices at 
342 Madison Avenue, New York, 
for 75 cents. 

FCC Action Needed to Clear Video 
@ Robert P. Vanderpoel, financial 
editor of the Chicago Herald- 
American says it is “time for the 
Federal Communications Commis- 
sion to be frank’ regarding the 
flurry following the Zenith Tele- 
vision ads which said theirs would 
be the only set equipped to change 
over if ultra-high frequency chan 
nels were allotted commercial TV 
stations. He said some people are 
holding off on purchases of TV 
receivers until the matter is ironed 
out, The columnist cited the set- 
back of FM when new channel 
allocations made older receivers 
obsolete a few months after being 
purchased. 

USDA Bans TV Use of Its Films 


@ Due to the uncertainty sur- 


rounding the delicate problem of 
obtaining television clearances for 
motion pictures, the U. S. Depart- 
ment of Agriculture has _ with- 
drawn permission to use any of 
its films on video. The order ap- 
plies to purchased as well as loaned 
prints. After the issues have been 
clarified and a suitable solution 
has been worked out, the ban will 
be removed, according to the 
USDA announcement. 


ABC Offers Television Research 
Center to Dr. Frank G. Back 

@ In the interest of establishing 
higher standards for television 
lighting, lenses and utilization of 
camera equipment, the American 
Broadcasting Company has made 
available its Television Center fa- 
cilities at 7 West 66th Street in 
New, York as a field testing lab- 
oratory to Dr. Frank G. Back, in- 
ternationally known physicist and 
authority on optics. 

Dr. Back has concentrated for a 
quarter of a century on the solu- 
tion of complicated problems in 
the fields of light and optics. He 
is the developer of the Zoomar and 
Balowstar lenses. 

In making the announcement, 
Frank Marx, ABC vice-president 
in charge of engineering, stated, 
“Because olf television’s rapid 
growth, the industry has thus far 
had no opportunity to develop to 
the fullest a satistactory method of 
testing lenses, cameras and light- 
ing systems for their utmost po- 
tential. 

“There does not yet exist a sat- 
isfactory system of letting a tele- 
vision Operator test a complete 
television system for maximum 
eficiency before putting that sys- 
tem into operation. We hope, 
with the cooperation of Dr. Back, 
to make an important contribu- 
tion to the establishment of such 
a testing field and to solve some 
of the imponderables which now 
confront the telecaster in his effort 
to provide the best possible pic 
ture. 


"Directory of 16mm Film Sources" 
Published by Radiant Mfg. Co. 

@ The new Direcrory oF 16MM 
Firm Sources, published by Radi- 
ant Manufacturing Company, tells 
how and where various kinds of 
films can be obtained. Sources 
are classified as to the type of film 
they handle—general interest, spe- 
cial interest, educational, religious 
ind entertainment. Many sources 
are repeated in a final section list- 
ing only those organizations that 
make films available on free loan. 
Copies of the booklet sell for 25 
cents each from the company. 
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A GROUP OF RCA’s Visual Products sales representatives enthusiastically discuss 
1949 plans during Camden general sales meeting. Left to right are: E. H. Beneke, 
RCA’s Visual Products specialist for the Chicago Region; J. J. Dostal, Camden, 


Field Sales Manager; O. V. 


Swisher, Camden, Manager of the Visual Products 


Group; A. G. Berg, Dallas Region Visual Products Specialist; R. L. Cleveland, 
Western Region Visual Products Specialist; H. V. Somerville, Camden, Manager of 


the Sound and Visual Products Section; 


IW. E Barnes and Mac R. Bougere, RCA 


Visual Products Specialists in the Cleveland and New York Regions, respectively. 


RCA Expands Visual Products 


Activities for 1949 


Sales Force, Production, Distribution, 
all greatly stepped-up to meet heavily increased 


demand for “400” 


CAMDEN, N. J. Introduced only eighteen 
months ago, the RCA “400” series 16mm 
Sound-Silent Projector has met with such uni- 
versal acceptance that RCA Visual Products 
has greatly stepped-up all plants for 1949 activi- 
ties, it was disclosed during a recent week-long 
general sales meeting of the RCA Engineering 
Products Department. 


An enlarged sales and distribution organiza- 
tion, together with greatly increased production 
facilities, are part of the expanded program for 
1949. Regional Visual Products Specialists have 
been appointed to augment the activities of the 
Sound and Visual Products Field Sales Force. 


At the sales meeting, O. V. Swisher, Manager 
of RCA’s Visual Products, declared: ‘From 
RCA’s early and advanced developments was 
born the 16mm sound motion picture industry. 
RCA pledges a continuance of its leadership in 
pioneering with advanced methods and im- 
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Series Projectors 


provements in the art of 16mm sound motion 
picture projection.” 
RCA is looking forward to 1949 as its biggest 


and best year to date in the 16mm sound 
projector business. 





RCA 16mm Projector Export 
Sales Reach High Level 


During 1948, RCA 16mm sound pro- 
jectors accounted for a high percentage of 
the imports of Mexico, Brazil, Colombia. 
India, Cuba and other countries! 


Belgium purchased a substantial quan- 
tity of RCA “400” projectors for army 
training ‘courses which employ films re- 
corded on RCA 16mm film recording 
equipment. 











RCA “400” Sales Increase 
in Educational and 
Industrial Fields 


The educational field and leading industrial 
companies have given strong approval of the 
RCA “400” 16mm sound motion picture pro- 
jector. To co-ordinate activities for the benefit of 
schools and colleges, the RCA Visual Products 
Sales Group employs the added efforts of the 
company’s highly specialized Educational 
Department. 


Recently, school systems in many important 
cities and counties across the nation have pur- 
chased RCA “400” projectors for use in their 
schools. 


The recognized value of 16mm sound motion 
picture projectors in the training and sales pro- 
grams of industrial and commercial organiza- 
tions is reflected in the purchase of quantities 
of RCA “400” projectors by a large number of 
the best-known companies in the country. 


RCA 16mm Projector Is 
Precision-Made for 
Top-Quality Performance 


The finest materials obtainable, the most 
precise workmanship of skilled craftsmen and 
engineers together with years of know-how, 
combine to make the RCA “400” series 16mm 
sound motion picture projectors the recognized 
leaders in the field. 


The RCA slogan, “First in Sound—Finest in 
Projection,” is backed up by skilled effort from 
the operator on the assembly line to the head 
of manufacturing. Add this to years of pioneer- 
ing effort and accumulated know-how from the 
organization which has contributed one achieve- 
ment after another to the industry, and the re- 
sult today can be no less than the first in sound 
and the finest in projection—not only in 16mm, 
but in professional theatre equipment as well. 


EVERY RCA “400” must pass a series of 
comprehensive technical tests after a run- 
in period to prove itself worthy of the 
RCA monogram. 


Advt. 








*® Bett & Howett Company will 
sell its complete production of 
microfilm recording equipment to 
BURROUGHS ADDING MACHINE Com- 
PANY, according to a twenty year 
agreement arranged by the presi- 
dents of the two companies, JOHN 
S. CoLeMan of Burroughs and 
CHARLES H. Percy of Bell & How- 
ell. Distribution and maintenance 
of the machines will be handled 
exclusively by Burroughs through 
its 350 offices in the United States 
and abroad. The contract includes 
a cross-licensing arrangement and 
an automatic twenty year renewal 
privilege. According to the agree- 
ment, the companies will cross 


license between themselves any 
engineering or electronic discovery 


that will be of mutual interest. 
ACQUIRE KRYPTAR FILM PLANT 


lo supply its microfilm equip- 
film, Bell 
& Howell purchased the principal 


ment with tailor-made 


assets of the Kryptar Corporation, 
film manufacturing company of 
Rochester, N. Y. The $325,000 
bid made by Mr. Percy for Kryp 
tar’s Mt. Read and Driving Park 
plant was accepted by Charles ]. 
Briggs, trustee for the corporation. 
It was approved by Nelson P. 
Sanford, city referee. 

Besides the plant, Kryptar pat 
ents, trade records, 


name, and 


other intangible assets were in 
cluded in the purchase price. At 
present, BKH does not intend to 
use the Kryptar trade name. Dis 
tribution of all microfilm manu 
factured at the new plant will also 


be hand’ed by Burroughs. 


EXPANDING FiLM PRODUCTION 


Kryptar invested more than a 
million dollars in the assets bought 
by Bell & Howell. Current BKH 
plans call for investing another 
million dollars in the Rochester 
plant to construct two more build 
ings needed for film processing, 
administration and research. At 
present, the Kryptar assets include 
a 44 acre site, a three-story plant 
which chemical and 
quality control staff, and a special 


houses the 


building equipped for emulsion 
coating. 
Ernest L. Schimmel, BKH vice 
president in charge of the inte 
national division and formerly as 
sociated with the Gaevert Com 
pany, will direct the merchandis 
ing activities of the new Rochester 
film division. Dr. George Schwarz, 
an eminent scientist in the field 
of colloid chemistry, will be in 
charge of research and production. 
For years he headed Gaevert’s re 


search division and many patents 
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Microfilm Looks to the Future 


BELL & HOWELL-BURROUGHS EXPAND SERVICE FACILITIES 


emul- 
sions are registered in his name. 


relating to photographic 


The initial million-dollar order 
placed by Burroughs with Bell & 
Howell for the microfilm 
equipment will add a notable of- 


new 


fice machine to the Burroughs line 
figuring apparatus. 
new principle of 
B&H machine 


doubles the efhciency and halves 


of business 
Based on a 
recording, the 


the cost of microfilming. For ex- 
ample, with the BKH unit, 22,000 
checks can be reproduced in 70 
minutes on a single 100 foot roll 
of film. 


Actually, the BkH-Burroughs 
contract arose from the comple- 
mentary needs of the two com- 


panies. Bell & Howell has excel 


lent facilities with which to de- 
velop, engineer and manufacture 
the new recorder. However, its 
world-wide distribution set-up is 
geared for its regular line of pho- 
tographic products, and the micro- 
film equipment requires highly 
specialized business machine dis- 
tribution and servicing facilities. 
Burroughs has these specialized 
facilities fully developed and _ is 
ready to do a full-scale job of 
marketing and servicing on the 
microfilm recorder. 


Firs Business System Alps 
Meanwhile, by distributing the 
microfilm recorder, Burroughs 
makes readily available one of the 
most efficient pieces of business 


photographic equipment on the 





T-V 


commercials selling 


RCA Victor 


Television sets 
are produced 


—_ 
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market. One of the company’s 
chief aims is to help business or- 
ganizations develop mechanized 
accounting systems which will re- 
duce costs and increase efficiency. 
In this instance, the microfilm 
equipment will fill the need for a 
high quality machine to rapidly 
photograph records in easily stor- 
able form. 

INCREASED RECORD CAPACITY 

The actual microfilm unit, 
which will bear the Bell & Howell 
name, consists of a recorder and 
automatic feeder, a reader, and an 
automatic volume 
users. The recorder can reproduce 
photographically both sides of a 
document at once, and by a mere 
flick of the switch, change from 
8mm to l6mm_ recordings. Be- 
cause of these features, the oper- 
ator can place on a single 100 foot 


processor for 


roll of film the number of images 
formerly recorded on three, Auto- 
matic feed units make it possible 
for one operator to keep two ma- 
chines in continuous operation, 
and feed more than 300 check- 
size documents per machine per 
minute. 

The reader is designed for view- 
ing single or double images and 
can magnify at ratios of 18:1, 30:1, 
or 37:1. It also includes apparatus 
to make photographic facsimiles 
to actual size in a few minutes 
without the use of a darkroom. 

PROCESSING ALSO AVAILABLE 

The processor can automatically 
develop, dry and spool approxi- 
mately 30 rolls of film 
changing the chemical solution. 


without 


In addition to selling the proces- 
sor, Burroughs will also maintain 
processing centers where custom- 
ers may obtain film development. 

Founded in 1907, Bell & How- 
ell is no newcomer to the photo- 
Rather, it has 
steadily grown financially stronger 
and more influential through the 
years. In the company’s most re- 


graphic industry. 


cent financial statement, sales ex- 
ceeded $18,000,000 and earnings 
amounted to $2,384,000. B&H 
products are distributed through 
a world-wide dealer organization. 
In addition to four plants in Chi- 
cago and one in Hollywood, the 
company’s products are manufac- 
tured in England under the Bell 
& Howell-Gaumont trade name. 
* > > 

Studio Expands Commercial Service 
@ SENTINEL PRODUCTIONS is ex- 
panding its film production activ- 
ities to include commercial train- 
ing and technical motion pictures. 
Until now the firm has dealt ex- 
clusively in films for television. 
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t New 


BESELER Model OA4 


offers you the latitude you've always wanted 


PROJECTS A FULL 8142" x11” PAGE 


Horizontally and Vertically 





Our engineers and designers have been working for many months 

to perfect this latest addition to the Beseler line of opaque projectors. 
Now it is ready . . . and for the first time in opaque projection 

history, you can purchase an opaque projector that accommodates 
812” x 11” copy either horizontally or vertically. 


The actual area covered by Beseler Model OA4 is 10” x 10” 
to allow for margins. The projector is equipped 

with a 22” focus coated lens that provides outstandingly 

clear crisp images in a darkened room. Model OA4 
accommodates two 500 watt projection lamps. It is effectively 
cooled by a 115 volt Universal A.C. or D.C. motor driven fan. 


For more information about Beseler Model OA4 
write for Booklet 


FREE DEMONSTRATION UPON REQUEST 


CHARLES Bestel COMPANY 


est. 1869 
60 Badger Avenue, Newark 8, N. 


The World's Largest Manufacturer of Opaque Projection satiahad 





NUMBER 2 * VOLUME 10 © 1949 














Business Screen is 2 KBC UTIVE 


. W. TEEGARDEN 
Four Executive Promotions Named 
by the RCA Victor Division 
@ Fou 


were announced this 


executive promotions 
month by 
the RCA Victor Division. JOSEPH 
B. ELuiorr was appointed  vice- 
president in charge of all RCA 
Victor consumer products, while 
L. W. TEEGARDEN was named vice- 
president in charge of technical 
Ricuarp T. Ortu be- 
came general manager of the tube 
department; H. G 


products. 


sAKER, of the 
home instrument department. 

In his new capacity, Elliott will 
direct over-all activities of RCA 
radio-phonographs, television re 
ceivers and phonograph records. 
Teegarden will supervise com 
pany production of electronic ap- 
paratus and equipment, including 
sound products and motion pic 
ture equipment. Baker will be in 
charge of design, engineering and 
televi 


manufacturing of radios, 


sion receivers and combinations. 


RicHarp T, OrrH 


Esquire, Inc., Acquires Ideal 
Pictures’ Complete 16mm Libraries 
@ When 


company ol 


Esquire, Ne parent 


CoRONET INSTRUC 
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TIONAL Fitms, bought a control- 
ling interest in IpEAL Pictures 
CorporaTion, it fortified its posi 
tion in the 16mm film field with 
one of the largest libraries of 
l6mm educational and entertain 
ment films in the U. S. New gen- 
eral manager for Ideal, with its 
eighteen branches in this country 
and Hawaii, is PAuL R. Focur, 
formerly the company’s education 
al director. He will work in coop 
eration with Ettswortu C. Dent, 
director of distribution for 
Coronet. 


Audio-Visual Dealers Attend 
Southwestern Regional Meeting 

@ The Southwestern meeting of 
the NATIONAL ASSOCIATION OF V1I- 
SUAL EDUCATION DEALERS attracted 


77 members to the Melrose Hotel 
in Dallas. Featured speakers at 
the meeting were THOMAS Rogur- 
MorE of Addressograph - Multi- 
graph Company, Epwarp H. 
STEVENS, president of Stevens Pic- 
tures, Inc., and CHristopHer G. 
KNOERZER of the Republic Na- 
tional Bank of Dallas. Roquemore 
gave a presentation on “Selling in 
a Buyers’ Market”, while Stevens 
repeated the highly successful talk 
he gave at the Southern NAVED 
meeting on “97 Ways to Reduce 
Selling Expenses, Cus- 
Profit”. 
Knoerzer’s talk on “Fi 
Your 


Increase 
tomer Service—and Your 
Besides 
there 
were also several open forum dis- 


nancing Business”, 


cussions. 


We are now making films for: 


American Cyanamid ¢ Combustion Engineering 

American Telephone & Telegraph @ U. S. Navy 

Encyclopedia Britannica @ Intertype Corporation 

General Baking ® General Foods ® Lehn & Fink 
U. S. Steel © Signal Corps 


From month to m 


nth it is just like this. Our 


clients are the leaders in American industry. 


There must be a reason. 
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Rosert E. Brockway 


American Bolex Co. Announces 
Robert E. Brockway as President 
@ Ropert E. Brockway was 
elected president of AMERICAN 
Botex Co., INnc., by the firm's 
board of directors. He succeeded 
his late father, Ezra S. Brockway. 
At 25, he is one of the youngest 
executives ever to take charge of 
a million-dollat 
ness enterprise. 
In an effort to push the com- 
pany’s line of photographic equip- 
Brockway 


new 


American  busi- 


ment, has appointed 


four distributors and ex 
include 
the photo- 


graphic field. He also has inaugu 


panded advertising to 


publications outside 


rated a program whereby special 
Bolex representatives will travel 
throughout the country to person- 
ally instruct and work with deal- 
ers and their salesmen. 


Argus, Inc., Names Four Officials 
to Top-Level Executive Positions 

@ Four top-level executive posi- 
tions in the organizational struc- 
ture of Arcus, Inc. were filled this 
month. The company’s board of 
directors created three new vice- 
presidential positions, and then 
elected Homer Hivron, CLINTON 
H. Harris and JoserpH CLEMENS 
to fill Hilton will be in 
charge of sales and advertising 


them. 


and Harris will oversee engineer- 
while 
Clemens will assume the post of 


ing and manufacturing, 
vice-president and secretary. The 
board also elected DupLEY SCHOL- 
TEN as company secretary. 

@ Robert D. Howse, president of 
Arcus, INC., 
tographic and projection equip- 


manufacturer of pho 


ment, was appointed a director of 
the National 
ufacturers this month. 


Association of Man- 
He is one 
of three named to represent na- 
tional manufacturing associations 
in general. At present, Howse is 
on the board of the National As- 
sociation of Photographic Manu- 
facturers. 
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RCA Reduces Recording Rates, 
Sound Film Distribution Charges 
@ RCA Vicror has reduced its 
film recording rates and its dis- 
tribution charges on motion pic- 
tures recorded on RCA equip- 
ment, according to W. W. Warts, 
vice-president in charge of the 
RCA Engineering Products De- 
partment. The recording 
rates, which apply on low-cost 
pictures and film shorts, run as 


new 


low as one dollar per minute on 
certain types of releases, while 
distribution charges are now set 
as low as one-sixth of the previ- 
ous rates. 

In announcing the rate reduc 
Watts “The vast 
potential use of film recordings 
in the television field makes pos- 


Lions, stated, 


sible the new distribution charges 
on films of the type generally 
for industrial and televi 
sion broadcast purposes. The re 
ductions are in line with RCA’s 


policy of passing savings on to 


used 


customers and to minimize pres 
ent television and broadcasting 
costs.” 

SVE Shows New Model DDS Slide 
and Slidefilm Projector Unit 

€ Designed 
and training groups, the 
Movet DDS 2” x 2” slide 
filmstrip projector has just 
announced by the 
VisuaL Epucation, INc. 
( hicago 


for business, sales 
new 
and 
been 
SOCIETY FOR 
, pioneer 
manufacturer of this 
type of visual equipment. 

The Model DDS is a tri pul 
pose unit illumi 


(F:3.5) 


150-watt 
nation; coated objective 


with 





NEW 16MM MOVIOLA 
Model LP 


Picture area 
2”°x2%" 
also 
available 
with sound 
equipment. 


literature and prices 


h includes 


readers 


film viewing 
synchronizers, 


rewinders. 


MOVIOLA Manufacturing Co. 
1451 Gordon St., Hollywood 28, Calif. 


1eQIr 


rewinders 
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lens and all coated optical ele 
ments. It is fitted into a deluxe 
carrying case, the cover of which 
serves as the projection screen. 
The unit projects single and 
double-frame filmstrips and 2” x 
2” color slides. 

Storage space has been pro- 
vided for 100 slides and 6 film- 
strip cans within the case. Price 
complete, with extra lamp and 
20-foot extension cord is $92.50. 
This includes either 3” or 4” 
coated lens, as desired. 

“Clear the Way" Tells How U.N. 
Home Was Planned and Built 

@ When a New York site was 
finally chosen for the United Na 
tions six city 
blocks had to be demolished and 
built up again according to U.N. 
plans and specifications, Clear- 
the Way, 35-minute sound 
motion picture, shows how the 


Headquarters, 


ing 


job was done. Tenderly depicted 
is the resentment of boys and 
girls of the upper East Side, who 
were forced to give up their play 
ground to U. N. planners. Also 
of special interest is the animated 
chalk talk in which the young 
sters learn from one of the con 
struction engineers just how an 
architects 
fited the building plans to the 
needs of the United Nations. 


international team of 


Distribution of 16mm prints of 
Clearing the Way are handled 
by Film Program Services, 1173 
Avenues of the New 
York. Prints sell for $75; rental 
price is $5.50. 

UNESCO-WSSF Film Tells Plight 
of Students in War-Scarred Areas 
@ The tremendous problems fac 


\mericas, 


ing students in shattered, post 
war Europe and Asia are por 
the 20-minute docu 
This Is Their Story. 
a Greek, a Pole 
tell of their 
struggle to learn in lands where 
libraries and 


trayed in 
mentary, 
Three students 
and a Frenchman 
laboratories have 


recently been demolished. In 
several important sequences, au- 
diences are shown what is being 
for the students by the 
Untrep NATIONS EDUCATIONAL, 
SCIENTIFIC AND CULTURAL OnR- 
GANIZATION and the WorLpD Stt 
DENT SERVICE 
of the film. 


Throughout the picture, spe 


done 


FUND, co-sponsors 


cial emphasis is placed on the 
need for unity of the student 
world, so that today’s students 
will be able 
to work together and understand 
each other in the future. Distri 
bution is being handled by 
WSSF, 20 W. 40th St., New York 
18, New York. 


tomorrow’s leaders 
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A FAVORITE OF INDUSTRY 
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NATCO, 4401 West North Avenue, Chicago 39, Illinois 





PROJECTIONIST’S HANDBOOK FOR YOUR 


Every sales, service, or training 


OPERATORS 
how to present films, saves weat 
and tear. Write 
BUSINESS SCREEN 
812 North Dearborn Street 
Chicago 10, Illinois 


representative of your company 
should be provided with a copy 
of the Audio-Visual Pro- 
jectionist’s Handbook. Shows 


new 
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Industrial Films Sell" U.S. Abroad; 
State Dept. Wants More Titles 

@ More than 600 American mo 
tion pictures, sponsored by both 
government and industry, are now 
being shown in foreign countries 
by the INTERNATIONAL MOTION 
Picture Division of the State De 
partment, according to HAMILTON 
MAcFAbDpEN, associate chief of the 
division. In a talk before the In 
dustrial Marketers of New Jersey, 
he urged industrial firms to send 
prints of their films to the division 
for showings in foreign countries. 
He warned, however, that if the 
films contain too much advertis 
ing, they will be sent back to then 
sponsors with suggestions that cet 
tain changes be made. 

In the opinion of MacFadden, 
American industrial films which 
try to create interest in their gom 
modity do a better sales job in 
foreign countries than sponsored 
films that aim for direct sales. 
“Salesmen have a better chance of 
getting their story across,” he ex 
plained, after a film has paved the 
way. industry 
sponsored films in general, Mac 


Commenting on 


Fadden said he thought they could 
be improved by less hackneyed 
patterns and more information, 
camera ingenuity and aggressive 
salesmanship. 

Fechnical motion pictures are 
quite popular with most audiences 
abroad, even when the translated 
narrations are not thoroughly un 
MacFadden has ob 
served. Also, contrary to the opin- 


derstood, 


ions of many self-appointed ex- 
perts, pictures describing U. S. 
prosperity do not foster envy and 
hate. To drive home his point, 
MacFadden cited the job Ameri- 
can industrial films did in Italy 
during that country’s recent elec 
tions. After seeing films on the 


American automotive industry, 
many an Italian asked himself, “If 
I join the Communists, will I ever 
be able to drive home in the ma 
chine I help make?"" According to 
MacFadden, the State Department 
and Europeans, too—are always 
interested in good industrial mo 
tioi: pictures. 
Construction Safety Motion Picture 
Now Available from Aetna Library 
@ Working on the theory that an 
insurance company should help 
prevent losses as well as make 
financial reimbursement for acci 
\ETNA 


dents, the CASUALTY & 


38 


Surety Company has long carried 
on an extensive safety program. 
Of course, 16mm motion pictures 
play a prominent part in this in 
structional campaign. 

One of the most popular films 
in the series on construction safety 
is the recent Ladders, Scaffolds, 
and Floor Openings. Directed to 
the worker, the film emphasizes 
the many points which make fon 
safety on the job. It illustrates the 
use of such important construction 
features as guard-rails, toe-boards, 
steel wire cable and fixed ladders. 
While offering numerous sugges 
interior 
safety construction, the film stress 


tions for exterior and 


es the proper handling of ma 


terials. Many of the scenes were 


Scene FROM the Aetna film 
on “Ladders, Scaffolds 


filmed in Connecticut during the 
construction of the new Hartford 
Hospital. 

Like all othe 


\ectna motion 
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QUALIT 


is the most reliable hallmark, 
and is the first consideration 
in our complete motion picture 
service. We try to demand of 
ourselves even finer perform- 
ance than is asked by our most 
discriminating clients. 

* Editing 

* Printing 


* Recording and Dubbing 


W. A. PALMER FILMS, INC. 


40 FREMONT STREET 


SAN FRANCISCO 5, CALIFORNIA 








pictures, Ladders, Scaffolds, and 
Floor Openings is distributed free 
of charge. Prints may be obtained 
through any company representa- 
tive or by writing to the public 
education department of Aetna 
Life Afhliated Companies, Hart- 
ford, Conn. 


"Make It in Massachusetts” Invites 
Industry to Locate in Bay State 

@ The Commonwealth of Mas- 
sachusetts has turned to the 16mm 
film in an effort to sell itself to 
management as a favorable site 
for industrial plants. Make It in 
Massachusetts, produced in full 
color and sound, presents three 
persuasive reasons why industrial 
firms should find the Bay State a 
profitable location. It offers 
skilled, cooperative labor, un- 
equalled research facilities, and 
proximity to the major markets 
of the East. 

According to Amico J. Barone, 
executive director of the Mas- 
SACHUSETTS DEVELOPMENT AND 
INDUSTRIAL COMMISSION, sponsors 
of the 30-minute film, “This mo- 
tion picture is intended to combat 
unfounded pessimism about Mas- 
sachusetts’ industrial future. It 
does this with unchallengeable 
facts which show that Massachu- 
setts loses less time per worker due 
to strikes than any of the ten lead- 
ing industrial states, that it offers 
the world’s finest research facil- 
ities to help keep Bay State firms 
ahead of their competitors, and 
that numerous other conditions 
are extremely favorable to the 
growth and prosperity of industry 
here.” 

Manufacturers, businessmen 
and management organizations 
may obtain a viewing print of the 
Massachusetts picture from the 
sponsor, 20 Somerset St., Boston. 


Southern Hardware Lumber Firms 
Sponsor New Bray Color Picture 
@ Rafts and hip boots were stand- 
ard equipment for the camera 
crew from Bray Studios, Inc., dur- 
ing their filming of The Southern 
Hardwoods—Yours Forever. The 
32-minute color and sound motion 
picture, sponsored by the SouTH- 
eERN HArRpwoop Propucers, INC., 
called for shots of swamp logging 
- in spite of Alabama floods, 
quicksand and poisonous snakes. 
Filmed in eight states during 
ten weeks of location shooting, 
the production covers the subject 
of Southern hardwood trees, from 
forest to furniture and flooring. 
Prominently featured in the pic- 
ture are sequences on tree selec- 
tion, and felling, bucking, trans- 
portation of logs to lumber mills 
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controlled weather conditions. 
Steel production, candy-making, 
meat processing, and the com- 
pounding of medicines, serums 
and drugs are also covered in this 
industrial roundup. Comfort air- 
conditioning as applied in homes, 
offices, hotels, stores and public 
conveyances is also demonstrated 
in the picture. 

National distribution of Service 
Unseen is being handled by Castle 
Films, and prints are available 
free of charge for showings by or- 
ganized groups. 


ABOVE 4 scene from the new 
Southern Hardwoods color film. 


via truck, riverboat and railroad. 
Other subjects depicted include 
grading the wood at the mills and 


Technical Film on Bandsawing 
fabricating it 


Technique Shown by DoAll Company 
@ The Versatile Contour Saw uses 
color and sound in describing the 
most recent 


into flooring and 
furniture. 

In an effort to further the aims 
of hardwood conservationists, the ; 
Bandsawing tech- 
niques. Sponsored by the DoAut 
Company of Des Plaines, IIL. the 
18-minute technical film is espe 
cially adaptable for showings at 
meetings of engineers and fore 
men. Every action the machinist 
takes during his three dimensional 
cutting operation is demonstrated 
and explained. 

The film is DoALu’s fourth ven- 
ture into the audio-visual training 
film field. Four slidefilms—threc 
on DoAll gages and one on preci- 


film stresses the benefits of: thin- 
ning out heavy growth to produce 
larger, healthier trees. Various 
conservation methods, including 
tree farming, the cutting of trees 
at the peak of their usefulness 
before aging results in rot and 
decay, are described. 


Carrier Air-Conditioning Film 

Tells Story of Man-Made Weather 
@ In Service CARRIER 
CorPORATION, manufacturer of 
air conditioning, 


Unseen, 


refrigeration 
and industrial heating equipment, 
tells the history of 
weather 


sion measuring instruments— pre- 
“man-made” ceded The Versatile Contour Saw. 
from first attempts to . b 
Forest Fire Prevention Picture 
Sponsored by Southern Pulpwoods 


@ Fire Call, a 15 minute color 


develop air-conditioning to its 
present state of widespread use- 
fulness. Produced by the Calvin : 
Company, this 22 minute motion and sound motion picture, cru 
sades for more organized protec- 
tion’ against forest fires. The 
SOUTHERN PULPWOOD CONSERVA- 
TION ASSOCIATION cooperated with 
Georgia and Florida departments 
of forestry in sponsoring the new 
film, which was produced by the 
Southern Educational Film Pro- 
duction Service of the University 
of Georgia. 


picture uses animation and color 
to help dramatize the functions 
and benefits of air-conditioning in 
commerce, industry and the home. 

After explaining the four func- 
tions of air-conditioning—the con- 
trol of temperature, humidity, cir- 
culation and impurities of air— 
the film demonstrates how differ- 
ent types of manufacturing firms : 
have used them to great advan- After showing that nine out of 
ten acres of forest land ravaged 
by fire in the South every year are 


tage in their air-conditioning set- 
ups. The processing of cotton and 
nylon is shown under both con- 
trolled 


not protected by a system of or 


air-conditioned—and un- 


(CONTINUED ON THE NEXT PAGE) 


16;, OPTICAL PRINTING 35... 


| COLOR @ BLACK G WHITE © BLOW-UPS © REDUCTIONS © SPECIAL EFFECTS 


NOW AVAILABLE! 


@ 35mm. Ansco Color Theater Prints 
from lémm. Color Originals. 
@ lémm. Color Blanced Printing Masters 
with special effects included 
@ 35mm. Work Prints from 
lémm. Originals 
@ Dupe Negatives from old and 





The same technicians, equip t and services 
being used for Major Studio productions 


@ Dissolves, Wipes, Fades, Zooms, Montages. 
@ Process and Trick Photography. 
@ Television Film Services. 
@ Matte Paintings and Inserts 
@ Color Separation Negatives. 





shrunken film @ Experimental Work. 


Equipped with an Academy-Award-Winning ACME-DUNN 35-16 Optical Printer 


FILMEFFECTS of Hollywood "*: 


Holly~ 
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PRESENT YOUR MOTION PICTURE 
MESSAGE THE EASY 
TIME SAVING WAY — WITH THE 


CINE-COMPACTO 


(Trade Mark Reg. U. S. Pat. Off.) 


AUTOMATIC 16MM SOUND MOTION PICTURE PROJECTION UNIT 


LIGHT WEIGHT AND COMPACT 





IT’S QUICK 
AND THIS 
SIMPLE TO 
OPERATE 


Place the CINE-COMPACTO on a 
desk or table — plug power cord into 
any AC or DC 110 volt outlet. 


LESS THAN 
60 SECONDS > 
TO SET UP! 


Open side door and screen springs 
into viewing position. Press start- 
stop button and a brilliant sharp 10’ 
x 13” motion picture appears on the 
screen. To stop unit, press button. 


The CINE-COMPACTO is automatic and continuous in oper- 
ation. It does not require rewinding, threading or handling 
of film for the next showing. It is always loaded and ready. 
There are no parts to remove or set up — the one case con- 
tains the projector, amplifier, speaker, screen, self rewind- 
ing power cord, and the new automatic continuous film feed 
mechanism. Film capacity 800 feet of 22 minutes running 
time. The complete unit weighs 37 2 pounds. 


The CINE-COMPACTO can save selling time for you. 
Manufactured by 


CINE-COMPACTO. INC. 


551 FIFTH AVENUE ° NEW YORK 17, N. Y. 
Tel VAnderbilt 6-4213 
SHOW YOUR FILMS THE CINE-COMPACTO WAY 
RSYNC SRE 
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(CONTINUED FROM PRECEDING PAGE) 
ganized fire control, the film urges 
that these 74,000,000 acres be pro- 
tected through cooperative pro- 
grams among state forestry depart- 
ments, the U. S. Forest Service and 
private owners. 

The sale and loan of Fire Call 
prints are being handled by the 
Southern Pulpwood Conservation 
Association, 1506 First National 
Bank Building, Atlanta. 

Useful Role of Motion Study 
Shown in General Motors Film 
@ The 


minutes 


Easier Way spends 21 


showing how motion 
study can, and often does, help a 
worker do a more efficient job. 
Phis recent production of the Jam 
Handy 
made to fit the needs of the em 
ployee relations department of 
the GENERAL Morors Corpora- 


TION, 


Organization was tailor- 


During the demonstration, 
a peg board is used to explain how 
motion study in all departments 
of a business can do a double job 

make the job easier and increase 
the rate of production. Details 
about the film may be obtained 
by writing to James Craig, Gen- 
eral Motors Corporation, 9-252 
General Motors Building, Detroit. 


Materials-Handling Equipment Is 
Cost-Cutter in Towmotor Picture 

@ In The One-Man Gang, the 
TOwWMOTOR CORPORATION points 
out how its line of modern ma- 
terials-handling equipment can 
substantially cut the costs of pro- 
duction. The 30-minute film 
stresses the point that 22 per cent 
of the average plant pay roll goes 
for materials-handling work, the 
cost of which often exceeds freight 
charges. 

While visiting companies like 
California Packing Company and 
the Lily-Tulip Corporation, the 
film demonstrates just how Tow 
motor equipment reduces cost and 
saves time. The film is available 
on request 


1226 E. 


from the company, 
152nd St., Cleveland 10. 


Chicago Railroad Fair Film Is 

Offered by Santa Fe Railroad 

@ As a companion piece to Wheels 
A’Rolling, the SANTA Fe Ran 
ROAD has filmed The 
Railroad Fair. A 10-minute color 
and sound production, it gives an 


Chicago 


over-all picture of the whole fair, 
closing with selected shots from 
the “Wheels A’Rolling” 

The 28-minute Wheels 
of course, is the 


pageant. 

film, 
pageant trans 
lated to the film medium. It tells 
the story of transportation from 
the ox cart to the luxury trains 
of today. 

Also available is a combination 
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of the two films that runs 36 min- 
utes. The pictures can be obtained 
on free loan for industrial, club 
or school showings from the Santa 
Fe Film Bureau, 80 E. Jackson 
Blvd., Chicago 4. 

Sterling Films Produces "Broadway" 
@ Directors of recreational film 
programs should be interested in 
the forthcoming l6mm_ release, 
Broadway. Still in production, the 
Sterling Films motion picture will 
take audiences on a thorough tour 
of New York’s famed “main stem”. 
From its canyon-like beginning in 
the financial skyscraper district of 
lower Manhattan, the street—and 
the camera—move through the 
brilliant Times Square area, the 
fabulous shopping district, the Co- 
lumbia University campus, and 


e What ever 

your target 

may be..More 
Sales..Faster Job 
Training or Better 


Public Relations our 
planned Visual Programs 


into the thickly populated areas 
where New York cliff-dwellers live 
in their stone and steel abodes. 
To film Broadway, Sterling 
Films cameramen have been go- 
ing on location in their own city 
every day. They are shooting the 
famous street “as is”’—and thou- 
sands of unsuspecting New York- 
ers with it. 
Railroads Offer Color Filmstrips 
@ Three new color filmstrips, pro- 
duced by Dudley Pictures Cor- 
poration for the ASSOCIATION OF 
AMERICAN RAILROADS, are now 
available. Titles are Railroads and 
Our Mail, Railroads and the Food 
We Eat, and Railroads and Our 
Homes. Ten thousand prints of 
each are scheduled for distribu- 
tion in the nation’s school systems. 











assure accurate results... 


Rockett Pictures, Inc. 


4 


CREATORS OF 


GUIDED film MISSILES 


FOR NEARLY A QUARTER OF A CENTURY 
6063 Sunset Blvd. - Hollywood, Calif. 


“Live and Let Live" Film Cited; 
Prints Requested by State Dept. 


@ Live and Let Live, highway 
safety film produced by the AETNA 
CASUALTY AND SuRETY COMPANY 
of Hartford, Conn., has received 
special recognition from the State 
Department and the Library of 
Congress. 

Pointing out that the Aetna 
color and sound motion picture 
was considered “exceptionally ap- 
propriate” for overseas showing, 
the Division of International Mo- 
tion Pictures of the Department 
of State requested 12 prints. Un- 
der State Department auspices, 
the prints will be used in Turkey, 
Greece, Italy, France, Poland, 
Czechoslovakia, Hungary, Israel, 
Syria and Mexico. 


Request Crres IMPORTANCE 

In requesting the prints, the di- 
vision stated, “In the face of cur- 
rent world developments and in 
view of the great activity by those 
who seek to destroy the American 
way of life, the urgency and im- 
portance of our foreign film pro- 
gram cannot be over-estimated. 
We hope that your company will 
see fit to assist this program.” 

A print of Live and Let Live 
was also sent to the Library of 
Congress after the library had 
notified Aetna that the film “had 
been selected for permanent pres 
ervation” and a deposit print was 
desired. 


Fitm’s DRAMATIC NEW APPROACH 

When first released in Septem 
ber, 1947 (Business Screen, Vol. 
VIII No. 6 and 7), Live and Let 
Live was recognized as a dramatic 
new approach to traffic education. 
It used three dimensional, scale 
model animation to demonstrate 
ten of the leading causes of high 
way accidents in this country. 
Through the use of exact replicas 
of trucks and automobiles, mov 
ing on realistic, miniature sets, 
entire traffic sequences were filmed 
from above, thus presenting a 
panoramic view of the entire sit 
uation. As a result, the audience 
could see more clearly the cause 
and effect of unsafe driving prac 
tices and the reason for each safe- 
ty suggestion offered in the pic 
ture. 

Like all other Aetna films, Live 
and Let Live is available on free 
loan. 
through any Aetna representative 
or directly from the Public Edu 
cation Department, Aetna Life 
Affiliated Companies, Hartford, 
Connecticut. 


A print can be obtained 


THE BUYERS READ BUSINESS SCREEN 
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NEW SLIDEFILMS SERVE BUSINESS 


Alcoa Explains Public Relations 
to Employees in Sound Slidefilm 
@ The chief communications tool 
being used by the ALUMINUM 
COMPANY OF AMERICA to explain 
to its own large employee organiza- 
tion the inner workings of its pub- 
lic relations department is the re- 
cently completed sound slidefilm, 
Relations with the Public. While 
telling how the department serves 
each division and subsidiary, the 
film also stresses the point that 
the PR unit also affects the per- 
sonal interest of every employee. 
Cuarces C. Carr, public rela- 
tions director for Alcoa, maintains 
he will not be able to supply prints 
or loan those now being used for 
indoctrination in the company’s 
plants for some time to come. 
However, the film should even- 
tually be available to all interested 
organizations. 


Color Sound Slidefilm Tells Epic 
Story of Kaiser-Frazer Growth 

@ In The Kaitser-Frazer Way, 
viewers are shown how the KAIsER- 
FRAZER CORPORATION evolved from 
an idea into one of the nation’s 
largest automobile manufacturers. 
The 16-minute color sound slide- 
film emphasizes the philosophy on 
which the company was built, “Do 
things in a new way—a vigorous, 
youthful, better way—the K-F 
way”. 

During the month spent at Wil- 
low Run, camera crews of pro- 
ducer Sarra, Inc., took in the com- 
plete car manufacturing process, 
from sheet steel to finished auto- 
mobile. Also featured in the pic- 
ture are Willow Cottage, hospi- 
tality center for customers taking 
delivery of their new car at the 
factory; Willow Chapel, a favorite 
place for weddings in the K-F 
family; and the nearby village of 
West Willow, where many com- 
pany workers live. A special se- 
quence shows the annual employ- 


ees’ picnic, attended by more than 
10,000 persons. 

The Kaiser-Frazer Way will be 
used as the introductory slidefilm 
in K-F’s sales training series. It is 
scheduled for distribution to all 
of the company’s 4600 dealers. 


Poultry Profits Made Easier Via 
Nutrena Mills Slidefilm Series 

@ Poult to Profit reveals the secret 
of raising turkeys from crib to 
cash sale. The 30-minute sound 
slidefilm was produced by Reid H. 
Ray Film Industries for NUTRENA 
Mitts, makers of stock, poultry 
and hog feeds. Still in the blue- 
print stage are two more Nutrena 
poultry films, one in color. Poult 
to Profit is the company’s fourth 
sound slidefilm the last 
year. 

Reid H. Ray Produces Slidefilm 

for Newspaper Circulation Sales 

@ For triple effectiveness, the 
MINNEAPOLIS STAR AND TRIBUNE 
used sight, sound and color to em- 
phasize the sales ideas in Triple 
Threat Man. The 10-minute 
sound slidefilm, produced by Reid 
H. Ray Film Industries, is de- 
signed to instruct carrier boys in 
methods of obtaining new sub- 
scribers to the newspaper. Several 
practical selling methods are pre- 
sented—sales ideas that are appli- 
cable even to grown-up salesmen. 


within 


International Control of Atomic 
Energy Subject of New Filmstrip 
@ Tempo (New 
York) has produced a new film- 
strip, The Problem of Interna- 
tional Control of Atomic Energy 
for the department of Public In- 
formation of the United Nations. 
The 82 frame strip outlines the 
position of each of the major na- 
tions in regard to atomic energy 
control in a straightforward man- 
ner with no editorializing. 
Distribution is by free loan on 
application to the filmstrip divi- 
sion, United Nations. 
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MANUFACTURING 
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Specialized lens 
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16mm & 35mm 
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=. 20 WEST 22nd ST., NEW YORK 10, N.Y 


T” Stop Calibration 
COATING 


RENTALS — SALES 
— SERVICE 
Eyemo, Mitchell, 

syosani,, Bell & Howell, Wall, 


Bausch & Lomb 
:“Baltar” lenses and 
others for Motion 


Promote 


YOUR 


PRODUCTS AND SERVICES 


AUTOMATICALLY 


ADmatic will help increase your 
sales in a ‘‘buyers’’ market — the 
ideal promotional medium for: 


Dealer Display rooms 
Retail store departments 
Store windows 

Office lobbies 

Sales offices 

Trade Shows 

Personnel waiting rooms 
Employee training quarters 
Sales meetings 


YOU can automatically and economically show 
your products and their special features in a 
sequence story with 30 2” x 2” color slides 
magnified upon the large ADmatic screen. AD- 
matic exhibits sharp, clear pictures or copy mes- 
sages even under bright over-head lights. Long 
life — sensibly priced. Synchronized sound at- 
tachment at nominal added cost. 
Write for complete details. 


AD wrccti Projecto Company 


SALES AmO OISPL AY OFFICE 


111 West Jackson Bivd., Chicago 4, Illinois 


Only GoldE 

ALL-PURPOSE gives you 
such versatile, high effi- 
ciency, long range projection! 
Handles the full range of 
visual stills . . . brilliantly ... 
in color or black-and- 
white! Cooler operation 

. ++ Provides utmost safety 
with high power illumi- 
nation for even the small- 

\] est transparencies! Choice of 
coated lenses. Compact. 
Easy to orerate. Lift-off 
carrying cese available. 

Send for Bulletin No. 473 


GoldE Manufacturing Co. 
1220-5 West Madison St. 
Chicago 7, U.S.A. 


Mt feipment tr 38 years 














Men who make a PICTURES 


AMONG THE PRODUCERS 


Pathescope Appoints Gerald Blank 
@ Geratp BLank has been ap 
pointed director of public rela 
PATHESCOP! 


tions for PRODUC- 


rions, industrial and _ television 
film producer. Formerly, Blank 


worked for the New York Sta) 


Ganz Publishes Film Newsletter 
@ The Wititam J. Ganz Com 
PANY is now publishing a four 
page newsletter, THE SOUND 
TRACK, on a bi-monthly basis. 

The first two issues mailed to 
date contain news and ideas on 
business films divided into eight 
sections: sales training, advertis 
ing, sales promotion, public rela 
tions, television, industrial rela 
tions, employee training and ex 
port. 

The Ganz newsletter is remark 
ably non-commercial for a sales 
promotion effort. Although seven 
of the sixteen films included as 
subjects of the various sections 
have been produced or distributed 
by the Ganz Company or its sub 
sidiary Institute of Visual Train 
ing, all the items are presented in 
an objective, newsworthy style. 

Jusinessmen who are interested 
may write for free copies. The 
company’s address is 40 E. 49th 
St., New York 17 


Video Varieties Corporation 

Names Williams As Sales Chief 

@ The appointment of Ors P. 
Wituiams, former radio and film 
sales executive, as the general sales 
manager of Video Varieties Cor 
York 


been announced by Grorce W. 


poration, New City, has 


GoMAN, president of the tele 
vision-film company. Studio is lo 
cated at 41 East 50th Street in 


Manhattan 


Otis P. WILLIAMS 


JULIAN C, TOWNSEND 


Townsend Named Production Mgr. 
of American Film Producers 


@ AMERICAN Fitm Propucers have 
centralized production control of 
all their industrial and television 
motion pictures under JULIAN C, 
TOWNSEND, appointed to the new- 
ly-created position of production 


Formerly, “Townsend 
served as assistant director of the 
motion picture division of Bell 
\ircraft Corporation and as edi- 


manager, 


torial and production supervisor 
for the Princeton Film Center. 


Macdonald Joins Crawley Films, Ltd. 
@ Crawiey Firms, Lip., has 
named WILLIAM A. MACDONALD 
director of sponsored film distri- 
bution. While in the United 
States recently, Macdonald visited 
13 states to study various methods 
of distributing sponsored films. 
For the past five years, he has 
been a senior producer for the 
National Film Board of Canada. 
Sutherland Makes Economics Series 
@ The fourth in a series of eco- 
nomic education subjects in car- 
toon animation Technicolor is 
being completed by JoHN SUTHER- 
LAND Propuctions, Hollywood. 
Latest in the series, Aing Joe, will 
be released theatrically under 
sponsorship of Harding College. 





A&P ADMIRAL 


BALLANTINE - 


BENDIX 


A.B.DICK + GE - HEINZ 


KAISER-FRAZER KIMSUL 


LUSTRE-CREME - NATIONAL SAFETY COUNCIL 


PHILCO SEARS 


STANDARD Oil (INDIANA) - U.S. PLYWOOD 


New York 


AMERICAN KITCHENS - 


BLUE BELL 


HOUSEHOLD FINANCE 


SHERWIN-WILLIAMS 


ANACIN 
BRIGGS - BULOVA 
JEWEL TEA 
KOLYNOS LUCKY STRIKE 
ORANGE-CRUSH 


SWIFT 


WAM 


Chicago Hollywood 


SLIDEFILMS +> MOTION PICTURES 
TELEVISION COMMERCIALS 


Victor RADCLIFFE 


Jam Handy Enlarges Detroit Staff 

@ Vicror Rapcuirre has been ap- 
pointed to the Detroit sales stafl 
of the Jam HaNnpy ORGANIZATION. 
He was formerly associated with 
Warwick - 
Agency. 


Legler Advertising 


Endres Campbell Joins Jam Handy 
@ Enpres M. CAmpsBe tt has been 
added to the Pittsburgh projec- 
tion and distribution staff of the 
JAM Hanpy ORGANIZATION. In his 
new capacity, Campbell will help 
customers plan picture 
productions, mectings and special 


motion 


presentations. 


Opens Studios in St. Louis 

@ GueRIN ENTeRPRISES, INC., St. 
Louis film producer, has opened 
new studios and offices at 427 N. 
Euclid Ave. Since the new quar 
ters include a sound stage, narra- 
tive studio, room and 
control room, as well as a clients’ 


cutting 


projection room and general of 
fices, Forr B. Guerin, JR., presi 
dent, believes the firm is better 
prepared to supply complete film 
service to industry and television. 


Joins Jam Handy Stage Staff 
@ Ricnarp H. Strain has joined 
the Jam Hanpy ORGANIZATION as 


assistant stage director and speech 


coach. He will direct the presen- 
tation of stage and live shows. 


RicHArD H. STRAIN 
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FREDERICK K. RocKeTI 


Rockett Pictures, Inc., Opens a 
San Francisco Production Branch 

@ Rockerr Picrures, INc., com- 
mercial 
ducer, 


and television film pro- 
has opened a new produc 
tion branch in San Francisco. The 
new offices and facilities, located 
at Film Center, 437 Market St., 
will be headed by JoHN HANSEN. 

In announcing the expansion 
Freperick K. Rockett, 
company president, stated, “The 
establishment of a branch in San 


move, 


Francisco is a natural step in our 
development to keep pace with 
the growth of the West and the 
spreading use of films by indus- 
try. More and more business or- 
ganizations are 
greal 


recognizing the 


results achieved by the 


JOHN HANSEN 





Type Titles 


. a small item in the 
cost, but a big factor in 
the appearance of the 
finished production. 
THE KNIGHT STUDIO 


341 EAST OHIO STREET - CHICAGO 11 
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16mm motion picture in all its 
applications. And with the seven 
league strides of television, the 
field of visual communication is 
moving rapidly into a new era.” 


Marshal Templeton Adds to Staff 
@ A. Russet WERNEKEN has been 
added to. MarsHAL TEMPLETON, 
Inc.'s staff of unit production 
supervisors. He will produce and 
direct motion pictures, stage pres- 
entations and training meetings. 
A graduate of the Television 
Workshop of New York, Wer- 
neken is a member of the Amer- 
ican Television Society, Actor's 
Equity Association and the De- 
troit Television Round Table. He 
is an experienced director of slide- 
film productions, and television 
shows. 

@ MarsHat TEMPLETON, INC., 
originators of visual training pro- 
grams for industry, has opened a 
new branch office in Chicago at 
612 N. Michigan Ave. Frep W. 
Grapy, of the company’s Detroit 
office, will manage the new 
branch, 


Lytle Forms Production Unit 

@ With the emphasis on nut-and 
bolt training films, JoHN LyTLt 
has entered the 16mm motion pic- 
ture production field. Lytle has 
been in the film business since 
1942, when he began to turn out 
Army Air Force training films at 
the Training Film Production 
Laboratory. He has just completed 
a sound motion picture for Mon- 
arch Machine 
which the 


Tool Company in 
Speedi-Matic 
hand screw machine is demon- 
strated. Business office of the new 
producer is located in the Tal- 
bott Building, Dayton 2, O. 


firm's 


British Cameramen Band Together 
to Form Professional Society 

@ In England, 
cameramen have 
British SOCIETY OF 
RAPHERS. FREDERICK YOUNG was 
elected first president. Like the 
30-year-old AMERICAN SOCIETY OF 
CINEMATOGRAPHERS, the BSC in- 
tends “to promote and encourage 
the pursuit of the highest stand- 
ard in the craft of motion picture 
photography, and to recognize 
and encourage original and out- 
standing work.” 


motion picture 
formed the 


CINEMATOG- 


Byrnes Joins Kruse Associates 

@ GENE ByRNES, cartoonist crea- 
tor of the comic strip, “Reglar 
Fellers,” has joined WittiaM F. 
Kruse & AssociaATEs in an advisory 
capacity. He will serve as art and 
graphics consultant for the Chi- 
cago audio-visual public relations 
firm. 
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For Special Results 


in 16 MM. duplicating, it is logical 
to choose a laboratory which has 
for ten years made this the subject 
of its exclusive research. 


Sound tracks are developed and 
duplicated to preserve and main- 
tain high frequency response . . 
color and sound are combined 
into superlative prints .. . special 
care in handling at every opera- 
tion sets forth our pride in the 
name... 


PRECISION 


FILM LABORATORIES, INC. 
21 West 46th St. — New York 19, N. Y. 
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PRODUCTIONS 
104 SOUTH MICHIGAN AVENUE 
CHICAGO 3 ILLINOIS, STATE 20247 


Our shows-it-better-than-we-can-tell-it 
“Action-Illusion’’ demonstration film will be 


ready for sample showings by April 25th. 


3E TRADEMARK 
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GE Develops Powerful Photo Lamp 
for High Speed Film Production 


@ The new, exceptionally power- 
ful flood lamp, designed by the 
GENERAL Evecrric LAMP Depart- 
MENT at Nela Park 
land, produces enough light to 


near Cleve- 
take motion pictures at a speed of 
8000 individual pictures a second. 
This is 500 times the speed nor- 
mally used in making films and 
7 to 15 times the intensity of sun- 
light on a bright day, according to 
G-E engineers. 

Phe 750-watt lamp, which pro- 
duces 75,000 footcandles of light, 
was designed chiefly for research, 
design and development work in 
such fields as ballistics, aeronau- 
By 
means of the high speed motion 


tics, industry, and medicine. 


pictures permitted by the new 
lamp, it is possible to study such 
fast bullet 
through glass, human muscles in 


action as a passing 
motion, the vibration of machin- 
ery and the flutter of a canary’s 
wings. 

Designed according to recom- 
mendations made by the Society 
of Motion Picture Engineers for 
high speed photography, the lamp 
sun or heat 
lamp. Its face is 5 inches in dia- 


looks similar to a 


meter, and it throws a beam with 
Requiring 
no auxiliary equipment, the lamp 
fits socket and 
operates on normal voltages. Its 
burning life is 6 hours. 


an 18 degree spread. 


into an ordinary 


SOS Cinema Supply Signs Labor 
Agreements With A F of L Unions 
@ Marking the fourteenth year of 
harmonious relations between 
SOS Cinema Suppty Corp. and its 
personnel, two new labor contracts 
were signed last month with the 
American Federation of Office 
Employees and the International 
Association of Machinists (both 
A.F.L.). 

The call for 
blanket increases and adjustments 
for holiday pay. 


new contracts 
The agreement, 
retroactive to last December, now 
calls for a 5 day, 40 hour week, 
2 weeks vacation, 2 weeks sick 
leave and a maximum of 15 paid 
holidays per year, plus insurance 
benefits. 

“No other New 
in the trade are 
it is believed, are the out of town 
dealers.” J. A. $.0.8. 
president, stated, “but such a lib- 
eral policy has not added to the 
price of our goods—on the con- 
trary, increased efhciency has en- 
abled us to compete most success- 


fully.” 


York concerns 
unionized, nor, 


Tanney, 
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LIGHTS AID HIGH-SPEED PHOTOGRAPHY 


as RL Ten ee a5 eee 


Two G.E. 750-Warr PHoroGrapuic LAMps are shown in a typical set-up 
with a Western Electric Fastax camera for high-speed photography. 
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Flameproofing of Drapes, Curtains 
for Preview Rooms Is Explained 

@ Drapes used for decorating and 
light-proofing preview rooms, au- 
ditoriums and classrooms should 
be fire-proof. However, many are 
not. For those who wish to flame- 
proof draperies that are not fire- 
resistant, the National Bureau of 
Standards, Washington, D. C., sug- 
gests this inexpensive method: 

Mix | pound of crystalline bor- 
ax and 13 ounces of boric acid 
in 2 gallons of water. The water 
should be heated and the constit- 
uents allowed to dissolve; mix 
thoroughly. 

After the solution has been al- 
lowed to stand until it has cooled 
to room temperature, any wash- 
able fabric that is dry and clean 
can be immersed in it. If the 
material wets easily, dipping may 
be all that is necessary; if the fab- 
ric seems heavy, it may be soaked 
for ten or fifteen minutes to en- 
sure impregnation. Starch may be 
included in the solution at the 
same time. 

The article should be wrung by 
hand and, upon drying, ironed 
with a lower temperature than 
ordinarily used because the treat- 
ment lowers the scorch resistance 
somewhat. 

If the material is of such texture 
that it must be redampened for 
pressing, a steam cloth or steam 
iron should be used. 

This treatment does not affect 
the color of most dyes, does not 
encourage mildew and is non- 
poisonous. It is not permanent, 
however, and must be renewed 
after each washing. 

. * * 

Sponsored Films Are Previewed 
and Evaluated by New York Group 
@ The April series of film forums, 
sponsored by FILM RESEARCH As- 
sociates, will deal with sales 
training and promotional films, 
according to Dr. Louis S. Goop- 
MAN, executive director. The meet- 
ings, complete with showings of 
outstanding recent motion pic- 
tures in the field, will be held ev- 
ery Wednesday in the preview 
room of Films for Industry at 135 
W. 52nd St., New York. 

Continuing on a month-to- 
month basis, forum programs in 
May will be devoted to personnel 
training. In June the spotlight 
will shift to labor-management re- 
lations. Interested persons may 
register for any or all of the 
monthly series by contacting Dr. 
Goodman, P.O. Box 205, Madison 
Square Station, New York 10. 
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New Model 185 Filmosounds Are 
Marketed by Bell & Howell 

@ “Light, small and compact” are 
the words which describe the 
Movet 185 FILMOsouNnpD projec 
tors, latest units to be added to the 
line of precision-made motion pic- 
ture projectors manufactured by 
the Bett & Howeit Company, Al- 
though smaller, lighter and more 
compact than previous Filmo- 
sounds, the new 185 models rank 
high in craftsmanship and quality 
of performance. 

Of the two new 185 models, the 
one-case Filmosound weighs 35 
pounds, 8 ounces, while the two- 
case unit balances a 30 pound pro 
jector unit with speakers ranging 
from 15 to 40 pounds, depending 
on their size. This means that 
both the 185 Filmosounds are 
light enough for an average per- 
son to carry without strain. 


STRAIGHT-LINE OptTicaL SYSTEM 

In addition to being equipped 
with a 1000-watt projection lamp, 
each of the new Filmosound mod- 
cls possesses the straight-line opti- 
cal system which utilizes all the 
light output of the pre-aligned 
lamp to insure high quality, bril- 
liant pictures. 

The one-case model has a 6-inch 
speaker mounted on a door in the 
side of the case. For the two-case 
model, 8-inch, 12-inch or 
speakers are available. 


power 
Smoothet 
lines and rounded corners com- 
bine to create a streamlined effect 
for the die-cast aluminum sound- 
head. A new design for the ex- 
citer lamp assembly provides in- 
creased accessibility and improved 


pertormanice. 


NEw ARMS 

New “slip-in” reel 
arms, fitted with slots on one end, 
make 


quick and simple operation. Cross 


ALUMINUM REFI 
aluminum 


attachment to the case a 


bars in the belt slots prevent the 
belts from falling into the case 
when the reel arms are removed. 


While all 


tors are 


185 Filmosound projec 


equipped with 2-inch 


lenses, longer or shorter focal 
length lenses are available to con 
Additional 


about the new projectors may be 


sumers. information 


obtained by writing to the com 


7100 McCormick Rd., Chi 
cago 45. 


pany, 


Eastman Kodak Cuts Prices on Two 
Sound Kodascope Projector Models 
@ EastMAN Kopak Company an 
nounced sizeable price cuts for 
two of their Sound Kodascope 16 
mim projectors, 


Mopet 


The single-speaker 
FS-10-N) was re 
duced in price from $500 to $345, 


unit of 
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AUDIO-VISUAL EQUIPMENT FOR BUSINESS & INDUSTRY 


AMPRO “REPEATER” SELF-CONTAINED PROJECTOR 





Twin illustrations above show the exterior (set up) and interior of Ampro 


lomm “Repeater” 


while the twin-speaker unit was 
dropped from $565 to $395. The 
Movet FB-40 
which has been selling for $855 


powerful, 40 watt 


is now priced at $585. 


Ampro “Repeater” Model Answers 
Need for Self-Contained Projector 
@ The Ampro Corporation has 
answered the demand of sales ex- 
ecutives for an ultra-convenient, 
portable 16mm sound projector 
with their new l6mm sound Re- 
PEATER Completely 


equipped, the Repeater includes 


model. 


projector, speaker, amplifier, 


screen and a continuous reel—all 
contained in a 22 x 15 x 8 inch 
case and weighing 36 pounds. 
Actually, the Repeater makes it 
possible for a salesman to untold 
a complete sound motion picture 
sales story right on the desk top 
of a prospective customer. He 
need only plug the 16 foot cord 
into either AC or DC 


snap open the 15 x Il inch screen, 


current, 


and present from a full 450 foot 
reel bis filmed, 10-12 minute sales 


message. The complete set-up 


operation takes less than a min- 
ute. Since the film is on an end 
less reel, a repeat performance can 
be shown immediately. The re- 
threading operation is by-passed 
completely, 

Besides being a second right arm 
for salesmen, the Repeater is also 
ideally suited for pre-selling tele- 
vision shows, for personnel train- 
ing and intermittent use at sales 
meetings and conventions, and for 
the showing of films in store win- 
dows or any other place where 
small groups can be assembled. 


The new sales tool offers such 


1949 


model, new self-contained, portable sound film projector. 


practical features as brilliant 300- 
500° watt illumination — enough 
for daylight showings—and an AC- 
DC amplifier with automatic volt- 
age regulator which assures clear, 
undistorted sound. Free-moving 
film guide rollers and a swing-out 
gate protect the film from rough 
treatment and excessive wear. For 
convenience, the simplified repeat 
ing film magazine is so designed 
that it will snap out instantly. The 
entire case, made of plywood and 
covered with brown leatherette, is 
Further 
details about the Ampro Repeatet 


removable for servicing. 


may be obtained by writing to the 
company, 2835.N. Western Ave., 
Chicago 18. 





The LaBelle Slide 


Projector 


LaBelle Automatic Slide Projector 
Now Available for Business Field 


@ Several distinctive features make 


BELLE AUTOMATIC 
Proyecror ideal for use in 
sales promotion, conventions and 
schools. For one thing, all feed- 
ing, changing and re-stacking of 


the new La 
SLIDI 


slides is automatic and in perfect 
sequence. This 


better chance to remain free of 


means that the 
glass slides or ready-mounts have 







since 


fingerprints and scratches, 
they are never handled once they 


have been arranged. 

Due to a new-type shutter, de- 
veloped by La Bette INpusrries, 
Wisc., the 
picture is completely blocked out 
until the place. 
With this device a new view ap- 


Inc., of Oconomowoc, 
next slide is 


pears instantly, without the usual 


slide “wipe” that spoils continuity. 

Push button operation releases 
the slides one at a time into a 
special chamber where they are 
pre warmed to prevent out-of-focus 
This pat- 
ented mechanism operates on the 
gravity principle. With the push 


button operation, an Operator can 


images due to buckling. 


address his audience while stand 
ing in front of them, or relax in 
an easy chair away from the pro 
jector and the heat of the lamp. 
The new slide projector is capa- 
ble of handling 75 ready-mounts 
or 35 glass slides in its metal mag 
azine. In the 
screen, neatly housed in a detach 


carrying case is a 


able, stand-up cover. Price of the 
new projector is $125. 


Western Electric Announces New 

lémm Re-Recorder for Licensees 

@ A new 16mm re-recorder manu 
factured by the EvrerricaAL Re- 
SEARCH Propucts Division of the 
WESTERN ELECTRIC 
being offered to licensees of the 
firm. 


COMPANY is 


Especially designed to pro 
vide the basic qualities of 35mm 
re-recording equipment, the new 
unit can accommodate reels up to 
1600 feet in size and still leave 
ample room for manipulation and 


threading. For convenience the 


machines are mounted in rack 
type cabinets. The film pulling 
(CONTINUED ON THE NEXT PAGE) 


BrLow The new Western Electric 


lomm re-recorder panel is shown 






























ease eresapteat 


(CONTINUED FROM PRECEDING PAGE) 
mechanism reduces flutter to a 
maximum of 6 per cent, plus or 


No free 


used in threading; ac 


minus, at any given rat 
loops are 
curacy is checked by a small target 
in which a black line is centered 
in a circular opening when the 
correct sprocket hole ts engaged 
Motor driven rewind Lacilitics are 


provided 


An All-Purpose Slide File Unit 
Marketed by Neumade Products 

@ Due to the special construction 
of its five drawers, the all steel 
slide file cabinet just marketed by 
NEUMADE PRopUCTS CORPORATION 
can hold all types of 2 x 2 inch 


slides and readvymounts. The cab 


inet is dustprool, indexed and can 
be used for storage as well as fil 
ing. Overall size is 15 x 12 x 15 


inches 


New GoldE Reflex Slide Binder 

for 2-1/4 x 2-1/4 Transparencies 

@ Owners ol slide projectors using 
214x214 inch transparencies can 
now obtain the new all-aluminum 
Rertex Binper deve loped by 
GoLpE MANUFACTURING COMPANY. 
The light-weight, rigid binde 
with its smooth corners and non 
sliding glass is designed to give a 


W hile 
identification markings make for 


jam-proot performance 
easy handling during projection, 
the title labels provided with each 
box of twelve binders help the 
exhibitor to keep his slides in on 
der. Glasses are supplied for all 


binders 


Webster-Chicago's "Spool Library” 
4 il pre recorded wire spools evel 
take the place ol phonograph rec 
ords and transcriptions in the au- 
dio-visual field, the Wesster-CHI- 
CAGO CoRPORATION should play an 
\ccording to R. F. 
president, his 


important part 
BLASH, company 
firm is laving the foundations for 
a comprehensiv spool library.” 
Che organization has already pro 
duced a demonstration spool that 
explains various methods ot wire 
recording as an aid to dealers han 
dling the company's line of wire 
recorders. Current production 
plans call for a series of educa 


tional spools. 
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The new 


General Electric recording opinion meter for film reaction tests. 


% 


DEPENDABLE 
PERFORMANCE 


R 


wT dy 


RADIANT LAMP CORPORATION 


300 Jelliff Ave., Newark 8, N. J. 
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Reactions of Test Film Audience 
Measured by New Opinion Meter 
@ A recording opinion mete 
which electrically compiles the 
opinions of motion picture audi- 
ences during every scene of a film 
has been perfected by GrNERAI 
Evecrric Company. Originally 
made to study the reactions of 
radio and television audiences, the 
new device can be adapted to film 
audiences as well. 

l he eq uiprne nt consists ol a re 
cording unit, a control unit and 
100 hand-held units. Every person 
in the audience expresses his opin 
ion by turning the pointer on his 
hand-held unit to Very Dull, Dull, 
Normal, Good, or Very Good. A 
moving strip ol paper shows the 
continuous record of the com 
posite opinion. By replaying the 
film and simultancously following 
the recorded strip made during the 
showing, producers can determine 
a cooperative audience's reaction 
to cach scene ol the film. 


Movie-Mite Announces Turntable 
Designed for Audio-Visual Field 
@ The new dual turntable, just 
added to the line of motion pic- 
ture equipment manufactured by 
Movit-Mitre Corporation, per- 
mits silent film and slide projector 
operators to add protessional 
sound effects, background music 
and recorded commentary to thei 
a-v showings. An unusual design 
places the turntables at the outer 
corners of the compact unit. 
When not in use, the turntables 
can be removed and stored in the 
base along with several 10 inch 
records. Weighing 16 pounds, the 
entire unit measures 151% x 734 x 
111% inches. 
Individual turntabk 
are provided tor 


controls 
switching and 
fading from one record to the 
other. Although the recorder plays 
through any amplifier, it is espe 
cially adaptable to Movie-Mite’s 
Emcece and Audio-Slide projection 
units. The turntable is housed in 


a strong plywood case covered 
with brown alligator leatherette. 


Price of the new unit is $59.50. 


Converts Changers for 45 rpm Use 
@ The Wreester-Curcaco Correo 
RATION has devised a special adap 
ter kit which can quickly convert 
any of the company’s dual speed 
record changers into a 45 rpm 
player. This means that motion 
picture and_ slidefilm operators 
who own Webster-Chicago ma 
chines will be able to play both 
long-playing Columbia 334 and 
RCA 45 rpm records as well as 
ordinary records and transcrip- 
tions. 


MAGAZINE 





Ewart & Koch's Control Cord 


Control of Projector & Room Lights 
Is Centralized With New Cord 

@ Convenience is the key word in 
EWART AND 
Kocn’s latest electrical control de- 


any description of 


vices for projector operators. With 
E & K's new control cord, designed 
especially for auditoriums and pre- 
view 


rooms, an Operator can sit 


wherever he wishes and still con- 
trol his projector and the room 
lights. The cord features a push 
switch that makes possible inde 
pendent control of room lights 
and projector. The operator need 
only make the necessary hook-up. 

A variation of the control cord 
is offered in the control panel. 
This device effectively centralizes 
the wiring and control of all elec- 
trical equipment hooked on to it. 
Ihe panel can be placed on a desk 
or table from which projector and 
lights can be controlled 
merely by flipping two of the three 
switch mechanisms on the panel. 


room 


Cameramen can use the panel to 
control lighting without moving 
from the camera. 

Further information about these 
control obtained 
by writing to Ewart and Koch, 15 
Brattle St., Cambridge 38, Mass. 
Califone's Lightweight Playback 
@ The CALIFONE CorRPORATION has 
marketed a lightweight universal 
transcription player that will pro- 
duce high quality sound reproduc- 
tion from standard and 3314 rpm 


devices can be 


well as 
The set 


micro-groove records as 


fea- 


KODACHROME 


Slide and Filmstrip Duplicating 


from transcriptions. 


*% FILMSTRIP PRINTING MASTERS 
2x2 TO 2x2. 
REDUCTIONS FROM SHEET FILM 


KODACHROME 8&x!0 OR SMALLER 
TO 2x2. 


For Quality Prices and Full 
Particulars Write or 


Call CUmberland 31666 
MAYFIELD LABORATORY 
2822 WEST VALLEY BLVD. ALHAMBRA, CALIF. 
CMe 2 a LES 1a TE 
NUMBER 2 * 


VOLUME 10 


tures a new wrist-action pickup 
arm that has two needles on a re- 
versible head. With this conven- 
ient double-duty head, proper 
needle point and needle pressure 
is assured for either long playing 
micro-groove or regular recordings 
and transcriptions. 

The complete player includes a 
high quality amplifier, permanent 
magnet speaker and a sound sys 
tem with enough power to com- 
fortably handle an audience of 
250 people. The entire unit is 
housed in an improved hardwood 
carrying case with reinforced cor- 
ners and a scuff-proof, 
leather coating. The universal, 
Mope  6U, handles all three types 
of recordings and is priced at 
$64.95. Move 6U], designed for 
use with projector amplifier, sells 
for $67.50. Both AC and DC 
models are also available. Further 
details can be obtained by writing 
to the company’s main office, 1041 
N. Sycamore St., Hollywood, Calif. 


washable 


Story Behind the Craig Splicer 

Dates Back Over Two Decades 

@ Every preduct has a story be 
hind it, and’ the evolution of the 
Craig film splicer makes an inter- 
esting tale. It all started in 1927 
Tatton R. CRraic was pro 
ducing 


when 
commercial motion 
There 


or satisfactory 


pic- 
no convenient 
portable 
splicers in those days, 


tures. were 
35mm 
so Craig 
was quite surprised when he found 
a film technician in a Hollywood 
film laboratory making an amaz 
ingly fast splice. 

Immediately interested, Craig 
asked where such a rapid, accurate 
splicer could be obtained. 
told by the technician 
Dutch friend, who 
many years at the 
the Edison Company, 


He was 
that a 
worked for 
laboratory of 
had made 
the splicer expressly for him. 
Craig contacted the Dutch in 
ventor and learned that part of 
the efficient splicer had been de 
signed for film used on the first 
motion picture equipment in 
vented and used in the Edison 
laboratories. Naturally, Craig had 
the inventor make him a splicer. 
As various Hollywood produc- 
ers saw the efficient splicer in ac- 
tion, they inquired how they could 
get Craig 
possibility here 
ventor 


one. saw a_ business 
and had the in 
make splicers in lots of 
twenty-five, which could be sold 
for a hundred dollars each to film 
producers. 

This was the beginning of the 
Craig Splicer. From it sprang 
Craig Movie Supply Company, 
Los Angeles visual pioneer. 


1949 











From Production to Projection 


BODDE SCREENS AND PROJECTORS 
PROVIDE YOUR ANSWER 


A must for: 
Television, Motion Picture and Still Photographers Studios. 
Translucent Screens, Automatic Slide Projectors for Spectacu- 
lar In and Outdoor Projected Advertising. 





wy & Bodde a Compan “ 


9130 Exposition Drive, Los Angeles 34, Calif. 


Please write for details 
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ALL STEEL 
FIREPROOF 
INDEXED 
PRACTICAL 
EFFICIENT 


cit£ CAB - 


@ File Drawer for indi- 
vidual slide holders 
. Model SF-5 


For All 
2 - @ File drawer for 
unit slides . . . 


“Blocked” 


x2 
Slides Model SF- 


Files readymounts, glass, etc., heavy gauge welded construction 
thruout . . . 5 drawers, instant selection. Overall size 15” Wide; 
12” Deep; 13” high. Olive-Grey enamel baked on. Polished 
chrome trim. 

Model SF-5 holds 1250 slides (2500 readymounts) 


FILMSTRIP CABINET Model SF 5S holds approx. 2500 slides (5000 readymounts) 


MF-6 Similar to Slide Files . . 
has 6 drawers, adjustable di- 
viders. Holds over 300 regu- 
lor 1¥%” 35 mm filmstrip cans 

. overall size 15” wide; 12” 
deep; 13” high. 





@ New 16mm Catalog 
No. 17 Now Ready. 


NOU oo “Tel 


PRODUCTS CORP. «@ 


16 MM EQUIPMENT 
Film Cabinets « Power Re- 
winds « Splicers « Film 
Cleaners « Projection Tables 
Reels « Cans « Complete Line 





S27 WE6Gt 42° ST NEW YORK,NY. 











cial 
TRAINING FILMS 


Require 
— Specialized Writing Knowledge 


— Specialized Production Experience 


for proof that 
DEPICTO FILM 


gets results, check with: 


Johns-Manville Corp. 
Singer Sewing Machine Co. 
Lily-Tulip Cup Corp. 
E. R. Squibb & Sons 
The New Haven R. R. 
Nedick’s Inc. 
Empire Crafts Corp. 
Robert Reis & Co. 
Gregg Publishing Co. 
Remington Rand Inc. 
National Coal Association 
Westinghouse Radio 


245 West 55th Street 
New York 19, N. Y. 
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>: figures down to how many 
play-days you realize from a 
print. The way to insure longer 
playing life is to have all your 
prints treated with 


frertess 
FILM TREATMENT 


To forestall damage, have your 
prints treated where they are 
made. However, if Peerless Film 
Treatment is not available at 
your laboratory, write us for 
@ list of laboratories showing 
where you can most conven- 
jently have your film treated. 
And, when writing, be sure to 
ask for your copy of... 
"20 QUESTIONS” 


This is an interesting, informative 
booklet that tells you all about 
Peerless Film Treatment... the 
Proven vapor-in-vacuum process that 

h the isi makes it oil 
resistant, scratch resistant, wear 
resistent 


Aeauss 





Aerwess 
4 FILM PROCESSING CORP. 


165 W. 46th St., New York 19,N.Y. 











} Curtiss-Wright Tours the Nation 
| With Visual “Span of Flight” Show 





*® The saga of American aviation, from the 
Wright brothers’ aeroplane to glimpses of 
super-sonic aircraft, is presented in the new 
18-minute motion picture, First in Flight. Now 
being featured in the “Span of Flight” air 
show, sponsored on a nationwide tour by the 
Curtiss-Wright Corporation on their fortieth 
anniversary, the film gives a crisp, fast-moving, 
panoramic history of the company’s role in 
the U. S. aircraft industry. 


Lowe.Lt THoMmMAs Is FEATURED NARRATOR 


Lowell Thomas does the narration in the 
film, produced for Curtiss-Wright by Audio 
Productions, Inc. Painting the’ picture ol 
American aviation with broad strokes, the film 
first describes the progressive contributions 
made by Orville Wright and Glenn Curtiss 
on their historic first flights. The famous 
“Jennies” of 1917 are pictured, along with the 
1926 airplane which Admiral Byrd used to 
reach the North Pole and Charles A. Lind- 
bergh’s “Spirit of St. Louis”. Amid a flurry of 
Flying Fortresses, P-36's and P-40's, the tech- 
nical achievements of World War II are re- 
counted. Early air mail, along with trail blaz- 
ing flights around the world and the great 
production job done by the aircraft industry 
during World War II, are all emphasized as 
giant strides in the progress of American 
aviation. 

Especially interesting is the peek taken at 
Super- 
aircraft 
and developments are a fitting climax to the 
vivid film. 
the future tie in well with the rest of the ex- 
hibit, which features schematic models of a 


current trends in modern aviation. 
soni and at present, super-secret — 


These glimpses at the airplanes of 


rocket engine and “electronic brains” that 
reach into the mists to bring pilots into fog- 
shrouded airports. 

16MM Projection By Victor ANIMATOGRAPH 


Designed to show the technical progress of 
aviation during the past forty years, the air 
show points to the fact that today’s aircraft 
are rapidly approaching the sonic barrier—the 
750 mph speed of sound—and modern aero- 
nautical engineers are working on practical 
projects for building a space ship that will 
travel 10,000 mph. First in Flight is an inte- 
gral part of the show, since it gives in sweep- 
ing, graphic style, a broad hint of things to 
come in the airplane industry as well as the 
past and present history of aviation. 

The Victor 
Curtiss-Wright subsidiary, is one of the fea- 


\nimatograph Corporation, a 


tured exhibitors in this show. Victor 16mm 
sound projectors are used for all film showings. 





THE ONE STOP STORE... 


EVERYTHING FOR STUDIO, CUTTING ROOM 
AND LAB— Lights, Mikes, Booms, Dollies, Lenses, 
Television Background Projectors, Screens, Movi- 
olas, Recorders, Printers, etc. Send for Catalog 
Sturelab—new edition under way, 


S. 0.S. CINEMA SUPPLY CORP. 


Dept. H. 602 West 52nd St., New York 19, N. Y. 














for price and quality 


COMPCO 


precision manufactured 


STEEL FILM CANS 
AND REELS 


Tempered steel reels hold to width... 
eliminate film rubbing and binding. Cans 
protect your valuable films from damage 
in shipping and handling. Reels and cans 
are lustrous, baked-on, hammertone gray 


finish. . 
See Your Visual Education Supply Deale 
or Write to Manufacturer for Information. 


COMPCO CORPORATION 


2253 W. ST. PAUL AVE. 
CHICAGO 47, ILLINOIS 

















porway 


the 4-way 
better 
sound 
projector 


with 10 WATTS 
UNDISTORTED OUTPUT 


16mm 
3 MODELS 


NEW model I0A 


$345 


\.\ See your dealer or write 
for complete information 


FORWAY CORP. 


245 W. 55th St., W. ¥. 19, N.Y. 
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CAMERA EYE 


NEWS OF  PICTURES- PRODUCERS 


New RCA Contract Grants Licensees 
Scandinavian Film Release Rights 

@ According to a contract 
tiated Rapio Corpora- 
riON OF AMERICA and ELECTRICAL 
RCA film 
are granted 
rights in Norway, 
Denmark Finland. 
In making the announcement, 
R. A. TEARE, RCA 


Victor's section, 


nego 
between 


FoNo-Fitms COMPANY, 
recording licensees 
film release 
Sweden, and 
manager ol 
film 
that 


only to 


recording 


added the contract applies 


films recorded on RCA 
equipment. 
The agreement 


film 


allows all RCA 
licensees to im- 
exhibit RCA- 
films under all 
patents owned or controlled by 
Fono-Films in the Scandinavian 
countries until December 31, 1954. 
Without RCA _ licensees, 
the also 


recording 
sell, 


recorded 


port, lease or 


sound 


cost to 
eliminates 
existing claims against them based 
on films recorded RCA 


agreement 


with 
equipment. 

United World Filras Reports a 20°, 
Increase in Gross 16mm Revenues 
@ UNITED 


nounced 


WorLp 
that the 
it derived a total rev 
of $6,200,000 from its 16mm 
television 


FILMS an 
during past 
fiscal veat 
cnue 


and film 


operations. 
0 per cent increase over 


the 


Phis is a 2 
the 
year. 


New 


gross income olf previous 
York offices of 
have moved to 1445 
New York 29, in 


solidat 


the firm 
Park Ave., 


order to con- 


in one location the head- 


ED 


/ 


} f 
VW hy Mat 1@t Me Guat 


gid SAY § 
YOU G71 Yau! MEAL (NU 


/ /] 4 
COLO, 146uUMda MBUGH 


y, ) 
niciitre 
/ 


p.S. 


ellen / Lilms an modest 


budgets 
SAM ORLEANS 


AND ASSOCIATES, INC. 


B21Sterick Bldg = 211 W. Cumberland 
Memphis 


Phone 37-5800 


Knoxville 


Phone 3-9098 
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quarters offices, the Castle Divi 
sion and the New York film ex- 
change. 
United 
change 
offices at 


World's 
also has acquired new 
542 S. Dearborn St., Chi- 


Chicago ex 


cago o. 


Engineers’ Society Devotes Meeting 
to Sound-on-Film Developments 
@ Sound-on-film recording 

the chief topic of discussion at 
the last meeting of the 
section of the SocieTy OF 
PicrurE ENGINEERS. Especially 
stressed were recent television and 
l6mm developments in the field 
of sound. To give members a 
clearer understanding of coaxial 
and relay facilities in television 
network operation, the AT&T 
film, Stepping Along With Tele 
vision, was shown. 


was 


eastern 
MorIon 


Harmon Foundation Issues Guide 
to Audio-Visual Program Films 

@ The Division of Visual Experi 
ment of the HARMON FOUNDATION 
in New York 
publication, 


has issued a new 
Visual Materials for 
Program. 

Contents of the 64 page booklet 
include listings of motion pictures, 
filmstrips, slides and still photo 
graph sets, both by subject matter 
and alphabetically. 

Though somewhat 
coverage 
pearing, 
signed 


You 


limited in 
(only 250 film titles ap 
for instance) 
generally for church 
groups, the booklet may be useful 
for program directors in industry. 
Copies are available at $1.00 from 
140 Nas 


and de 


the Harmon Foundation, 
sau Street, New York 7. 
Sarra, Inc., Provides Slidefilm 

for 1949 Easter Seal Campaign 
@ The 


playing 


audio-visual medium is 
an important part in the 
1949 Easter Seal campaign. Magri 
Mloney shows how thousands of 
persons—of all ages, in all 
of life—are helped by 


chase of the 


walks 

pul 
In the 
slidefilm, pro 
Inc., for the Chi 
cago metropolitan unit of the [Lu 
NOIS ASSOCIATION FOR THE CRIP- 
PLED, the money spent for seals is 
shown transformed into beneficial 
facilities like 


each 
familiar seals. 
sound 
duced by Sarra, 


10-minute 


wheel chairs, thera- 
peutic equipment and a summer 
camp for crippled children. 
While Governor Adlai H. Stev 
enson of Illinois and Mayor Mar 
tin H. Kennelly of Chicago are 
shown purchasing their seals, 
many scenes were photographed 
directly in the homes of bedridden 
patients. The film was produced 
specifically for club, industrial 
and television 
campaign. 


use in this year's 


1949 


THEATER-QUALITY 
PROJECTION 


THE PICTURE KING 
. Styled 
ultimate in 


Engineered to stand up.. 
The 
portable screens. 7 sizes from 


45” x 60” up. 


to stand out! 


BRINGS YOUR FILMS 


NEW 
PUNCH and CLARITY 


Why handicap your im- 

portant v iteal presenta- 

tions with fuzzy. distract- 
Reg. U. S. Pat. Ott ing projection? "Take a tip 
from America’s top theater men . . 
specify Da-Lite Crystal-Be aded 
Screens . . . Seven popular models . . . 
portable ... hanging... or stand. . . to 
meet every need. Ask your dealer to 
demonstrate Da-Lite. The screen with a 
professional background. See what 
theater-quality projection can mean 
to you. 
FREE CATALOG answers your pro- 
jection questions. Write to: DA-LITE 
SCREEN COMPANY, 2703 North 
Pulaski Road, Chicago 39, Illinois, 


NbbbibbdsssZy 


DA-LITE EQUA 


~THEATER-, 


LITY. SCREENS 


, QUALITY. 
America's Finest for 40 Years 





PRODUCTS AND SERVICES 
IN 


ARE 


QUALITY LEADERS 


i 


ADVERTISED 
PHE 


IN 
AUDIO 


PHESE 
VISUAL 


5 yp 


VARIABLE SPEED MOTOR 


with TACHOMETER 


for 


CINE SPECIAL CAMERA 
AND MAURER CAMERA 


+ 115 V. UNIVERSAL MOTOR—AC-DC 
- VARIABLE SPEED 8-50 FRAMES 
+ SEPARATE BASE FOR CINE SPECIAL 
+ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 

12 Volt DC Speed 8-50 
Frames. 

115 Volt AC 60 Cycle, 
Motor, Single Phase. 

220 Volt AC 60 Cycle, 3 Phase, Syn- 
chronous Motor. 


variable 


Synchronous 


¢ 
f) 
f 


Special, Maurer 
ot Bolex and 
e Equipment 


NATIONAL CINE EQUIPMENT, tne. 


20 West 22nd Street 


New York 10, N. Y 
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A NATIONAL DIRECTORY OF 


* CONNECTICUT * 
Audio-Visual Corp., 53 Allyn St., 
Hartford. 
Rockwell Film & Projection Serv- 
ice, 244 High St., Hartford 5. 
Pix Film Service, 34 E. Putnam 
Ave., Greenwich. 
Eastern Film Libraries, 148 Grand 
Street, Waterbury 5. 


* DISTRICT OF COLUMBIA - 

Jam Handy Organization, Inc., 
Transportation Bldg., Washing 
ton 6. 

Paul L. Brand & Son, 2153 K St., 
Washington 7. 

The Film Center, 915 
N.W., Washington. 
The Walcott-Taylor Company, 
Inc., 501 Mills Bldg., Washing 

ton, 6, D. C. 


* MAINE + 


D. K. Hammett, Inc., 620 Congress 
St., Portland 3. 


* MARYLAND + 


Folkemer Photo Service, 927 Pop 
lar Grove, Baltimore 16. 

Kunz Motion Picture Service, 
432 N. Calvert St., Baltimore 2. 

Robert L. Davis, P. O. Box 572, 
Cumberland 

Stark Films, 537 N 
Baltimore |. 

Howard E. Thompson, Box 204, 
Mt. Airy. 


12th St. 


Howard St., 


* MASSACHUSETTS + 

Audio-Visual Corp., 116 Newbury 
St., Boston 16. 

Ideal Pictures, 40 Melrose St., Bos 
ton 16. 

Jarrell-Ash Company, 165 New 
bury St., Boston 16. 

South End Film Library, 56 Val 
lonia Ter., Fall River. 


Gilbert & Kelly, Inc., 134 Mid 
dlesex St., Lowell. 


Massachusetts Motion Picture 
Service, 132 Central Ave., Lynn, 
Stanley-Winthrops, Inc., 90 Wash 
ington St., Quincy 69. 
Bailey Film Service, 711 Main St., 
Worcester 8. 
* NEW HAMPSHIRE - 
A. H. Rice and Company, 78 W 
Central St., Manchester. 
* NEW JERSEY - 
Vitascope, Film Distributors, 155 


Washington St., Newark 2, 
Phone Mitchell 3-7880 


Slidecraft Co., South Orange, N. J. 


* NEW YORK - 

A. B. T. Productions, Inc., 460 W. 
54th Street, New York 19. 

Wilber Visual Service, 119 State 
St., Albany. Also 28 Genesee St., 
New Berlin, New York. 

Buchan Pictures, 79 
Buffalo. 

Charles J. Giegerich, 42-20 Kis 
sena Blvd., Flushing. 

Association Films, (Y.M.C.A. Mo- 
tion Picture Bureau) 35 West 
15th Street, New York 17. 


Allen St., 


Comprehensive Service Co., 245 
W. 55th St., New York 19. 

Crawford & Immig, Inc., 265 W. 
I4th St., New York City 11. 

Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 

Otto Marbach, 630 9th Ave., New 
York. 

Mogul Bros., Inc., 68 W. 48th St., 
New York City. 

Nu-Art Films, Inc., 145 W. 45th 
St., New York 19. 

S.O. S. Cinema Supply Corp., 602 
W. 52nd St., New York 19. 

Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 

United Specialists, Inc., Pawling. 

The Jam Handy Organization, 
Inc., 1775 Broadway, New York 

Duncan, James E., Inc. Motion 
Picture Service, 186 Franklin 
Street, Rochester 4. 

Shaw Visual Education Service, 
150 Linden St., Syracuse 3. 


Visual Sciences, 599BS Suffern. 


Bertram Willoughby Pictures, 
Inc., Suite 600, 1600 Broadway, 
New York. 


* PENNSYLVANIA + 


J. P. Lilley & Son, 277 Boas St., 
Harrisburg. 

Harry M. Reed, P. O. 
147, Lancaster. 


Box No. 


Kunz Motion Picture Service, 
1319 Vine St., Philadelphia 7. 
1905 Sanderson Ave, Scranton 9 

Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 

Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 

Clem Williams Films, 311 Mar 
ket Street, Pittsburgh 22, 


L. C. Vath, Visual Education Sup- 
plies, Sharpsville. 


VISUAL EDUCATION DEALERS 


* RHODE ISLAND - 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


* WEST VIRGINIA + 
G. Haley, P. O. Box 703, 
Charleston 23. 

Pavis, Inc., 416 W. Washington 
St., Phone 35-515, Box 6095, 
Station A, Charleston 2. 

United Specialties, 816 W. Vir- 
ginia St., Charleston 2. 

Theatre Service & Supply Co., 
Phone 24043, Box 1389 Hunt- 
ington. 


SOUTHERN STATES 


+ ALABAMA - 


Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham 1. 

Stevens Pictures, Inc., 526 20th 
St., N., YMCA Bldg., Birming- 
ham. 


* FLORIDA - 


Florida School Book Depository, 
700 E. Union St., P. O. Box 36, 
Station G, Jacksonville 7. 

Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 

Orben Pictures, 1137 
Ave., Jacksonville 7. 

Ideal Pictures Co., 1348 N. Miami 
Ave., Miami 36. 

Bowstead’s Camera Shop, 1039 
N. Orange Ave., Orlando. 
Southern Photo and News, 608 
E. LaFayette St., Tampa, 


Miramar 


* GEORGIA - 
Calhoun Company, 101 Marietta 
St., Adanta 3. 


Ideal Pictures Corp. of Georgia, 
52 Auburn Ave., N. E., Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


* KENTUCKY + 


Hadden 16mm Film & Projection 
Service, 423 W. Liberty, Louis- 
ville 2. 


Ideal Pictures, 423 W. Liberty 

St., Louisville 2. 
* LOUISIANA + 

Stanley Projection Company, 
21114 Murray St., Alexandria. 

Jasper Ewing & Sons, 725 Poydras 
St., New Orleans 12, 

Southern Pictures Company, 1024 
Bienville St., New Orleans. 


Stirling Movie & Photo Co., 1052 
Florida St., Baton Rouge 85, La. 

Ideal Pictures Co., 826 Barrone 
St., New Orleans 13. 

Delta Visual Service, Inc. 815 
Poydras St., New Orleans 13. 
HarFilms, Inc., 600 Baronne St., 
New Orleans. Since 1915. 

« MISSISSIPPI - 

Herschel Smith Company, 119 
Roach St., Jackson 110. 

Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 

* NORTH CAROLINA « 

National Film Service, 14-20 
Glenwood Ave., Raleigh. 

* SOUTH CAROLINA + 

Calhoun Company, 1614 Gervais 
St., Columbia 1. 

Palmetto Pictures, Inc., 719 Sa- 
luda Ave.—At Five Points, Col- 
umbia 11. 

* TENNESSEE - 

Sam Orleans and Associates, Inc., 
211 W. Cumberland Ave., 
Knoxville 15. 

Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 

Tennessee Visual Education Serv- 
ice, P. O. Box 361, Journal 
Bldg., Knoxville. 

Ideal Pictures Corp., 18 S. 3rd 
St., Memphis 3. 

Kirkpatrick, Inc., 250 
Avenue, Memphis 3. 

Southern Visual Films, 687 Shrine 
Bldg., Memphis. 

Tennessee Visual Education Serv- 


ice, Maxwell House Office Bldg., 
Nashville. 


* VIRGINIA + 
Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20. 
Walker C. Cottrell, Jr., 408-10 
E. Main St., Richmond 19. 


Ideal Pictures, 219 E. Main St., 
Richmond 19. 


National Film Service, 
Main St., Richmond. 


MIDWESTERN STATES 


* ARKANSAS + 
Democrat Printing and Litho- 
graphing Co., Little Rock. 
Grimm-Blacklock Co., 719 Main 

St., Little Rock. 
* ILLINOIS - 
American Film Registry, 28 E. 
Jackson, Chicago 4 HAr 7 
2691 


Ideal Pictures Corp., 28 E. 8th 
St., Chicago 5. 


Monroe 


309 E. 
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Jam Handy Organization, Inc., 
230 N. Michigan Ave, Chicago | 

McHenry Films, 537 S. Dearborn, 
Chicago 5. 

Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 206 S. 
Michigan Ave., Chicago 3. 

Visual Research Company, P.O. 
Box 937, Chicago 90. 


* INDIANA - 
Ideal Pictures, 1214 Pennsyl- 
vania St., Indianapolis 2. 
Indiana Visual Aids Co., Inc., 726 
N. Illinois St., Indianapolis 6. 
Burke’s Motion Picture Co., 434 


Lincoln Way West, South 
Bend 5. 


* IOWA + 
Pratt Sound Film Service, 720 
Third Ave., S.E., Cedar Rapids. 
Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 


« KANSAS-MISSOURI - 

Kansas City Sound Service (Ideal 
Picture Corp.) 1402 Locust St., 
Kansas City 6, Mo. 

Select Motion Pictures, 1326-A 
Oak St., Kansas City 6, Mo. 

Erker Bros. Optical Co., 610 Olive 
St., St. Louis 1. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 

Pictosound Movie Service, 4010 
Lindell Blvd., St. Louis 8. 


* MICHIGAN + 


Cosmopolitan Films, 3248 Gratiot 
Ave., Detroit 7. 

Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit 1. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 

Locke Film Library, 120 W. Lov- 
ell St., Kalamazoo 8. 


* MINNESOTA - 


Ideal Pictures, 301 W. Lake St., 
Minneapolis 8. 

Midwest Audio-Visual Company, 
1504 Hennepin Ave., Minne- 
apolis 3. 

National Camera Exchange, 86 S. 
Sixth St., New Farmers Me- 
chanics Bank Bldg., Minne- 
apolis 2. 


* OHIO - 

Lockard Visual Education Serv- 
ice, 1025 North Main Street, 
Akron 10. 

Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati. 
Manse Film Library, 2514 Clifton 

Ave., Cincinnati 19. 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 

Twyman Films, Inc., 29 Central 
Ave., Dayton 1. 

James B. Upp Motion Picture 
Service, 639 Broadway, Lorain. 
M. H. Martin Company, 50 
Charles Ave., S. E., Massillon. 
Cousino Visual Education Serv- 
ice, Inc., 1221 Madison Ave., 

Toledo 2. 

Gross Photo Mart, Inc., 524 Mad 
ison, Toledo 4. 

Thompson Radio and Camera 
Supplies, 135 S. 6th St., Zanes 
ville. 


* WISCONSIN + 


R. H. Flath Company, 2410 N. 
3d St., Milwaukee 12. 

Gallagher Film Service, Green 
Bay. Also 639 N. 7th St., Mil- 
waukee 3. 

Wisconsin Sound Equipment Co., 
Inc., 628 W. North Ave., Mil- 
waukee 12. 


WESTERN STATES 


+ CALIFORNIA + 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Donald Reed Motion Picture 
Service, 8737 Wilshire Blvd., 
Beverly Hills. 

Camera Craft, 6764 Lexington 
Ave., Hollywood 38. 

Coast Visual Education Co., 6058 
Sunset Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower 
St., Los Angeles 14. 


Carroll W. Rice Co., 424 - 40th St., 
Oakland 9. 

Association Films (Y.M.C.A. Mo 
tion Picture Bureau) , 351 Turk 
St., San Francisco 2. 

Hirsch & Kaye, 239 Grant Ave., 
San Francisco 8. 

C. R. Skinner Manufacturing Co., 
292-294 Turk St, San Francisco 2 

Shadow Arts Studio, Wickenden 


Bidg., P. O. Box 471, San Luis 
Obispo. 


* COLORADO - 
Ideal Pictures Corp., 714 18th St., 
Denver 2. 
Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 
* IDAHO - 


Howard P. Evans, Audio-Visual 
Equipment, 305 N. 9th, Boise. 


* OKLAHOMA - 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5, 


* OREGON - 
Cine-Craft Co., 1111 S. W. Stark 
St., Portkand 5. 
Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland 5. 
Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port- 
land 5. 


* TEXAS + 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 3012 Ma- 
ple Ave., Dallas 4. 

Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 Austin Ave., 
Houston. 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1, 

Ideal Pictures, Inc., 2024 Main 
St., Dallas 1. 

Visual Education, Inc., 12th at 
Lamar, Austin; Also, 2010 N 
Field St., Dallas 1; 3905 S. Main 
St., Houston 4, 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin, 


* UTAH - 
Deseret Book Company, 44 E, So. 
Temple St., Salt Lake City 10. 
Ideal Pictures, #10 Post Office 
Place, Salt Lake City 1. 


* WASHINGTON - 
Rarig Motion Picture Co., 5514 
University Way, Seattle 5, 
Rarig Motion Picture Co., East 
1511 Third Ave., Spokane. 


- HAWAII - 
Ideal Pictures, 1370 S. Beretania 
St., Honolulu, T, H. 
Motion Picture Enterprises, 655 
Kapiolani Blvd., Honolulu, 
se 


General Films Limited 

Head Office: 

Regina, Sask., 1534 Thirteenth 
Ave, 

Branches: 

Edmonton, Alta., 10022 102nd 
Street 

Montreal, Quebec, 263 Craig St. 
West. 

Moncton, N. B., 212 Lutz St. 

Toronto, Ont., 156 King Street 
West. 

Vancouver, B. C., 737 Hamilton 
Street. 

Winnipeg, Man., 810 Confed- 
eration Life Bldg. 

St. John’s, Nfld., 445 Water St. 


Radio-Cinema, 5011 Verdun Ave., 
Montreal, Quebec. 


FOREIGN 


Distribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, S.A. 





There’s An Audio-Visual Specialist in Your Town! 
* Contact the specializing dealers listed in these pages 
for dependable projection service, projector and accessory 
sales and maintenance and for your film needs. 

Many of the dealers listed carry stock libraries of train 
ing, informational and recreational films for your pro- 
grams. They are also qualified to service projection equip- 
ment for maintenance and repair. For address of dealers 
in towns not listed here write: The National Directory of 
Visual Education Dealers, 812 No. Dearborn Street, Chi- 
cago 10, Illinois. Dealer listing inquiries are invited. 
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Do You Want a 


FILM 
DEVELOPING 
MACHINE 


built from stock parts 

for your specific process 
that's really adaptable 
that’s built for long service 


that gives you greater value? 


E. D. L. Co. 


2007 S. Michigan Blvd. » Chicago 16 


























USE THE PRODUCTS AND SERVICES 
ADVERTISED IN) BUSINESS SCREEN 





lémm. Film — 400 to 2000 Reels 
Protect your films 
Ship in FIBERBILT CASES 


at scding dealers 








(CONTINUED FROM PAGE TWENTY-NINE) 
tion costs could be spread out over a long 
period of use. 

Ihe success of the Case film program can be 





FILM PROGRAMS PRODUCED BY THE J. I. CASE CO. 


Broad Base Terracing (10 min) Color. 
Loan. Case. 

* How to build eastern and western type 

terraces with the one-way disk plow. Se 

quences photographed in the field are al 

ternated with animated drawings. Spon 

sored by J. I. Case Co. 


Build Good Terraces (10 min) Color. Loan 
Case. 

* Demonstrates the “island” system of 

terracing, built with a moldboard plow. 
\nimated drawings supplement direct 

photography. Sponsored by J. 1. Case Co 


Building a Pond (10 min) Color. Loan. 
Case 

* Concise instructions on how to build 

a farm pond for water supply, recreation, 

or both. Sponsored by J. I. Case Co. 


Food & Freedom (10 min) Color. Loan. 

Case 

An historical film linking the career 
of J. L. Case, founder of the manufactur 
ing firm, to the development of farm ma 
chinery during the past century. Traces 
the evolution of farm power equipment 
from the early days of grain cradling to 
modern combines and pick-up balers. Spon 
sored by J. I. Case Co. 


High Yield Harvesting (10 min) Color. 
Loan. Case. 

* In “travelog” style shows the great 

variety of grains grown all over the nation, 

which are harvested by modern combines 

to ensure maximum seed yields. Sponsored 

by ]. I. Case Co 


Level Farming (10 min) Color. Loan. Case. 
* Presents the advantages of contour 
farming along with general suggestions on 
how to go about it. Shows how this meth 
od saves power, boosts yields, and con 
serves soil, water, seed, and fertilizer. 
Sponsored by J. 1. Case Co. 


Making Hay (10 min) Color. Loan. Case 

* Beginning with mowing and ending 
with baled hay in the barn, the film points 
out the value of high quality legume hay 
and outlines a result-getting method of 
handling the crop. Sponsored by J. I 
Case Co 


More Food From Fewer Acres (22 min) 
Color. Loan. Case 

* Illustrates methods of increasing food 
production on American farms, stressing 
the use of modern farm machines. Many 
of the points covered are of special inter 
est to farmers in geographical regions 
where irrigation and other intensive farm 
ing practices are necessary. Sponsored by 
J. 1. Case Co 


Pageant of Progress (22 min) Color. Loan. 
Case 

* Photographed at J. lL. Case Pageant in 
the Wisconsin Centennial. Shows early 
methods of planting, tillage, harvesting: 
contrasts these with latest type farm equip 
ment, combines, mowers, one-man balers. 
Dramatically traces evolution of farm 
power from prehistoric times through 
horsepower, the era of steam engines and 
threshing rigs, and up to the light, ver 
satile, gasoline tractors used on farms to 
day. Sponsored by J. I. Case Co. 


Soil and Life (10 min) Color. Loan. Case 
* Purposes and basic procedures involved 
in soil conservation. Modern broad-base 
terracing is illustrated with a brief de 
scription of how it is constructed and 
maintained with a one-way disk plow. 
Sponsored by J. L. Case Co 
Strips & Curves (22 min) Color. Loan. 
Case. 
* A soil conservation film dealing partic 
ularly with wind and water ecrosion—the 
two basic problems of Great Plains farm 
ing. Hlustrates methods of control adapta 
ble to any region where both these con 
ditions prevail. Sponsored by J. 1. Case Co 
That Millions May Eat (10 min) Color 
Loan. Case 
* Points out the labor saving advantages 
of the modern combine in harvesting grain 
and seed crops. Includes shots of earlier 
harvest equipment such as horse sweep 
power and hand fed threshers. Sponsored 
by J. Ll. Case Co 
Field Chopping (15 min) Sound. Loan 
Case. 
* Explains construction and operation of 
the Case field forage harvester, and out 
lines a step-by-step process of making grass 
silage. Sponsored by J. 1. Case Co 
5000 Years in 50 Scenes (20 min) Sound 
Loan. Case. 
* Historical treatment showing evolution 
of farm machinery from forked stick to 
modern plow. Prehistoric methods of til 
lage and harvesting are contrasted with 
modern machinery; ancient man-and-ox 
power, with today’s tractors. Sponsored 
by J. I. Case. 
More From Your Mower (25 min) Sound 
Loan. Case. 
* How a mowing machine works; how to 
eflect pre-season tune-up of various mod 
els; and how to make field adjustments to 
correct’ operating difficulties. Sponsored 
by J. I. Case Co 
Operating Your Combine (15 min) Sound 
Loan. Case. 
* Provides complete instructions on how 
to operate the Case “straight-through” 
combine. Shows what crops can be har 
vested with this equipment, and how to 
adjust it for peak performance with dif 
ferent crops and under varying field con 
ditions. Instruction also applies to com 
bines of other make. Sponsored by J. I 
Case Co. 
Saga of Sawdust Sam (12 min) Sound 
Color. Loan. Case 
* Cartoon treatment; dramatizes the most 
prevalent accidents that happen on the 
farm and warns of their danger and cost 
Ihe accidents featured were selected with 
cooperation of National Safety Council 
Sponsored by J. I. Case Co 
Starting New Tractors (40 frames) Silent 
Loan. Case 
* How to adjust and service a new trac 
tor to insure better performance and long 
er life. Printed text material accompanies 
strip. Sponsored by J. I. Case Co 
Where Furrows Begin (30 min) Sound 
Loan. Case 
* Adjusting and hitching the moldboard 
plow. Sponsored by J. I. Case Co 





gauged somewhat by the fact that close to two 
million people, mostly farmers and those in- 
terested in farming, viewed one or more of the 
company’s films during the past year. 

















These superb SOUMY NOVASCOPE 


Projectors 


Quality—quality of construction . . . of screen image .. . of tonal 
output—has been and still is the keynote of these two outstand- 
ing 16mm. sound projectors: The famous “FS-10-N,” for ideal 
screenings, ideal sound, in home or auditorium . . . the super- 
powerful “FB-40,” in “blimp” case, for maximum undistorted 
volume in large auditoriums. Both available with your choice 
of precision, Lumenized projection lenses and powerful lamps 
to flood the size screen you like, at the distance you desire to 
use it, with crisp and detailed images that are s-h-a-r-p from 
corner to corner. Both incorporate the unique Fidelity Con- 
trol that assures the finest sound results from a// types of 16mm. 
film—criginals, contact prints, or reductions from 35mm. And 
both now available at new low prices that make headline news 
of the value these prices represent. 


Eastman Kodak Company, Rochester 4, N. Y. 


40-watt output 
... twin speakers 


Sound Kodascope 3 $585 
FS-10-N Projector ) 


with single speaker 


a. @. 
\ fe Seno Prices 
$ 3 4 5 | : j subject to change 


without notice 


with twin speakers 


*395 


Everything you need for top sound or si- Sound Kodascope FB-40 Projector 


lent projection in home or hall—packed in 
two sturdy cases. Simple, finger-tip-ready 
controls; microphone-phonograph pickup; 
single- or twin-speaker units. Supplied, 
complete, with //1.6 Lumenized lens, 750- 
watt lamp, and incidental accessories. 


Unequalled sound output from a portable, tungsten-lamp, sound 
projector! This, and its price, are the big news about this 
“blimp” case projector! It has all the versatility of the 
“FS-10-N"—plus pick-up and microphone jacks 
which permit mixing music, voice com- 
mentary, or both, with sound or 
“Kodak” is a trade-mark silent films. 

















EVIDENCE 


Your product, your activities, your policies, your 
company, your industry are always on trial. 
Always there is the need to present evidence. 


The story you tell and the way you tell it is under the 
judicial scrutiny of stockholder, retailer, customer or 
employee. 


Motion picture or other visual presentations prepared 
with talent and in the light of long professional experi- 
ence can determine what happens to you at the bar of 
critical public opinion. 


7 JAM HANDY 
Ogangalio 


To present evidence 








VISUALIZATIONS e TRAINING ASSISTANCE ¢ SLIDEFILMS e TELEVISUALS e MOTION PICTURES 


NEW YORK 19 


WASHINGTON D. C. 6 PITTSBURGH 22 DETROIT 11 DAYTON 2 


CHICAGO 1 


LOS ANGELES 28 








